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THIS WAY IN 



ESQUIRE UNIVERSE 

Before the Japanese held this island sway, and even further back before the British took advantage 
of this rock's geographical boon, if we have to give credit where credit's due, we shouldn't have 
to look further than Sang Nila Utama. He was a prince from Palembang, which, at the time, was 
the capital of the Srivijaya Empire. Like most royalty are wont to do, the prince wanted to find a 
suitable place for a new city. He eyed the island of Temasek and, upon setting foot on the mouth 
of what we know now as the Singapore River, Sang Nila Utama saw a lion... or what he assumed 
was a lion (there is no evidence that lions ever lived on this island; tigers, yes, and Sang Nila Utama 
could have easily mistaken one for a lion). The prince took that as a sign and named the sea town 
Singapura {"Singa”, which is Malay for "lion", and "pura", which is Sanskrit for "town".) So, raise a 
glass for the man about Lion Town, Sang Nila Utama! 


ESQUIRE ON THE WEB 


VIDEO 

Eadweard Muybridge is not only known for having too many redundant letters in his name, 
he's also the inventor of moving images, when he created a zoopraxiscope, which is consid- 
ered the first movie projector. 


TWEET AT US 

Twitter has four co-founders— Evan Williams, Jack Dorsey, Noah Glass and Biz Stone— and 
collectively, they still can't tell us what's the point of the social network in 140 chracters. 


ADD MORE SWAY TO YOUR ACCOUNT 

While Mark Zuckerberg is recognised as the progenitor of Facebook, we're concerned about 
MySpace's Tom; what ever happened to that guy? 


WEBSITE 

Good old Tim Berners-Lee (Sir Tim Berners-Lee to the rest of you). If he hadn't invented the 
World Wide Web, we wouldn't have videos of cats to while away our time. 


INSTAGRAM 

Kevin Systrom and Mike Krieger were photographers in real life (citation needed), but 

they managed to turn that into an advantage with Instagram. 


esquiresingapore.com Ofacebook.com/esquiresg Otwitter.com/esquiresg 0instagram.com/esquiresg Oyoutube.com/EsquireSingapore 
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THIS WAY IN 


THE ODDBALLS AND THE MISFITS 

Unfortunately, even embracing these oddball qualities doesn't necessarily have a 
positive impact on the lives of the protagonists. More often than not, these weaknesses 
are manipulated by others, leaving the individuals in a state of helplessness. Perhaps the 
idea of embracing weaknesses doesn't exist at all. GLOOM. 


O 

WHAT'S ON OUR 
TWEETER FEED 

Irfan Fandi 
@lrrffaannn 

Get this magazine people! It's 
really sick with great content!! 

Joanne Peh 
@JoannePeh 

A different kind of interview. 
Check out July 2015 issue 
of ©esquiresg. Thank you 
©nickyloh... 

Kevin Lester 
©thelioncityboy 

shoutout to the awesome 
©esquiresg team for the quick 
photoshoot today! 

Melodie Jeng 
©MelodieJeng 

janiecai of ©esquiresg looking 
amazing today in a outfit her 
mother made! :) #streetstyle 


CENSORSHIP 
GLOSSARY GUIDE 

Alas, we have been 
censured. To ensure that 
no minors and genteel 
characters are mentally 
scarred by the occasional 
adult references in this 
magazine for, well, adult 
males, we have instituted a 
bar system (no, not that 
kind of bar). 

Below is a quick guide: 

Mildly offensive, could 
pertain to certain bodily 
functions or unwholesome 
attributes. 

(See; People still referring 
Caitlyn Jenner as a "he”.) 


Up a notch from the previous 
bar, this censors words that 
may cause Gordon Ramsay 
to gr in and n od his head in 
total agreement. 


Definitely something that 
wouldn't make it past the lo- 
cal censors. (See: Humour) 



1. Forrest Gump directed by 
Winston Groom 

'Life is like a box of chocolates. 
You never know what you're 
gonna get." True enough for 
our hero Forrest Gump: he 
has no clue that he's going 
to be pretty darn awesome. 
Be prepared for back-to-back 
surprises. You'll probably also 
find yourself asking, how the 
hell did he do that? 



2. Natural Born Killers 
directed by Oliver Stone 

Mickey and Mallory are sick 
and twisted, but they love it. 

If you're looking for a way to 
destroy someone's life, be sure 
to watch this film. You might 
learn a thing or two from this 
duo. 


More listy thingies on page 186. 



3. Starred Up directed 
David Mackenzie 

Other than drugs, sex 
and Rock 'n' Roll, violence 
sells. Did we also mention 
that Eric reunites with his 
long-lost Daddy O' Love 
(no really, it's his dad) 
behind bars? Seems like 
they finally found love in a 
hopeless place. 




5. Rain Man directed by 
Barry Levinson 

Willing to forgo your social 
skills for a super memory 
and an insanely incredible 
mental calculator? Us 
neither. Raymond doesn't 
have a choice though. 


4. Edward Scissorhands 
directed by Tim Burton 

If you could use a little 
self-esteem boost, you 
might want to catch this 
classic film. Johnny Depp's 
freak character is pre- 
destined to face a series 
of unfortunate events. 
Perhaps the only enviable 
trait about him is his 
ghostly porcelain skin. 


What's odd about this spread on page 108 Fashion Spread? You tell us. 


WHY. DO. WE. LIKE. BUZZFEED. SO. DAMN. MUCH. 


It's lunchtime, but you've decided against going out to get some food. Had too much to eat for 
breakfast. So you find yourself scrolling through Facebook. "The Try Guys Try Wedding Dresses". 
Watched. Hilarious. "Can You Guess The Horror Movie From The Death Scene?" Done it, aced it. "How 
Would You Die In Jurassic World?" Ah, a new quiz. You know you keep coming back to Buzzfeed for 
more, but you just don't know why. 

Novels, newspapers— not much time for us to read these days. Especially when we have that many 
deadlines to meet. So we seek entertainment in those funny, punchy lines that Buzzfeed delivers. 
Often times, you're grinning. Or laughing. Either way, it just works for you. The moment that one 
particular quiz concludes you're a definite ENFP— how the heck did you know that?— you feel a little 
surprised and sceptical, but flattered. Buzzfeed just seems to know. 

You know you shouldn't be wasting too much time on Buzzfeed. It's not even real news. But the GIFs 
you see make sense, sometimes. Lo and behold, you're now craving chicken rice because... "Americans 
Taste Test Singaporean Food". 

Congratulations, you're a Buzzfeed addict. 


HIGH JUMP RECORDS 
JUXTAPOSED WITH 
THEIR ANIMAL 
COUNTERPARTS 



1. Javier Sotomayor (Cuba) 
AKA The Bharal 

World records: 1993 
(2.45m); 1989 (2.44m); 1988 
(2.43m) 

What do Sotomayor and the 
Bharal have in common? 
They jump for a living. Only 
difference is Sotomayor gets 
medals. 

2. Patrik Sjoberg (Sweden) 
AKA The Hare 

World record: 1987 (2.42m) 

Undoubtedly, 1987 was a 
glorious year for Sjoberg. 

He was killing it with his 
crowning glory. 

3. Igor Paklin (USSR) aka 
The Red Kangaroo 

World record: 1985 (2.41m) 

Red's the colour of good 
luck. It's no surprise then 
that Paklin cleared an 
impressive 2.41m. Hard work, 
of course. 

4. Rudolf Povarnitsyn 
(USSR) AKA The 
Klipspringer 

World record: 1985 (2.40m) 
Rudolf Springer Show, 
anyone? 

5. Zhu Jianhua (China) aka 
The Grasshopper 
World records: 1984 
(2.39m); 1983 (2.38m); 1983 
(2.37m) 

Well, you know what they 
say— you are what you eat. 

We haven't really assigned 
her an animal counterpart, 
but it'll definitely be 
something beautifully funny, 
like The Jumping Spider. 

Turn to page 30. 


FIVE SEEMINGLY SIMPLE THINGS 



1. (Film) f27 Hours directed by 
Danny Boyle; starring James 
Franco 

The sun's blazing and your 
throat's drying up. Ralston will 
teach you a thing or two about 
perseverance. Damn, that dude's 
will power is as hard as a rock. 



2. (Film) Trainspotting 
directed by Danny Boyle; 
starring Ewan McGregor 

What do Trainspotting and 
heroin have in common? 
You probably wouldn't 
know unless you knew what 
trainspotting really is... 



3. (Film) Fight Club directed 
by David Fincher; starring 
Brad Pitt 

"The first rule of Fight Club 
is you do not talk about Fight 
Club". Could we maybe then 
talk about the IKEA reference? 



4. WHISTLING! 

That #awkwardmoment when 
you listen to this other guy 
make music with his lips and 
all you can do is... blow air. 
Into the air. 



5. Defining the word "The" 

WHAT DOES IT EVEN MEAN? 
Then again, we could always 
say the same about "it". 

He does simplicity really 
well. Go to page 126 for a 
sartorial take. 
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TIMELINE OF SINGAPORE BLOGGING (PRESENTED AS SUCH) 

2007 2008 

1 1 


XIAXUE 

Beauty and Parenting 

Trying to recall that one positive news 
about her that you've heard? Don't 
bother; this pioneer Singaporean 
blogger is infamous and she basks in 
the attention. She's definitely done one 
thing right: upholding the practice of 
freedom of speech. This blogger is the 
voice of those who lack the 


LADYIRONCHEF 

Food 

How else can people come together, 
if not for the burning love of food 
(besides during funerals or the GSS)? 
Brad Lau writes about his experiences 
while visiting quaint hipster cafes and 
your neighbourhood hawker centres. 
His tastes and preferences don't 
necessarily suit ours, though. 


DANIELSFOODIARY 

Food 

Daniel Ang is a walking paradox. 
Also a fitness instructor, he 
probably experiences run-throughs 
of internal debates in his mind 
(more than an average person 
would) before savouring that one 
spoonful of Char Kway Teow. On 
a much brighter note, he's been 
invited to 17 taste-testings in just 
one day. 


THESMARTLOCAL 

Travel and Lifestyle 

TheSmartLocal is smart enough to 
have learnt from its predecessors. It 
features the best deals in town and 
the most interesting cam-whoring 
sites in Singapore for inquisitive 
hipsters. TheSmartLocal team is 
known to be fresh and vibrant. 
Perhaps, it's only a matter of time 
before they go out of style. 


He's the granddaddy of them all. Find out what he has to say on page 70. 


RESTORE SINGAPORE 



1. Singapore Art Museum (formerly St Joseph's Institution) 

Ever walked into the chapel of this building and felt chills down 
your spine? Us neither. Don't worry; this museum used to only 
house St Joseph's institution. Not a mortuary. 



2. Vanguard Building (formerly the MPH Building) 

You would only be aware of its existence if you were that into 
books. Truth is. Vanguard Building is known as the old MPH 
building. Question is, where exactly is this building? 



3. The Arts House at Old Parliament House 

Wanna feel as important as the late LKY? Have a seat in the main 
hall. That's exactly where parliament discussions took place. 



4. The Fullerton Hotel Singapore (formerly the General 
Post Office) 

Joseph Conrad declared the General Post Office as "the most 
important post office in the East". Well, here's another reason to be 
a proud Singaporean. 



5. Malay Heritage Centre @ Istana Kampong Glam 

If you didn't already know, the Malay Heritage Centre could make 
you feel (slightly) royal. Unless, of course, you're a Lorde fan; in 
which case "we'll never be royals". 

His latest venture includes yet another restored building, this time a 
hotel in Australia. Check out the brains behind the outfit on page 74. 


WHAT IS FILM NOIR? A QUICK GUIDE FOR THE UNINITIATED 



Film noir is a cinematic term coined by French film critic Nino Frank in 1946. This French term 
is used mainly to describe romanticised Hollywood crime dramas, which are packed with the 
cynical attitudes of highly inquisitive male characters and dangerously sexy femme fatales. 

As in the kind who will kill you. With their dangerous sexiness. The black and white visual style 
synonymous with film noir derives from crime fiction, which rose to popularity during the Great 
Depression. Given the melodramatic touch of film noir, the movies don't often end in a happy 
ending. Expectedly, any location that associates itself with mystery becomes a film noir setting. 
When one watches film noir, one can expect to see a femme fatale who enjoys donning floppy 
hats and red dresses with low necklines. She also possesses the tenacity to be secretly in love 
with (and murder) the antagonist. Similarly, the male characters are often spotted with neatly 
pressed suits and ties, fedora hats and their favourite cigarette. Also, spoiler alert: everybody dies. 

Maybe someone doesn't die in this noir-ish short by our Montblanc X Esquire Fiction Writer Project 
winner. Slink over to page 92. 


4 FAMOUS FEMALE POLITICAL LEADERS 



1. Yingluck Shinawatra (Prime Minister of Thailand 2011-2014) 

Shinawatra was stripped of her office after she was found guilty of power 
abuse. She might seem sneaky, but don't we all love alpha females who are 
royal by blood? 



2. Helle Thorning-Schmidt (Prime Minister of Denmark) 

There's going to be one less selfie in the political world. According to news 
reports, she— who took a selfie with US President Barack Obama and UK 
Prime Minister David Cameron— has officially resigned. 



3. Ruby Dhalla (Member of the Canadian Parliament for Brampton— 
Springdale; 2004-2011) 

If you're looking to add one more to your list of Alpha Women I'd Love to... 
Take to Dinner, consider Dhalla. She's not only young and attractive, but 
also unafraid to stand up for her values. That's basically why she refused to 
be a Conservative. 



4. Sarah Palin (Governor of Alaska 2006-2009) 

Sarah Palin's Alaska and Amazing America with Sarah Palin— these are the two 
reality TV shows to her name. Also, rumour has it that Palin eloped with high- 
school sweetheart Todd Palin. How's that for a renowned world leader? Bad S. 

Picket over to page 78 for a woman who had a brief stint with politics. 
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DEALERS: Cope’s Foto and Film @ Tanglin Shopping Centre Lumen @ Marina Bay Sands 


LEICA Q 

A pioneer by tradition. 


We have been redefining tradition for more than a century with innovative cameras that 
concentrate on the essence of photography - the image. Our newest member, the Leica Q is 
no different. It is the perfect instrument to realize your photograhic ambitions and capture the 
decisive moments in your life. Fast, intuitive and Made in Germany. Find out more about the 
new Leica Q at q. Ieica-camera.com 

LEICA. DAS WESENTLICHE. 


Experience the Leica Q for yourself in Leica Stores and Boutiques in Singapore and at selected authorized Leica dealers. 





THIS WAY IN 


EDITOR'S LETTER 

Zul Andra, Editor-in-chief 


ON THE FIFTH DAY OF AUGUST, the Tunku of 
Malaysia set a motion to separate our State from 
the Federation. The next day, the State's minis- 
ters arrived in the Malaysian capitol. Secretly, the 
studied the draft of the separation documents. At 
midnight, the final version was approved and on 
the eighth day, the Prime Minister returned to 
his State estranged. His cabinet signed the sepa- 
ration agreement; the State’s Police Commis- 
sioner readied his men and the Head of the Civil 
Service prepared prints of a special gazette and 
notices. And henceforth, a Singaporean. 

The morning next, a radio announcer read the 
Proclamation in the name of the Prime Minister: 
“Now I Lee Kuan Yew, Prime Minister of Singa- 
pore, do hereby proclaim and declare on behalf 
of the people and the Government of Singapore 
that as from today, the ninth day of August in the 
year one thousand nine hundred and sixty-five, 
Singapore shall forever be a sovereign democrat- 
ic and independent nation...”. And henceforth, a 
Singaporean. 

In the days that followed: the earliest con- 
scription registered and, with it, an army formed; 
its first currency doled. A new stadium built. 
The national carrier took its inaugural flight. 
The fourth President was chosen. A hotel col- 
lapsed. Train tracks were laid above and beneath 
the State. A second Prime Minister was elected. 
An airplane was hijacked. The recession barely 
drenched our shores. A viral respiratory disease 
ran amok. And henceforth, a Singaporean. 

Time continued its march: the current Prime 
Minister was appointed, the worst financial cri- 
sis befell and massive casinos were erected. The 
first great prix was held. Tourism flourished and 
a terrorist escaped detention. Then, the ruling 



party chalked its lowest electoral votes, thou- 
sands protested against a population swell, the 
first Prime Minister died and a boy was chastised 
for offending the State. And henceforth, a Singa- 
porean. 

And when the Chola empire reigned, when an 
outlawed Srivijayan prince pandered the coast 
into a port, and when the Majapahit empire 
sacked the island and drove their last King out, 
henceforth, a Singaporean. Then, the prince of 
Riau upheld this ruined wasteland, an unproven 
British statesman acquired it, the Japanese in- 
vaded it and when war heroes were named and 
a British administration was entertained, hence- 
forth, a Singaporean. When the State was self- 
governed, an anthem was written and sung to its 
newly sewn flag, a village was burnt to ashes, re- 
sistance were imprisoned, a merger with Malay- 
sia beckons and racial riots sprouted, et al. 

And henceforth, a Singaporean— in a perpetu- 
al state of redefinition. FI 


CONTRIBUTORS OF THE MONTH 



Nicky Loh 

Photographer 

Loh recently released his work. 
Common Wealth, chronicling the 
inhabitants of Commonwealth 
Drive before their flats give way to 
development. Loh's work is also 
found in this issue's labourious SG50 
project as well, starting on page 46. 



Ronald Leong 

Photographer 

Leong is a man on the go and 
endeavours to uncover visceral 
elements of design in various 
forms. You can see them starting 
on page 108. 



Joanna Koh 

Make-Up Artist 

A veteran in the industry, Koh is the 
founder of makeup artist agency 
Indigo Artisans. If she wasn't a 
makeup artist, she would have 
dedicated her life to sports, which is 
why working with Michelle Sng (page 
30) was a huge honour. 



Prabhu Silvam 

Writer 

As a writer and poet whose works 
have appeared in Ceriph, Singapore 
Architect and Sports-rTravel Singapore, 
Silvam sees documenting the human 
condition as a necessary means of 
expression— the telling and re-telling 
of a story. See his work on page 46. 
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MAN AT HIS BEST / MaHB 


THE 

VOCABULARY 

Sesquipedalian terms and thematic ideas you will encounter 
in the pages that follow. Great for conversation. 


4/K 

Noun: A follower of a philosophy based on the theory that the morality of an action is defined by how much it maximises utility, 
which in turn can be anything from pleasure to a lack of suffering. If your hoarding the power cage for an hour will lead to your 
increased level of well-being, it doesn't matter if the other bros want to rip your head off because duuuude it's still a moral act. 

Adjective: Something you can never use to describe a trophy wife. (See page 726) 

Adjective: One of the many delicious states that an egg can be. 
Name: Title of a 1992 John Woo film starring Chow Yun-fat as a 
cop who shoots baddies while carrying babes. As in, infants. 
Genre: A genre of pulp detective fiction. (See page 92) 


Noun: An organism that is the exact copy of its originator, 
reproduced asexually in nature or man-made conditions. 
Like Photoshop. (See page 708) 

Colloquial: A slang term utilised by gay men back in 
the '70s to refer to a guy who dresses like a blue-collar 
worker— if he appeared within the pages of a glossy fashion 
magazine. 


EUPHEMISM OF THE MONTH 



Verb: To establish a political advantage in an election, by carving up a constituency according to district 
boundaries that favour the incumbent. (See page 78) 

Noun: The colloquial name for a species of MASSIVE SPIDERS HOLY^B THEY FIGHT SCORPIONS MUMMY... 

MUMMY... I WANT MY MUMMY. 

Euphemism: When you want to refer to something that belongs to a German man, but don't want him to know 
you're talking about him, you say the thing is "JER-REE-MAN-DE". An old British colloquial, "Gerry", plus a Chinese 
word, "de"... BOOM! Insta-word-subterfuge. 




Verb: To remove the pit or seeds of a fruit. 

Noun: The central existence, literally, of any fitspo Instagram 
star. (See page 30) 



Noun: 1. A person who broke the mould, and then threw it 
away, causing everyone else to aspire to or follow his or her 
example. (See page 46) 

2. The one who sets the pace. Literally. Like in a race. Or a 
speed-crocheting event. 
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INTO THE 

BLUE 



• BOGGI 


MILANO 


boggi.com | shop.boggi.com 


SINGAPORE I The Shoppes at Marina Bay Sands | Tel. +65 6688.7587 


TAX FREE 



MaHB/ Agenda 

THIS MONTH 

Sure, you could use that four-day weekend to get out of the country, but maybe, just maybe, you'll like 
to use those days to fit some of these fine recommended events into your schedule. 


ALL DAY 


Run the colours. We can't deny 
there are a slew of gimmicky 
marathons out there, but at least 
it's getting people to move their 
bodies. The Colour Run returns 
for the third time and, this time, 
adding to the liberal splashing 

of colours ("powdered hues are 5 HOURS 

non-toxic!") is, we assume, the 
liberal splashing of glitter ("it's 
not only for revenge, it's also 
evidence of a raver's lifestyle!). 

The race that's dubbed the 
"Happiest 5K on the Planet" will 
be held at Sentosa on August 22 
and 23. We doubt the people who 
have to clean up afterwards will 
agree with the "happiest" portion 
of it, but oh well... For more info, 

check out thecolorrun.com. sg 4 HOURS 


3 HOURS 



Put up your jazz hands! 

Nathan East has made 
quite a name for himself. 

His big break at 16 saw him 
touring with Barry White, 
and 40 years later. East 
is considered one of the 
most recorded bass players 
in the history of music. 
And get this— he only just 
released his first solo album 
last year, which also earned 
him his first solo Grammy 
nomination. East and his 
All-Star Band will perform 
at TAB on August 4 at 8pm. 
More details like ticketing 
info can be found 
at sistic.com.sg 



2 HOURS 



1 HOUR 


Go for gold. Fancy a spot of tea with your celebration of our nation's 
50th anniversary? From August 7 to 10, swing by any TWG Tea Salon 
& Boutique (except for Republic Plaza) for the SG50 meal. It's a 
twist on local perennial favourite: chicken rice. This time, it's French 
Challan chicken thigh that's slow-cooked in pandan leaves and 
ginger, and served with a side of rice that's infused with expensive 
Yellow Tea Buds, citrus chilli sauce and crispy chicken skin. End 
the meal with a white chocolate and lemon entremets layered with 
strawberry marmalade infused with Happy Birthday Tea— all washed 
down with either a limited edition Legacy Tea or Jubilee Tea (which 
are also sold as an exclusive tea set and being quickly snapped up). 

For more info, visit TWGTea.com 


NO TIME 



Eat luxuriously. Marina Bay Sands sure knows how to pull 
out all the stops when it comes to food. With new restaurants 
like Bread Street Kitchen by Gordon Ramsay to the mall, 
the Epicurean Market returns once more, for a third time, 
with the debut of a new celebrity chef restaurant: Spago 
by Wolfgang Puck. Other than that, visitors can learn from 
the experts from CUT, Long Chim and Adrift, among many 
others, at master classes, sample wines from 20 wine 
merchants, shop at the Fresh Food Market and party late into 
the evening with more food and drinks. Held at the Sands 
Expo and Convention Centre, the Epicurean Market will run 
from August 14 to 16. A three-day pass goes for SGD28. For 
ticketing and information, check out marinabaysands.com 



Discover how your sausage was 
made. We're usually creatures 
content with the final product, 
rather than creatures curious 
about what goes into it. But seeing 
how a DreamWorks animated 
film comes together... well, that's 
just something special. The 
ArtsScience Museum offers a 
rare glimpse with an exhibition 
that showcases DreamWorks 
Animation's creative legacy. Four 
hundred unique objects from the 
studio's archive of rare and never- 
before-seen concept drawings, 
storyboards, models and the 
like will sit alongside a wealth 
of additional digital content. It's 
a helluva journey for an idea to 
travel, but it's a joy for both child 
and adult to see the process 
anyway. DreamWorks Animation: 
The Exhibition is currently showing 
at the ArtScience Museum. For 
more info, visit marinabaysands. 
com/museum. html 



Listen to your Limpeh. The government is 
looking into protecting the name and the 
image of Lee Kuan Yew. We don't know 
when that law will be passed, but we feel 
it will just curtail artistic expression and 
criticism. Let's hope it doesn't come into 
effect when the LIMPEH Show is launched 
at The Substation. The artist behind the 
work is Sam Lo aka SKLO and it showcases 
her pieces that were created during the 
last years of LKY's life. The LIMPEH Show 
is open to all and will run from August 7 
to 22 at The Substation Gallery. For more 
information, go to substation.org 
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The Chuck Taylor All Star II 


wiVERse 


COnVERSG 

Made by you 





we'll be seeing more of Sng, but remember 
the age-old adage, "Look, but please dbn't 
touch", and you'll be fine. 


5^ To hear the sculpted Sng tell a 
different joke on video, scan the QR 
code or visit esquiresingapore.com 


*Esquire cannot guarantee that this joke 
will be funny to everyone. 


OTOGRAPH BY CHUCK REYES. STYLING BY JANIE CAI. HAIR BY ALICIA TEY AT MOSCHE HAIR SALON 
USING REDKEN. MAKEUP AND NAILS BY JOANNA KOH/INDIGO ARTISANS USING MAKE UP FOR EVER 
AND BUTTER LONDON. POLYESTER SPORTS BRA, TIGHTS AND METAL BRACELET, ALL BY H&M. 












TIMEPIECES 


G -TIMELESS AUTOMATIC COLLECTION 


SWISS MADE 


ALL WATCHES LUCKY PLAZA 65.6732.7673 WISMA ATRIA 65.6733.2823 
CORTINA WATCH PARAGON 65.6235.0084 RAFFLES CITY 65.6339.9185 
ION ORCHARD 65.6509.9218 CHINATOWN POINT 65.6702.0061 INTERNATIONAL WATCH 65.6533.0964 
MEGA WATCH WHITE SANDS 65.6585.0518 MUSTAFA CENTRE 65.6419.0582 
PRESTIGE TIME 65.6339.3837 WEAR + WHEN RESORTS WORLD SENTOSA 65.6723.8023 
VINCENTWATCH TAMPINES MALL 65.6784.1868 JEM 65.6734.9158 




MaHB / Film by Fin Carew 

DON'T BELIEVE THE HYPE 

Or drink the Kool-Aid. Whatever. I'm not your boss. 



I MOSTLY WATCH mainstream movies. If other 
film critics could see me now, they’d turn their 
beret-clad head up, roll down the sleeves of their 
black turtleneck and glide away in disgust on their 
electric scooter. Fact is, I’m more likely to watch 
Star Wars than A Hologram for the King. Not be- 
cause it’s better, but because it created hype. 

In his book Sex, Drugs and Cocoa Puffs, Chuck 
Klosterman called it “creating an event”. An 
“event” refers to a movie that’s long been antici- 
pated— and not just from marketing surround- 
ing its release. Some movies have all the work 
done for them already: see Mad Max and Juras- 
sic World. Leave a franchise alone long enough to 
generate demand, before releasing a new version 
with the promise, “No, really, we know what we 
did wrong last time”. It’s that attitude that al- 
lowed George Lucas to wheel out a fourth Indiana 
Jones and Star Wars Episodes I-III without a hint 
of regret. 


Ermahgerd! 
The Powerpuff 
Girls gritty 
reboot! 


Films need to make a big fuss about them- 
selves or we won’t watch them— consider good- 
but-underrated movies Dredd, Osmosis Jones or 
Midnight in Paris. The problem, however, is when 
the hype becomes more important than the prod- 
uct like Snakes on a Plane. I do appreciate that 
we don’t get enough kooky B -movie productions, 
but that doesn’t make a film automatically good. 
Batman vs Superman: Dawn of Justice has all but 
begged on its hands and knees to be a big deal. But 
DC Comics just can’t seem to please fans. Person- 
ally, I don’t understand it; Ben Affleck as Batman 
is an excellent choice (shut up, he is), Jared Leto 
very bravely took up the mantle of Joker in Sui- 
cide Squad, and Jessie Eisenberg as Lex Luthor is, 
well, okay, I’m struggling with that too. Warner 
Bros releasing the most generic synopsis possible 
won’t help matters (but since I’m talking about it, 
what do I know about marketing?). 

Here’s how a film should generate hype: a pro- 
gressive twist on an old theme (Ghostbusters), a 
culmination of success stories (The Avengers), 
something new and spectacular (Whiplash), or 
a genuinely thought-provoking marketing cam- 
paign (The Blair Witch Project). It is NOT cash- 
ing in on dormant nostalgia (Robocop), desperate 
fan-service (Rise of the Planet of the Apes) or a 
random ’80s/’90s franchise and making it “real- 
istic” (50 percent of a|l films/TV series in the last 
10 years). 

What this has all/ been leading up to is the 
Power Rangers movie coming out in 2017, encom- 
passing all of those elements, which we should all 
approach with scepiicism. Since a dark, gritty fan 
video already exists, which people were excited 
about, it’s almost/^aranteed to make money. But 
why? Does no ^e remember the show? Are peo- 
ple going to he making dark and gritty versions 
of Phineayand Ferb in 20 years’ time? Do me a 
favoim^u weird, adult Power Rangers fans: take 
lown a notch. Why, yes, I think this beret and 
turtleneck combo looks quite fetching on me, 
thank you. FI 


AND NOW A LOCAL FILM 
THAT'S NOT SG50-RELATED. 



No offence, but we're thinking of calling in sick because 
we're getting a little SG50 fatigued, especially when it 
comes to movies. We're ready for something that doesn't 
have nationalism as its theme. 

We have something on the horizon: Kelvin Tong's next 
horror feature. While information is scarce about the 
film, this is what we know: A) it's titled The Faith of Anna 
Waters; B) It stars Elizabeth Rice (pictured left; Mad Men), 
Matthew Settle (Gossip Girl) and Adrian Pang (The LKY 
Musical); C) It's about a journalist investigating her sister's 
suicide in Singapore and uncovers a bigger conspiracy. 

Horror Asian film that's bankrolled mostly by Hollywood 
money? We can't wait. 
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MaHB / Music by Jonathan Fong 

MAJULAH SINGAPURA (ROCK 'N' ROLLA) 

Stop debating and just celebrate Singapore-made music. Or not. 



THE SUBJECT OF ^'SUPPORTING LOCAL" is 

something I’ve avoided since being given the privi- 
lege to share my two cents on music in Esquire over 
the past two years. It inevitably polarises opin- 
ion and often results in heated debate that never 
reaches a satisfactory conclusion. I once witnessed 
an online exchange, which started out as a passion- 
ate lament on the absence of Singaporean bands 
alongside international acts at a local festival, turn 
quickly into a fiery barrage of criticism, name call- 
ing and Internet memes. 

It’s time to move on from arguing about Sin- 
gaporean music and the support that it gets. The 
simple truth is that Singaporeans make both good 
and bad music; what falls into which category sim- 
ply depends on the individual. Unless, of course, 
you’re the sort who carries some mysterious preju- 
dice that doesn’t give locally made music a fair 
assessment. In which case, you’re a hater. So let’s 
agree on the inevitable disagreements on the quali- 
ty of local music as a whole. And if you simply can’t 
be well, suit yourself. 

Similarly, the level of support for local music is 
relative, if you want to look to the past. Take, for 
example, the ’90s, when venues were sparse and 
booking a gig meant paying to play. Yet, this was 
the era of annual “best local” awards on 98.7fm 
(then known as Perfect 10) and Live on 5 fea- 
tured The Padres on primetime television. So if 
you aren’t feeling the support as a local musician, 
console yourself knowing that at least you weren’t 


born in the ’70s and persecuted for simply being a 
man with long hair. 

It’s certainly a good thing that radio has revived 
the love for local music by giving decent airtime 
to our artists. It would be even better if D Js didn’t 
feel the need to praise themselves for “supporting 
local”. Take, for example, how a certain local DJ 
introduced electronic duo .GIF as being influenced 
by a handful of foreign artists “and even local band 
Pleasantry”. Why can’t Pleasantry be on that same 
list? 

My end-all stance towards “supporting local” is 
simple: just be. If you believe in Singaporean mu- 
sicians, buy their releases and see them perform 
live. Get off the Internet and show your support. 
Sure, share what you[ love, but please: stop nag- 
ging people about supporting local. If they have 
any discerning taste, they’ll catch on and discover 
the amazing stuff that they’ve been missing out on, 
falling as much in love with your recommendation 
as they would any oth sr global artist. 

If you don’t believe that there is amazing mu- 
sic coming out of Singapore right now, I suggest 
getting started with Fauxe, sub: shaman. No Pantz, 
The Analog Girl, Fzpz, Hanging Up The Moon, 
The Psalms and Jainie Wong. If you’re not con- 
vinced, well at least you gave it fair assessment. 
Support or not, new music will continue to be cre- 
ated in bedrooms and jamming studios across our 
it has always been for 


small island— just like 
the past 50 years. FI 


A BREAKDOWN OF 
THE "SUMMER" MU- 
SIC VIDEO BY DEON 


• Reverse playback. 

• Slowed-down video. 

• Headbanging zombie. 

• Lush melody. 

• White colour scheme. 

• Cheerleader. 

• A clown popping balloons. 

• Parkour antic over a Laney 

speaker. 

• Confetti. Lots of confetti. 

• Military man. 

• Ballerina doing fouette turns. 

• A kid, who doesn't know how 
football works, dribbles the 

ball by hand. 

• Rollerskating girl. 

• A man dressed as a giraffe, 
along with a woman dressed 

as a pink dragon, walking their 
two labradors. 

• Girl with tambourine. 

• The band decked in white. 

• In an effort to backmask, lead 
singer, Deon Toh, mouthed 

what's probably a satanic 
command to brush your teeth. 
(Can anyone corroborate 
this?). 


Also, because of your 
crippling porn addiction. 
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MaHB / Humour by Rishi Budran 




HUMBLE BEGINNINGS 

Why every silver lining has a cloud. 


IN THE EIGHTH MONTH ofl965, Singapore sep- 
arated from Malaysia and became an independ- 
ent nation. It was an emotional, uncertain and 
complex time. Naturally, if you had such difficult 
beginnings, as we’ve been reminded repeatedly 
this year, and not only survived, but also thrived, 
a celebration is in order. 

As a patriotic Singaporean, it pains me to say 
this, but some elements of the SG50 celebrations 
run the risk of taking the joy out of the party. 
Don’t get me wrong; I love a good party. But I’ve 
always disliked those family gatherings where my 
tipsy, self-made, 50-year-old uncle declares, “You 
know, when I first started, I had nothing. I was 
nobody. But look at me today! Cheers to me!” 


She'd seen a lot of < 
varying lengths but 
never one that's uncut. 
Who knows why the 
MDA left Fifty Shades 
of Grey uncensored. 
#SG50ShadesOfGrey 


Did I mention that we had humble beginnings? 

Although the golden jubilee feels like a year- 
long, island-wide National Day parade, some 
events have been really meaningful, because they 
were organised by people who want to celebrate 
the occasion in a way that they see fit. For in- 
stance, students were asked to create 50 drawings 
that depict Singapore in 50 years’ time. There was 
also a showcase of 50 fashion pieces inspired by 
Singapore, for Singapore, as well as another of 50 
Singlish phrases. I’m not certain, but I’m guessing 
the theme is related to the number 50? Even so, it 
seems like some of us might have overdressed for 
the theme party. 

What really confuses me, though, is the SG50 
Golden Jubilee Baby Gift. Basically, all Singapo- 
rean kids born in 2015 will be given a gift pack, 
which includes, among other things, a com- 
memorative medallion with the engraving, “I’m 
a Golden Jubilee Baby. I dream big”. That’s nice. 
But what about the babies born on December 31, 
2014 or January 1, 2016? I feel for these SG49 and 
SG51 kids who might suffer low self-esteem in the 
future, due to poor timing. In fact, the parents of 
SG50 babies should also get a medallion. Only 
theirs will read: “We are Golden Jubilee Parents. 
We timed it right!” 

In February 2015, as fate would have it, the film 
Fifty Shades of Grey was released. Ironically, it 
took poet Alvin Pang to come up with the hashtag 
#SG50ShadesOfGrey. People started writing 
erotic send\ups with non-erotic, Singaporean 
endings on social media. It was clever, creative, 
funny and very Singaporean. It was something 
that could only come from the heart of a nation 
celebrating its 50th birthday. Or the minds of the 
very filthy. Either way, it was a viral hit because it 
was organic. No subtle messages. No rhetoric. No 
objectives. Singaporeans just came together to be 
Singaporean. 

And perhaps, that’s the best way to celebrate 
our birthday: just let everyone be themselves. 
Let’s not allow over- celebration cloud the silver 
lining of what we are actually celebrating: a na- 
tion hum on the foundation of tolerance, aware- 
ness forgiveness. Let’s not allow over-indul- 
Jce cast a shadow on the silver lining of this 
golden jubilee. 

Did I mention that we had humble begin- 
nings? Ff 


-VISUAL RULE: HAND PLACEMENT- 



• ALWAYS 


► SOMETIMES 


NEVER 
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CORBIS 



Growing up, your dad gave you advice on how to be a man, in school you traded tips 
with your best friend on how to get the girls. As you got older, you didn't forget the 
nuggets of wisdom told to you by your grandpa. 

Now that you are a man, think of us as a good friend— one who throws the best 
parties, who gives you astute advice on anything from style to women 
(advice you wish you had when you were unassumingly picking your nose in the taxi) 
and when the night is winding down, the one who presses a glass of whisky into your 
hands for one last toast and then hails you a cab. 


It's been a long ride kid, but you've finaiiy arrived. 
Welcome to the Esky club. 



ESQUIRESINGAPORE.COM/THEESKYCLUB 





God bless Reverend William 
Archibald Spooner. 


MaHB/ Food by Ming 

MAKING IT WORK 

Why this budding restaurateur ain't giving up his food 
dream anytime soon. 


I'M ABOUT TO SET UP my own food thing. I’m 
throwing my hat in the proverbial ring, the food 
and beverage octagon, where approximately 600 
“hats” are thrown annually. Not all of these places 
will survive their first 12 months in business, and 
after that, only half will be profitable after the end 
of a typical three-year shafting. It’s a tough line, 
you hear people say. Every other industry profes- 
sional you ask is very likely to start 
about labour problems, food costs and high rent. 
They’ll tell you even if you don’t ask. They’ll start 
with how locals are a picky bunch as customers, 
and overpaid as staff. Some will say that they can’t 
find any decent produce here; it’s all horribly ex- 
pensive because everything is imported. The 
rest will go on about the rent, and how landlords 
collectively smell blood and raise lease prices in 
popular areas. 

This is all true— there are major problems 
looking the food industry in the eye. Establish- 
ments can’t hire cheaper staff, good businesses 
shut because rent goes nucking futs,- and pe 
still expect to pay 1995 prices for chicken rice in 
2015. 

What is also true, however, is that there are 
plenty of pretty amazing, successful places to 
drink and dine at— and they’re all giving these 
major problems the middle finger. Numerous 
restaurants and bars steadily do their own thing, 
refusing to turn a challenging situation into a 
hopeless one. These are the establishments that 
are surviving, thriving even. Whatever mar- 
ket niche they once identified, they now fill. 


MORE THAN TOWERS 

The infamous towers bring 
all the boys to the yard, but 
there's more to the area than 
just Thai food on the top floor. 
Food, we really meant food. 
Here's other stuff you can do. 

• Go golf kit shopping in 
Tanglin Shopping Centre. 

• Drown in cheap beers, wings, 
and even Maggi noodles at 
Cuscaden Patio, the dive to 
end all dives. 

• Watch drag show RIOT! at 
TAB every second Saturday of 
the month. 


• Eat delicious Sardinian fare 
at all-day dining Sopra Cucina. 
We're partial to their traditional 
suckling pig and Sardinian- 
style gnocchi, but if you're 
living or working in the area, 
they're the best-kept secret for 
pizza deliveries. A billion light 
years better than the standard 
cheese plus ketchup on 
cardboard that you get from 
the usual suspects. 

Sopra Cucina is at 
10 Claymore Road. 


They have proven their initial market research 
numbers to be correct. They have successfully 
designed and branded a robust identity that peo- 
ple relate to, reinforced with a m^keting plan. 
They take care of their staff family and grow 
with them, making them feel \me they have op- 
portunities and more lessons to learn still. They 
fire the ones. They identify what their core 
revenue stream is and stick to their guns, advo- 
cating a constant, measur^ evolution of their 
business, instead of desperate, reactive action. 

These establishments aren’t afraid to col- 
laborate with one another, to share ideas and 
sell food side-by-^e, in complementary forms. 
They share staJT too, when pop-ups and cook-offs 
require all Jaands on deck. They seek to increase 
orders from local suppliers who bring in items 
frpnfthe region, at once reducing cost and build- 
^g an identity. Foreign or local, they are making 
it work. 

So while you have struggling businesses and 
scary statistics that suggest doom and gloom for 
most, you also have a side of the industry that’s 
managing to not drown. They include some 
wicked ^o^st meat joints across the island, 
seafood restaurants that have moved on to bigger 
and better things (from ramshackle premises 
with plastic walls), wood-fired bearded-hipster- 
led spots and those exquisitely decorated high 
temples of fine dining that consistently remind 
the rest of the world that we exist. 

I’m excited about setting up my own food 
thing. Can one, lah. 
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Gourmet 

NGEE ANN CITY 


THE 

low carb, 
high protein, 
post gym, 
you look great 

KEBA^o 




Oi 


MAZZEH 

GOURMET KEBABS 


kebabs for any occasion. 

CLARKE QUAY FORUM PLAZA SINGAPURA PASARBELLA FAR EAST PLAZA 


FOR MORE DETAILS, VISIT SHIRAZFNB.COM 



MaHB / Drinks by Kurt Ganapathy 

THE NELSON COLUMN 

Is there a bar in Singapore that captures even the siightest hint of 
our days as a young nation? 


FIVE YEARS IS CONSIDERED a good run here, 
and 10 years practically a lifetime; so is there a bar 
that’s been around for 50? Of course, those at the 
Raffles come to mind— the icon first welcomed 
guests in 1877— but that would be too easy. And 
the hotel was the domain of colonial elite. What 
I wanted to find was a place of the everyman. 
Then I remembered an old block of shophouses 
in Sembawang. 


This, of 
course, is 
advertising 
the Long John 
Silver outlet 
in Simei. 


Sticking out amongst the greenery at the junc- 
tion of Sembawang Road and Admiralty Road 
East, the block has defied redevelopment. At the 
centre is Nelson Bar. At first glance, it seems noth- 
ing more than your typical heartland watering 
hole, until you realise whom “Nelson” refers to: 
British naval hero. Admiral Horatio Nelson. 

Sembawang’s military heritage dates back to 
the years between the World Wars, when the Brit- 
ish built facilities for the navy and the air force. 
These were handed back to Singapore in 1968, but 
continued to host the Australian and New Zealand 
navies until the mid-’70s. Nelson and its neigh- 
bours sprang up to serve these thirsty sailors. 

As I ascend the narrow staircase and push my 
way through ancient swinging doors, a remark- 
able sight greets me. Every inch of Nelson Bar is 
covered in evidence of its long life. On the walls 
are hundreds of photos, old beer advertising, flags 
and quirky maritime mementoes. Lifebuoys hang 
from the ceiling and all available space is filled 
with messages scrawled in marker by past pa- 
trons. I feel it. I have stepped back in time. 

As I take my place at the bar counter, its edges 
worn from decades of resting elbows, I speak to 
the manager, Jane. She tells me that Nelson has 
been in business for “50 or 60 years”, and that its 
first proprietor was a mamasan. Jane and her sis- 
ter have leased the place for close to 20 years. It’s 
still very much a sailor’s bar, she adds, and visiting 
seamen come here when they’re in harbour. She 
also has an inside source who informs her when 
foreign ships are due to arrive. Locals frequent 
Nelson as well, but it is always quiet without the 
sailors. 

Yet, alongside all the pomp and pageantry of its 
overseas naval connections. Nelson has a distinct- 
ly Singaporean soul. You see it in the altar to Kuan 
Yin above dozens of caps from Commonwealth 
vessels, you see it in the mosaic floor, and you see 
it in the loud and proud graffiti of “SIMI L J” in the 
men’s toilet. 

Nelson Bar is a slice of what Sing^ore was, is, 
and perhaps, always will be— a pla(^ that people 
want to get to. Whether they stay for a few hours 
or remain for the rest of their d^s, they become 
part of the Singapore story. We are what we are 
today because we are a porp^so it is nice to know 
there’s a place that stillji^ts up with excitement 
vdiem^JiiffshirL-Gontes to town. 




AN AMBASSADOR TO BIONDI SANTI 


The distinguished family, Biondi Santi, has chosen its representative for its exquisite brunello. Who is it? Read on... 

If you've never tasted the nectar that is a Brunello di Montalcino in Singapore, you're in luck. Italian 
restaurant, Zafferano (Ocean Financial Centre, Level 43, 10 Collyer Quay), has become an official Biondi Santi 
Ambassador (from what we were told, Zafferano is the only restaurant in the world to hold that title). This 
means that it will have access to the famed winemaker's vaults and carry some of its expensive and rare stock 
(we spotted a 1964 on their menu!). There's no better way to spend the rest of the evening, nursing a Brunello 
as you eat one of Head Chef Marco Guccio's dishes while staring out at the cityscape... 
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SPECIAL FEATURE 



For a world that is on a breakneck course of efficient convenience, 
the old time-honoured ways of excellence in creation have largely 
fallen by the way side. There are those who know that quality is an 
investment of time and nose-to-the-grindstone dedication, and the 
tireless efforts to bring back the art of the craft has slowly been 
gaining traction the world over. In that group stands The Balvenie, 
and with it, the Connoisseurs of Craft campaign. 

It is a natural progression for a distillery that has kept up the legacy 
of craftsmanship. The only single malt Scotch whisky distillery to 
grow their own barley for malting; the only traditional malting floor 
still in operation; having their own coppersmith to maintain the 
stills that are endemic to the unique quality of the whisky; their own 
cooperage and the world's longest serving Malt Master, David 
Stewart with over 50 years of experience. Craftsmanship is at the 
heart of the brand and now it wants to reach out to countless more, 
to spread the appreciation for fine work and creating a better 
ecosystem that will nurture and develop generations of talented 
craftsmen and women in the region. 

Keith Poh, a former banker turned bespoke shoemaker is one such 
craftsman to participate in and benefit from the program. "The 
difficult part of it is the understanding and appreciation for 


handcrafted goods in Asia. For shoes in particular, we don't have 
such a strong history compared to the European countries. It is 
difficult to obtain resources and materials here, and we have limited 
accessibility to expertise and opportunities. So when they proposed 
this campaign, it was a wonderful opportunity for both enthusiasts 
and craftsmen who want to learn, it's a perfect fit," says Poh. 

With workshops and hands-on seminars headed by artisans such as 
Poh, members of the public can further appreciate the art of craft, 
from shoemaking to carpentry, and have an intimate look at the 
processes that go behind the production of each piece. "We put a 
lot of soul into a pair of shoes, it takes about 80 to 100 hours just 
working solely on them excluding preparations. When the customer 
is able to see how a product is done, the experience in itself is 
priceless, because having that exchange— between, not just a 
company face, but with the craftsman himself sharing the ideas 
and conceptualisation of the shoe— is just a great experience. They 
get to see the level of detailing that we put in it," continues Poh. 

More people are stepping up and reclaiming the handmade, even 
specifically choosing craft over the mass-market products of 
machines. Here's to a slower paced world where we can value the 
artisanal and the thoughtful joy of craft, slainte. 




MaHB / Sex by Tina Wang 

STAND UP FOR SINGAPORE 

How are we celebrating National Day this year? 



men are very satisfied with their sex lives, and that 
seven out of 10 Singaporean women want more 
sex. Yep, that’s a whopping almost 80 percent of 
them saying they want more rumpy-pumpy. 

If that’s not a sign of encouragement, I don’t 
know what is. Complementing these stats is the 
open secret that human nature already predis- 
poses us to being a little more adventurous when 
overseas. You know, what happens in Vegas, and 
all that. It’s the same principle; with Singapore 
being such a tiny country, going wild here is never 
a good idea (social media is watching). So clear 
Customs and leave our shores to open the door to 
debauchery. 

Already attached? Call your travel agent now, 
and surprise her with the news soon, so she has 
time to go shopping for brand new lingerie (and 
not just pack her naughty knickers). If you’re sin- 
gle, don’t fret— I have two words for you: online 
options. 

Either way, pick a nice hotel, bring some toys 
and prepare to subsist solely on room service. 
More importantly, leave that Do Not Disturb tag 
on the doorknob. Be safe, and I wish you an un- 
forgettable time filled with good, uninterrupted 
nookie. fi 


THINGS THAT DO NOT REQUIRE DISCLOSURE 


• Your middle name. 


• Your dream last night. 


• That you've never seen Titanic. 


• That the reason you've never seen Titanic is seeing Kate Winslet with someone else hurts 

you so. 


• That the naughty adult version you actually want to watch together is a Titanic parody. 


• That you're "totally sober. No, really." 


• A hangover. 


YOU'VE PROBABLY ALREADY heard how we ll 
get a four- day weekend this month, as part of the 
SG50 celebrations. Many, despite urging from the 
government to stay in town and be part of a his- 
toric event, have booked their flights to various 
regional hotspots. 

I’m no exception, and I’ve already dubbed my 
holiday The Extra Long, Extra Dirty Weekend 
edition. My travel companion is Canadian, he 
kisses like no other, and he can keep going so I 
find nirvana several times in a row. Am I excited? 

Totes. 1 

And while I sound a little bossy here, I encour- 
age you to plan a similar getaway— whether or not 
yours involves sand, sea and swagger. See, I’ve 
just had a look at the latest Durex survey results. 
And they appear a little sad. 

In a 2003 edition, researchers found that Sin- 
gaporeans have the leaW amount of sex compared 
to other people in the\ region. Fast-forward to 
2015, and we haven’t budged from that spot. I’m 
amazed, and not in a goodNvay. Come on people, 
we need to take our cue fromiSEA Games athletes 
like Joseph Schooling, et al; break some records! 

Singapore fared no better in th^findings of 
another survey two years ago by pharmao^tical 
company Menarini Group, conducted to measilre- 
sexual behaviour and satisfaction in the Asia-Pa- 
cific region. 

The average for frequency of sex among Sin- 
gaporeans was a measly 5.6 times a month, lower 
than the regional average of 7.7. Fatigue from the 
demands of the day aside, I wonder if this has 
anything to do with how it remains technically 
illegal for Singaporeans to walk around naked in 
our own homes. 

The same survey states that only 47 percent of 


It's located 
between Napalm 
Beach and The 
Nymphs of the 
Grunge section. 
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Q: Which Star Wars 
character uses meat 
for a weapon instead 
of a lightsaber? 

A: Obi Wan Baloney. 


MaHB / Health by Dr Adrian Ooi 

SAVING FACE (PART 2) 

Making sure your handsome mug looks the best it can. 


LET'S FACE IT; men are vain. By flipping through 
the pages of this magazine, we have a(dmitte(d 
to caring at least a little about the way we look. 
And while splashing out on the latest watch/suit/ 
shoes/(insert here from Esquire's style pages) 
(does help, our mugshot is the first thing anyone 
notices. 

The skin has two (distinct layers: superficial 


PASS UP 

For a country with only this 
much land-size, we have a 
hideously large amount of 
gyms and fitness studios. All 
the better for the consumer. 

If you've ever found yourself 
strangely anxious over the 
fear of not jumping on the 
next fitness bandwagon, these 
passes will do you well, giving 
you access to a myriad of 
activities ranging from Parkour 
to CrossFit. And if you're a 
hardcore fitness freak, get 
them all! Now you too can 
have access to ALL the gyms 
ALL day EVERYDAY! 

KFit 

KFIT 

A hodgepodge of gyms and 
studios to choose from, 
overlaps with the others. 

PassportAsia 




06:30 ^ 

0 SOnMOCWLl 

06-30 ^ 

One to get especially if you 
like sports and martial arts, 
parkour even. 

Guavapass 


If you like your fitness in 
the form of spinning, yoga, 
pole/aerial arts. 


epi(dermis and deeper dermis. The former under- 
goes constant shedding and regeneration from 
the basal layer up, and the latter gives firmness to 
the^khrhy^ay of collagen fibres. With this foun- 
dation, it bectnpes easier to understand how dif- 
ferent maintenanc^^d treatment strategies help. 

Besides adopting Vs^ealthy lifestyle, essen- 
tial skincare should con^t of daily cleansing 
and sustaining an appropriare skin environment. 
With the gamut of facial products out there, this 
can be confusing. The basic ten^ of washes in- 
clude non- soap formulations to prevent drying, 
together with gentle and natural components to 
minimise irritation. Once the face is free of impu- 
rities, a moisturiser should be applied to maintain 
the skin in a healthy state throughout the\day. The 
basics of moisturisers include hydrating, non-oily 
bases and protective ingredients such as ^tioxi- 
dants, aloe vera and sunscreen. 

For those who dare venture further, \there 
are a variety of non-invasive treatment options, 
which are widely advertised, but unfortunately, 
not well explained. What they all aim to do, in 
varying degrees, is one or a combination of a few 
things: A) resurface— even out irregularities B) 
depigment— reduce the appearance of dark spp 
and C) tighten— firm up the dermis to restore that 
youthful shine. 

We’ve all heard of lasers, but (beyond lightsa- 
bers) we have no idea what they actually do. La- 
sers at different settings emit various wavelengths 
and energies, causing intentional damage to ves- 
sels, pigment or normal skin cells. The former 
two help get rid of dark spots. At sufficient depth, 
lasers stimulate the dermis to produce more col- 
lagen, leading to tightening. And when applied 
in a fractional fashion, where microscopic holes 
are burned in the skin surface like a grid, there is 
even regeneration of tissue from the surrounding 
areas, smoothening out irregularities. 

Chemical peels aim to cause uniform destruc- 
tion of the skin at different layers, depending on 
the solution strength and duration applied. The 
net result is a “renewal” of the treatment area 
from the bottom up, which helps with smooth- 
ening and resurfacing. Dermabrasion and micro- 
dermabrasion seek to achieve a similar effect, 
but with the use of devices which mechanically 
slough off the top layers of skin. While simpler 
and less expensive than lasers, treatment results 
with these modalities are less predictable. 

With the mind-boggling array of skincare op- 
tions available out there, it must be remembered 
that each one has potentially devastating com- 
plications, such as pain, worsening pigmentation 
and scarring. There is also varied downtime, with 
necessary post-procedure care. But with an edu- 
cated selection and a visit to a trained aesthetic 
surgeon or dermatologist, you won’t have as many 
kids calling you “uncle” anymore, lit 
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— the — 
state of the 
singaporean 

man 

A nation is built upon the backs of its citizens, and it's no different for our city-state. Devoid of natural re- 
sources, Singapore can only tap into its inhabitants and it is due to such efforts that we find ourselves where 
we are today. Here, we reveal a generation of men who have contributed to society, from the arts to the culi- 
nary scenes. A list of this nature is exhaustive. There are more men who we'd have liked to include. We can't 
cap the amount of quality with some arbitrary numeral but due to our nation's anniversary of independence, 
poetic licence curtails the list to 50 subjects. It is by the examples of these men that we are reminded and 
encouraged to labour in this work-in-progress known as Singapore. 


Portraits by Nicky Loh and assisted by Eugene Urn. 
Photographs by Ronald Leong. 

Illustrations by Yohei Yamaguchi. 

Words by Zul Andra, Wayne Cheong, Lestari Hairul and Prabhu Silvam. 

Art Direction by Priscilla Wong and assisted by LimSiu Fang. 
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the glossary 

A who's who of the following men. 


Kenny Leek 

For preserving the magic of 
a bookshop. 

48 

Steve Lawler 

48 

Jackson Aw 

48 

Eman Raharno aka Clogtwo 

48 


Charlie Lim 49 

For raising the local music bar 
one melancholic note at a time. 


Pek Jin Shen aka Shigga Shay 49 


Joel Tan aka Gentle bones 49 

Kevin Lester aka 49 

THELIONCITYBOY 

Jonathan Nah aka Kiat 50 

Ken Kwek 52 


Sonny Liew 54 


For defying the odds through 
his illustrated world. 


Ruben Pang 55 

Huzir Sulaiman 56 

Alvin Tan 56 

Adrian Pang 56 

Shane Mardjuki 56 


Alfian Sa'at 

For challenging the intellect 
of a mob-spirited society. 

57 

Hirzi Zulkiflie 

58 

Zakaria Zainal 

59 

Muhammad Fadzri 

66 

AKA Fakkah Fuzz 



Kevin Seah 

68 

For his sartorial craftsmanship. 

Gerald Shen 

68 

MarkOng 

68 

Leroy Zhong 

68 

Kage and Kenghow Cheong 

69 


Bjorn Low 

For spearheading urban 
farming for all homes. 

70 

Lee Kim Mun aka mrbrown 

70 

Nicholas Ng 

70 

Bjorn Shen 

70 

Peter Chua 71 

For pushing the boundaries 
without being called a mixologist. 

Zac Mirza 

71 


Edmund Ang 71 

For his inventive cusines. 

Jason Tan 71 

Wee Teng Wen 72 

Loh Lik Peng 74 

Alex Tan 76 


Kumaran Rasappan 84 

For scaling mountains and 
saving lives. 


Ryan Lee 84 

Vignesa Moorthy 84 

Luke Lim 84 

Min-LiangTan 85 


Yuey Tan 86 

For being the fastest man in 
Singapore. 

Irfan Fandi 88 

Kenneth Thexeira 88 

Derrick Kim 88 

Royston Wee 88 

Mok Ying Ren 89 

Joseph Schooling 89 


Joshua Ip 90 






JACKSON AW 


EMANRAHARNOaka 

Graffiti artist Ink&Cloa 

Advice for men: "Respect can only be 
received when it is given." 


STEVELAWLER^ 

Founder, Kult 

Proudest moment: "Bjork singing to one of our interactive 
installations." 


Proudest moment: "My polytechnic engaged me for a talk to inspire 
the students. I found it really amusing as I struggled with conventional 
education for the longest time and had to extend my studies. Although 
I have nothing to prove, I am proud of how life pans out and what can 
be achieved when you follow your passion." 


Founder and designer. Mighty Jaxx 


KENNYLECK^ 

Co-founder and publisher, BooksActuallv 

Best advice received: "'Do what you enjoy most because you have 
only one life.' My mom gave me that advice when I wasn't sure if I was 
going to pass my 'O' Levels. To her it didn't matter, but whatever op- 
tions that came to me, I must enjoy the process of it." 


Enrolment in tertiary art courses grew from 4,492 students in 2012 to 5,409 in 2013. 

Art, man. Art. [Source: Ministry of Culture, Community and Youth] 









KEVIN LESTER aka THELIONCITYBOY 


JOEL TAN AKA GENTLE BONES 


Rapper, Grizzle Grind Crew 

Best advice received: "Success is when preparation and 
opportunity meets." 


Rapper 

The ideal Singaporean man: "He's genuine and confident in his own 
skin. He's shameless and shares his dreams with the world. I've heard 
too much of, 'See how it goes lah, bro.'" 


CHARL|ELIM^ 

Sinaer-sonawriter 

Best advice received: "You are not defined by what you do but how 
you do it... because how you do anything, is how you do everything." 


Sinaer-sonawriter 

Proudest moment: "When I played to a sold-out venue at TAB Orchard 
on my debut EP launch show. Relatively new to the music scene, I was 
in awe of the sheer pulling power of social media and word of mouth. 
Having more than 600 people in a small venue singing along to tunes 
you've poured your heart into was extraordinary." 


PEK JIN SHEN AKA SHIGGA SHAY 


Total ticketed attendance at performing arts events saw a dip from about 2.1 million in 2012 to about 1.9 million 
in 2013. We're looking at you, long working hours. [Source: National Arts Council] 








JONATHAN NAH a^^^ 

DJ-producen co-founder. Syndicate and System Sovereign 


As one of the forefathers of Singapore's electronic music and design scene, 
Jonathan Nah has been nurturing a collaborative landscape for years. 

But if there's one thing he can't work with, it's being called a forefather of anything. 


JONATHAN NAH ENJOYS A LAUGH. A lot. He punc- 
tuates his replies with laughter, even when the topic is 
as bland as a Channel 8 period drama. Call it courtesy, or 
politeness, or something that he ate, but his is a bearing of 
approachability that draws people to him. This serious- 
vibe photo shoot was a real challenge for Nah, but the 
strides he took run parallel to the way he functions. 

“With System Sovereign [a creative studio founded by 
Nah and his wife. Cherry Chan], I’m excited to share that 
we have just completed shooting and editing a series of 
book trailers and interviews with six prominent local au- 
thors. In the same British Council: Writing the City Cele- 
brates Singapore’s Storytellers campaign, we also collabo- 
rated with different animators and directors,” Nah shares 
in an email from Reykjavik, Iceland, days after perform- 
ing a DJ set at the Secret Solstice Festival. 

“In addition, I have been composing music for a mo- 
bile game called Zen Koi, which has been very well re- 
ceived by the gaming world. On the art front, we are be- 
ing commissioned by PassionArts to create a light-based 
outdoor art installation for the public. 

“With Syndicate [an audio-visual collective that he 
co-founded in 2010], we’ve been touring with Singapore: 
Inside Out as part of the SG50 celebrations commissioned 
by the Singapore Tourism Board,” says Nah. “It’s a cre- 
ative showcase that travelled to cities such as Beijing and 
London— last April and June respectively— and heads to 
New York City next month. It will make its homecoming 
finale back in Singapore in November.” 

Commonly known as Kiat in creative circles, Nah con- 
tinues his long list of jobs that could shave off Zimbabwe’s 
unemployment rate. 

“Apart from this, we’re also about to release the Van- 
detta Remix EP [by electronic singer-songwriter and ra- 
dio host, Vanessa Fernandez], which has a strong line-up 
of talents, such as sauceSl from Tokyo giving his take on 
her music. In the pipeline are [singer-producer] .GIF’s 
album with Jason Tan at the controls; my second album. 


which is near completion as well; and an EP release from 
Cherry Chan,” he adds. 

And just before you think that Nah’s exhaustive to-do 
list is exhausted, “we just updated the Syndicate website 
too.” 

The value of a financial windfall isn’t what drives Nah 
to take on the current amount of projects. “The one thing 
that I take away from these collaborations is that creative 
work goes across geographical and language boundaries, 
which I think is amazing,” he says. Show him where you’d 
like to build a bridge for artistic expression between Sin- 
gapore and the rest of the world, and Nah will ready his 
creative tools sharpened in the shed of his mind. 

“I feel that we’re on the edge of a creative revolution,” 
Nah opines. “The current buzz on the ground for all things 
creative seems to be growing week after week with vari- 
ous exhibitions, gigs and other multi-disciplinary events.” 

What will Singapore’s creative industry look like in 
the next half-century? “I have no doubt that it will grow 
from strength to strength with the right support from the 
audience,” he attests. 

“Furthermore, the government has shown effort in 
trying to understand the arts better, which is a positive 
step in the right direction. Any effort is better than none.” 

Nah has two nuggets of advice that have helped him in 
his illustrious career. 

“The first advice was from Theseus Chan [a pioneer 
of Singapore’s creative scene] who shared this with me 
when I first started out: Tt’s okay that people don’t under- 
stand what you do now; that means you’re doing some- 
thing fresh. And if your work makes the audience uncom- 
fortable, that’s a good thing, as it puts their minds in a 
new space. Uncomfortable is good.’” 

The second piece of advice was a simple line from en- 
tertainer and creative director, Najip Ali, who said: “Don’t 
complain about what we do not have. Just do it yourself.” 
And with his curriculum vitae showing no indication of 
pausing, Nah is just getting started. Ff 
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WHAT I'VE LEARNED 


Interview by Wayne Cheong 


Photograph by Nicky Loh 


Ken Kwek 


Director-screenwriter, 36 


I grew up watching a lot of movies, everything from B -flicks on TY— American Ninja and The Last Dragon come to mind— to art 
Aims on bootleg VHS tapes. 

Singapore was a repressive place in the ’80s and the ’90s, and we didn’t get to see a lot of Aims— or see them in full because they 
were cut or dubbed by the censors. 

But I had a Malaysian classmate who crossed the Causeway every day to get to school, and he’d bring gems like Trainspotting and 
Pulp Fiction and circulate the tapes among his pals. In retrospect, those bootlegs were an important part of my Aim education. 

I didn't think then, not even whimsically, that making movies was something you could do when you grew up. I just loved watch- 
ing movies. I’d cut classes and sneak into the cinema. 

If an opportunity came up for me to make a Aim overseas, to write and direct a picture set in a completely foreign or fantasy world, 
I’d take it. But I have no Holl 3 rwood aspirations, no desire to move to LA and chase that particular dream. 

I iive in Singapore and, for the moment, I am content to work out of Singapore. 

By "content", I mean I accept the challenge of making good movies in an environment that will often discourage me from doing so; 
where the lack of support and appreciation for the cinematic arts is a given; where the average citizen can be as censorious as the State. 
The deai is that I have to keep writing and pitching and getting Alms made in spite of all that crap. 

I don't know [what my proudest moment was], but how about this one: when I was about 11, 1 stumbled upon a bully in the school 
basketball court trying to extort money from my younger brother who was nine. That was a memorable scrap and my brother got 
his 10 cents back. 

I can't say which I prefer: writing or directing. I do prefer writing and directing for the screen than for the stage. 

But writing for either medium requires a certain amount of discipline and a love for solitude. I don’t And it hard to tune off distrac- 
tions: the phone, the Internet, the pile- driving from the nearby construction site. It’s a peaceful process for me. 

Directing is a little more demanding but no less pleasurable— provided you pick a good team. I got lucky with my choice of collab- 
orators for Unlucky Plaza; they knew their stuff and were fun to boot. 

There are good things about Singapore. The food is fantastic. The rain is beautiful. There is virtually no gun crime. 

One other thing that I appreciate about Singapore is the general muteness of tabloid culture. Artists and entertainers here tend to 
enjoy more privacy than their counterparts in other cities. 

Ironicaiiy, this may be partly attributed to the State’s control of the media, especially the news media. Pick up any local newspa- 
per-tabloid or broadsheet— and the lack of quality and independence is painfully apparent. So, I have mixed feelings about this. I 
value my privacy, but also enjoy reading a good newspaper. The two are somehow connected. 

I'm aware that working with one’s spouse can be a perilous undertaking. But I happen to be married to Pam Oei, known for being 
one of the most disciplined artists in the local theatre scene as well as one of the most loveable. It would be down to me being a ^Hi 
if we didn’t get on at work, as we do at home. 

Political correctness is useless to the Almmaker, to the artist in general. To me, the term sounds vague and pompous at the same 
time. “Political correctness”— it’s a mouthful to say as well. “Polite is so much clearer and to the point, don’t you think? 

I don't give advice, man. Growing up in Singapore in the ’80s, everybody was always trying to give you advice, tell you what to do, 
or say, or think. Or more likely what not to do, or say, or think. It was nauseating. FI 



Comic artist 


HISTORY IS NEVER A CLEAN STRAIGHT LINE. On closer in- 
spection, it is harried, filled with complications. Never black and 
white, always grey. That’s the case for Sonny Liew’s The Art of 
Charlie Chan Hock Chye. The idea for the graphic novel took root 
about six years ago, but Liew put it aside as he didn’t think there 
was an “avenue for a book that links the history of local comics 
with the story of Singapore.” 

So it percolated and grew. Epigram decided to publish Liew’s 
back-burning work. Time stretched even further when his graphic 
novel grew from a 120-pager to a 320-page volume, so as to work 
in history and fiction via a metanarrative device, while painstaking 
research and illustrations in different styles proved challenging. 
Given the nature of the work that deals with Singapore’s history 
and politics, assiduous fact- checking was needed, and while we’re 
at it, the National Arts Council (NAG) revoked its SGD8,000 publi- 
cation grant midway through the creation process. 

Any lesser person would have caved or aired his or her misgiv- 
ings on social media, but Liew pressed on. The Art of Charlie Chan 
Hock Chye was released to rave reviews and is now in its third 
printing. 

Perseverance, thy name is Sonny Liew. 

But it is a tale that needs to be told. The Art of Charlie Chan 
Hock Chye is many things: it is a biography that traces the life of 
the titular Chan as he grows up in Singapore’s formative years; it 
is an ode to a country that Liew is now a citizen of, after years of 
permanent residency; it is also a critical look at Singapore’s grow- 
ing pains from post-war to the present. 

Most of us have only heard or read about the history of Singa- 
pore. We’ve skimmed the surface of the turmoil, both within and 
without the state. Liew’s examination of yore unearthed a differ- 
ent telling of Lim Chin Siong. Lim, a left-wing politician, was ac- 
cused of instigating the Hock Lee bus riots (a transcript of Lim’s 
speech to the crowd from the UK’s National Archives disputes 
this) and being part of a Marxist conspiracy to overthrow the Gov- 
ernment, along with 15 others. Lim was detained without trial for 
those two instances. Their inclusion in the graphic novel consti- 
tuted “sensitive content” and caused the retraction of the grant by 
the government-led NAC. 

In an interview with Paul Gravett, Liew, in response to a ques- 
tion on creating art in censorious Singapore, said, “... You really 
have to do your research when you’re venturing into political 
commentary, try to make sure that you have proper sources and 
evidence for any viewpoint or claim presented. Which might be 
a good thing, if you think about it, rather than a loose cannon ap- 
proach where anything goes.” 

In an era when history is written by the victors, it’s important 
to know the accounts from the losing side, a full picture, before 
coming to a decision. It’s not revisionism; Liew is presenting the 
totality of it through the eyes of his Charlie Chan. The Art of Char- 
lie Chan Hock Chye is a love letter to a country whose antiquity is 
marred by the scars of hard choices, whose lines border the paths 
that we walk on. FI 
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Painter 



^'QUESTION EVERYTHING/' remarks 
an unpretentious Ruben Pang— his pithy 
one-liner layered with the pervasiveness 
of Orwellian innuendo. 

The 24-year-old speaks the same way 
he paints, with an infectious humility that 
is both philosophical yet absolutely judi- 
cious. 

“There is no greater feeling I’ve expe- 
rienced other than a feeling of internal 
alleviation— a sort of coming to terms with 
myself, which is my most treasured mo- 
ment,” he says. 

Pang’s works are an ode to existential- 
ism. His paintings take the form of an in- 
trinsic set of unordered lines infused with 
paroxysms of light and colour, creating 
hauntingly bold images. 

There is an air of genial worldliness 
about his paintings where the medium, 
the form and the subject are inextricably 
linked— luring the viewer into otherworld- 
ly visions and lucid peregrinations. 

His sold- out shows are a testament to 
his refreshingly gestalt pieces. Last year’s 
Art Stage saw all nine of his works snapped 
up on opening day, with a repeat of that 


feat earlier this year during his solo exhi- 
bition at Chan Hampe Galleries, where all 
12 of his works were bought within a few 
hours of the opening. 

The well-spoken artist, who is current- 
ly doing a three-month artist residency in 
Tel Aviv, cites Austrian expressionist art- 
ist Oskar Kokoschka and French surrealist 
Marcelle Loubchansky as his muses. 

When asked about his ideal day, he 
succinctly describes it as one where he is 
“alone, but not lonely.” 

It is hard to ignore Pang’s unmistakable 
strokes, which reflect stoically human un- 
dertones laced in Kafkaesque surrealism. 
The subjects found in his paintings dictate 
intended visual chasms that break up the 
entirety of the canvas that they denote, 
while binding them together at the same 
time. 

His paintings poignantly represent the 
ethos of its creator; they are visceral rep- 
lications of his mannerisms, ideals and 
many pursuits. 

Most importantly, his works are visual 
conduits of the individual— of Pang him- 
self. 


WORDS BY PRABHU SILVAM. 
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HyZIRSULAjiyiAN^^ 

Theatre director; publisher and editorial director, POSKOD.SG 

Proudest moment: "When Claire [Wong] agreed to marry me." 


ADRIANPANG^ 

Actor 

Advice for men: "Without women, we are nothing." 


MARPJMKI 

Actor 

Best day: "That's easy: when my little girl was born. I had to wake up at 
5am that day, which was strange, because, typically, when I have to get 
out of bed before 10 in the morning, it isn't a good day. But that day 
was an exception." 


ALyiNTAN“ 

Founder and artistic director. The Necessary Stage 

Proudest moment: "Witnessing a snake-like queue from the ticketing 
booth to the car park of the old Drama Centre for Off Centre, a play we 
staged in 1993 about mental illness." 
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Business formation in the arts, entertainment and recreation industries grew by 29 percent from 2013 to 4,874 
entities in 2014. Because fun is a serious business. [Source: Singapore Department of Statistics] 







Writer, poet and playwright 



THE FIRST TIME I READ ANYTHING BY Alfian Sa’at, it was his 

book of poems, One Fierce Hour. I’m more of a prose guy, but I was 
taken by Sa’at’s first published work of poetry When One Fierce 
Hour was published, Sa’at was a 21-year-old medical student at the 
National University of Singapore. I was a 21-year-old serving the 
army when I read the book of poems from cover to cover long after 
lights out. 

There was heat beneath each stoked word, a prophet’s revela- 
tion. Sa’at cast a harsh light over my country and I was privy to 
the jutting girders and yellowed skeletal frame beneath the swept 
streets and gleaming cityscape. “The Merlion” unveiled the clown- 
ish traits of a national mascot; “Singapore, You Are Not My Coun- 
try” lamented the unfair exchange of its past for an air-conditioned 
future. I devoured them all and identified with the discomfort of 
hard truths. 

He transitioned from the medical track to the literary field, and 
continues to be a giant in the written wor(l)d. In person, Sa’at’s is 
Clark Kent-ish— mild-mannered, unassuming. He speaks in a con- 
tralto, uniform manner and wears the comportment of an intellec- 
tual with ease. But his writing still carries that same fire from way 
back when; it is a nova that dwarfs Sa’at the man. 

Sa’at doesn’t woolgather. He speaks his mind on injustice, on 
societal taboos like race and sexuality. He pokes the bear that is 
politics. He remains ever prolific as a residential playwright with 
WILD RICE, but Sa’at is better known for his Facebook statuses. 

When Lee Kuan Yew passed, Sa’at ran contrary to the funereal 
mood by satirising Lee in a post about eulogies that exaggerated 
him into something mythic. The Straits Times ran a piece about it, 
with the headline, “Playwright Alfian Sa’at questions LKY legacy”, 
which led to detractors lambasting him for making inappropriate 
remarks of the recently deceased. Nonetheless, Sa’at stood by what 
he wrote, albeit, in its “original form, with full context”. 

Regardless of how you feel about Sa’at, he is needed. He is a 
voice in the wilderness, a beacon in the midst of Internet clutter. 
While others might opine with loud assessments like thunder- 
claps, Sa’at’s words are keening and quick. It is an alternative view- 
point going against the tide of popular opinion. 

In an interview with Audrey Lim for the now- defunct Aporia 
Society, Sa’at said that he preferred the “non-mainstream status” 
that he inhabits. But given the recent attention, more eyes will 
be on him, which, if you’re peering through a glass half-full, just 
means a larger audience for his writing. So, let it be then. Let it 
be known that this here is a man who loves his country— despite 
mentioning that “he’ll eventually emigrate to Kuala Lumpur” in 
another article. (His e-mail signature contains his oft-quoted say- 
ing, “If you care too much about Singapore, first, it’ll break your 
spirit, and finally, it will break your heart.”) In Sa’at’s own quiet 
way, he will declare that fiery ardour by speaking up. Ff 
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Producer-writer and YouTube personality, MunahHirzi 


^'WHEN YOU PUT A MESSAGE IN 
ATVSHOW, I feel that you mustn’t 
do it blatantly. Society only thinks 
about the message when it’s sub- 
liminal, and not in-your-face blatant. 
At the end of a local TV series, you 
don’t feel like there’s a message you 
want to sit down and think about. 
With American shows, you think 
about classism, racism and sexism. 
I feel that’s what TV shows should 
be about. 

“[As MunahHirzi] we’re very 
subliminal. When you take us at face 
value, you just think it’s a bunch of 
weirdoes being as loud and obnox- 
ious as possible. But if you take our 
videos, deconstruct them and see 
all the visual elements, we actually 
try our best to present things that 
we want to talk about. And so some- 
thing like “Minaconda”, the way it 
was shot and executed, of course, it 
was going to be loud. Slapping your 
crotch in the middle of the train— 
that’s gonna get viral views— but if 
you deconstruct it and think about 
it, there’s a buzz around these kinds 
of stereotypes. 

“I think Singaporeans are a very 
interesting bunch. Comedy is the 
country’s go -to genre. If you think 
about it, most of the mainstream 
films that are Singaporean, which 
made it big, are comedies. Like Jack 
Neo’s films. You have this award- 
winning Anthony Chen film Ilo Ilo, 
but the masses don’t talk about it, 
because it’s not a comedy. I think 
we’re a serious bunch, so we kind 
of hope to always laugh when we go 
home or go online. We just want to 
complain, we just want to laugh, we 
just want to feel something. 

“Everyone has his or her own 
ideas about what’s right and what’s 
wrong, but we also know what’s hu- 
man. That’s why I had to do some- 



thing about it, and that’s why I did 
PinkDot this year. Yes, it goes against 
a lot of conservative views, but at 
the same time, it’s 50 years after in- 
dependence. We are ready for con- 
versations like these, without get- 
ting emotional and riled up about it, 
and to think about what’s best and 
human. 

“Even though I’m the first brown 
person to be a PinkDot ambassador, 
I hope I’m not the last, because it’s 
really important that— and I’m not 
playing the race card— Malay kids 
see that there are people who are 
willing to fight for them, voice out 
for them. I genuinely believe that 
the more Malay artists stand up, the 
more mature the community will 
become, because we’ll be able to 
discuss issues. For the past 50 years, 
we’ve kept too quiet, too hf we don’t 
discuss it, it doesn’t exist’. And that’s 
not true. It exists. Maybe, that’s why 
when a brown face suddenly ap- 
pears, the voices become so loud, so 
polarising. If we’ve discussed it all 
this while, I think people wouldn’t 
be so agitated. 

“Originality is very valuable to 
me, and most importantly, that my 
work resonates with a message. It 
shouldn’t be: ‘Don’t discriminate 
against LGBT’. It should be: ‘This is 
LGBT— what can you get out of this 
video?’ I like the experience when 
I watch a TV show or a film, and I 
get my own takeaway from it. And I 
want people to feel that way about 
my content, even if it’s as blatant 
as ‘this bunch of attention-seeking 
whores who reveal skin just for 
views’. Think about it. If I make you 
feel like that, it must say something 
about how you feel as a person about 
skin and exhibitionism. I hope peo- 
ple are thinking. I hope they aren’t 
just watching.” 
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ZAKARIAZAI^ 

Photographer 

Advice for men: "Hustle, but don't be a hustler." 


GERMAN PHOTOGRAPHER AUGUST SANDER OPINED, “In photography, there are no shadows that cannot 
be illuminated /’ Zakaria’s body of immersive local-centric works draws parallels with this euphemism— of cap- 
turing moments forgotten and through people who would have, otherwise, remained anonymous. In Postcards 
from Singapore, he captured the visceral emotions of Gurkha children leaving the country for good. (See next 
page.) Here, they are photographed in their beloved second home, perhaps for the very last time. 
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MUHAMMAD FA^ 

Stand-up comedian 


Singapore's fastest rising comic gets serious 
on the business of being funny. 


BEEN A COMEDIAN FOR FIVE YEARS. Before 
that, I worked a lot of odd jobs— a paintball facilitator, 
a waiter, a fitness trainer. My main criterion was that 
it had to be fun, and comedy is fun and that’s why I’m 
still doing it. At the moment, because the scene is small, 
there’s only so much work for the same pool of people. 
The local scene isn’t thriving, but I enjoy watching dif- 
ferent comedians who stay or are on their way up. 

“Censorship will kill Singapore comedy: the fact that 
we can’t say many things and our freedom of expression 
is cut back. I’m not in a good position to complain, be- 
cause so far, I’ve never landed in trouble for the things 
that I’ve said on stage. I’ve always found a way to phrase 
what I say in a way that doesn’t sound offensive. 

“There’s always a fear of crossing the line, though. 
Amos Yee is a good example. I would say what happened 
to him was uncalled for, but what he did was also un- 
called for. In comedy, you can joke about anything. But if 
you want to hold a show at [certain locations], you need 
to submit your script and apply for a licence every week. 
I don’t understand why you need to do that because it’s 
stand-up. It’s not scripted. Sometimes, our set changes 
depending on what the crowd likes. If the authorities 
tighten the noose on that, it’ll kill us for sure. 

“People need that kind of freedom of expression. 
Everybody should be able to figure out what’s right and 


what’s wrong on their own. I shouldn’t have to teach 
you that hate is wrong. I shouldn’t have to teach you not 
to murder or rape. These things don’t need to be overtly 
said. I’ve never seen people like Kumar or Harith [Is- 
kander] say anything that can incite hatred. It’s never a 
hate speech. 

“Adrian Pang was on Happy Ever Laughter and he 
had a joke about a character that he played on a TV show 
who had a stammer. After the show, a lady came up to us 
and said, T’ve suffered from stammering for five or six 
years. I think that joke was insensitive.’ I mean, what are 
the odds? Somebody is bound to be the victim when it 
comes to comedy. If you’re always going to worry about 
that, you’ll be left with nothing to joke about. 

“People should be more open and not so pussy-fied 
all the time, especially at a comedy show. They shouldn’t 
take a performer’s word as his or her actual opinion. It 
could be a reflection of someone else’s opinion that he 
or she is trying to portray. 

“Our skill, as comedians, lies in knowing what’s fun- 
ny and what’s offensive. But an offence, like Ricky Ger- 
vais said, “is taken, not given”. We can’t predict what 
will offend people. Everybody just needs to chill out and 
enjoy the fact that it’s comedy. In the era of globalisa- 
tion, it’s time we open our minds and not be so sensitive. 
It is just an opinion.” FI 
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KEVINSEAH^ 

Director, Kevin Seah Bespoke 

Proudest moment: "When I travel and meet 
strangers who appreciate what I'm doing." 


MARKpNG^^ 

Owner and designer. Sabotage (SBTG) 
Advice for men: "Never leave ideas in your head." 


LEROVZHONG^^ 

Managing director and chief designer, HvoerGrand and Edvooi 

Best day: "When I quit my corporate job to embark on a path of en- 
trepreneurship. I left my house in the morning on a fixed-gear bicycle. 

I explored much of the east side of Singapore, reflected while at it, 
and came back refreshed in the knowledge that I would be living a life 
henceforth on my own terms." 


GERALDSHEN^ 

Co-owner and designer, Vanda Fine Clothing 

Best advice received: "My dad taught me from a young age to always 
do things to the best of my ability, and that advice really created the 
perfectionist in me. He probably never expected me to apply it to mak- 
ing neckties, though!" 


Overall retail sales for apparel and footwear in 2014 dropped dramatically by 14.6 percent while online sales increased from SGD3.6 
billion to SGD4.65 billion. Wi-Fi is the shopping belt. [Source: Singapore Department of Statistics and Singapore Post.] 






Founders and designers. Biro 


JOHN LENNON AND PAUL MCCARTNEY, Vincent and 
Theo van Gogh, Carl Barat and Pete Doherty, James Wat- 
son and Francis Crick. In a society that fetishises the allur- 
ing obscurity of the lone genius, a whirlwind of illustrious 
pairs have time and again served as the aide-memoire for 
the set order of things— recalibrating the notion of great- 
ness by reminding us all of the poetry that is Two. 

Tread a little further down the list and you’ll find Kage 
and Kenghow Chong not too far off. The brothers— who 
co-founded local, Japanese-inspired street-fashion label. 
Biro— run a tight ship. 

Biro, which takes its identity from Laszlo Biro, inven- 
tor of the ballpoint pen, epitomises its namesake as the 
transcendental origin of ideas, drafts and blueprints— all 
from the tip of the unassuming ballpoint pen. From the 
upmarket gloss of Tangs Orchard to the artisanal enclaves 
at Raffles Arcade, Biro has maintained its cult-like fellow- 
ship because of its no-nonsense approach to styling to- 
day’s man on the street. 

Simple, clean and unapologetically working class. Bi- 
ro’s signature luminous minimalism is a recurrent trait 
in its pared-down aesthetics, which are sustainably pro- 
duced in Japan with environmentally friendly materials. 
One is the lucid dreamer who romanticises and interprets 
ideas in the edifying solitude of thoughts. The other is a 
real-world pragmatist, preferring tactile and conceivable 
decisions to metaphysical deliberations. 

“Kenghow is the idealist, whereas the sense of touch is 
very important to me. As an artist, I think with my hands,” 
quips Kage, the younger of the two siblings. Put them 
together, and a tapestry is formed. It isn’t difficult to see 
these diminutive individualisms cohabiting their work, 
but their genius lies in tying many forms of fashion, art 
and design together to orchestrate a style that is at once 
familiar and new. 

In a world of tawdry ornaments and tardy styling. 
Biro— much like its founders— has designated for itself a 
clear and concise path. Melancholy has no place for the 
outfit that seeks to better itself on no one else’s terms but 
its own. There is not an ounce of humdrum as they re- 
count their feature in this year’s March issue of Monocle— 
a gargantuan feat by many accounts, considering they’re 
one of the few Singaporean gigs to ever grace the pages of 
the quintessential lifestyle magazine. 

In reality, they’re rather matter-of-fact about it, almost 
apologetic at some points. “It was funny because some 
people thought we didn’t really care. Truth is, we appreci- 
ate the gesture, but we’d rather move on from here,” says 
Kenghow. The brothers are the cause celehre for the cause 
of duality— with the pair’s chemistry mimicking an ongo- 
ing game of Tetris where voids of creativity are comple- 
mented by tiles of astute thought. 



Next stop for the boys is New York, having won an 
international design award organised by the Council of 
Fashion Designers America (CFDA), which will see them 
put up a wholly new showcase for the event in the US later 
this year. If each creation that comes out of Biro can be 
thought of as a story, then Kage and Kenghow must be 
master storytellers. 

Here, storytelling is done through understated washes 
and coy patterns. Every inseam becomes prose and every 
fade, a nuance. The allegorical charm of the pair is evident 
in the stuff they put out— poignant yet daring, subtle yet 
withstanding. FI 
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Blogger and podcast host 

Best advice received: "'Listen to your mother.' 
That was the advice my mother gave me." 


BJORNLOW^^ 

Founder, Edible Garden City 

Best advice received: "From my meditation teacher: that all things are 
impermanent, things are in constant flux, and nothing lasts forever. 
This guides my philosophy in life and makes me understand Mother 
Nature much better." 


NICHpLASNG^ 

Co-founder, The Food Bank Singapore 

Advicefor men: "Giving back to the society makes us feel good about 
ourselves. It connects us to something bigger. Sometimes the smallest 
acts are the kindest and richest." 


LEE KIN MUN aka MRBROWN 


Advicefor men: "I know too many spoilt men (and women) who 
complain about everything. It's so easy to do. If you get off your 
and try, at least there's a possibility that you can make happen. 
Man the up, man." 


BJORN SHEN^^ 


Owner and chef. Artichoke 
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As of March this year, 56,500 Singaporean residents were unemployed. 

Help a brother out. [Source: Ministry of Manpower] 









ZACMIRZA^ 

Founder and creative director. Bartistrv; bartender, Tapow 

Advice for men: "Travel as far as you can 
and learn as much culture and languages as you can. 
Think local, go global." 


PETERCHUA^ 

Senior bartender, 28 Hong Kona Street 

Best advice received: "My mum once told me, 'No matter what you 
choose to do in life, give it a 110 percent." Her reason was that no 
experience is useless and you'll always learn something from it. 
Thanks mum!" 


JASpNTAN“ 

Co-owner and chef patron. Corner House 

Best day: "When I won the Bocuse d'Or Singapore selection. It came as 
a surprise— I did not think I stood a chance. It was a great honour, and 
it opened many doors for me in my career." 


EpMUNpANG^B 

Third generation owner. Ponaaoi Nasi Lemak 

Best advice received: "Since young, I was taught by my family to have 
patience in whatever we do. Stay disciplined and have patience. Some 
things need time, but you also need to know when to pull the plug." 


35 percent of Singaporean men remove all visible fat/skin when they eat meat or poultry (compared to 49 percent of 
females). Yeah, why? [Source: Epidemiology & Disease Control Division, Ministry of Health] 
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WEETENGWEN^ 

Founder and managing partner, Lo and Behold Group 

A look at the elusive man who started one of Singapore's first rooftop bars 
and is the brains behind some of its classiest establishments. 


DESPITE THE WELL-CUT and unlined nature of his 
suit, Wee Teng Wen is clearly uncomfortable in such a 
get-up. This is no man to idle away behind a superficial 
facade; he did, after all, start Loof at an age where most 
youth are still figuring out if their paycheck should be 
squirrelled away for the future, or the next designer 
item or gadget. 

But suit or no suit, the swanky interiors of The Black 
Swan are his to inhabit. Like every concept under The 
Lo and Behold Group, it was born out of the love of a lo- 
cation. “It was love at first sight. And I think we weren’t 
actually looking for another project at the time, but it al- 
most felt like our civic duty because the Land Authority 
was planning to split up and partition this conservation 
building into smaller spaces. We really felt that we had 
to do something to bring it back to life,” he says. Beauti- 
ful, with Art Deco sensibilities, there’s a solid bar pro- 
gramme at the Powder Room upstairs, which is part of 
the group’s larger plans that involve facelifts for specific 
concepts, additional outlets, and even a new venture. 

A brand doesn’t get to its decennial without a laser 
focus on what matters to ensure its success. “These 



days, I spend the vast majority of my time and energy 
on the group, making sure our core is solid and our 
company culture remains infectious,” says Wee. “We 
will continue to grow within the hospitality space, but 
in a measured and sustainable way that allows all our 
stakeholders to benefit. We don’t feel the need to chase 
growth, hop overseas or jump on trends. We will always 
follow our hearts into projects.” 

The man himself is extremely private, but the dedi- 
cation and the enthusiasm that he has for his team is 
evident. During our interview, he eschews the first per- 
son for the more inclusive “we”, now numbering 250 
people spread across various venues and the head office. 
Their upcoming venture. Warehouse Hotel that is slated 
to open at the end of 2016, looks particularly exciting. 
On a government URA site, along a street with a former 
reputation for illegal moonshine, the godown setting of 
the Warehouse disco back in the late-’80s to early ’90s 
will be another lovingly dedicated venue characteristic 
of the group’s style. Here’s to the next 50 years of Sin- 
gapore’s ever- evolving F&B and hospitality landscape 
marked by the touch of such men like Wee Teng Wen. 


72 


WORDS BY LESTARI HAIRUL. 




WHAT I'VE LEARNED 

Interview by Zul Andra 

Photograph by Nicky Loh 

1 

Loh Lik Peng 

Founder, Unlisted Collection, 41 


When I was a lawyer, I had no idea that I was going to enter the hospitality business. 

At that time [Asian financial crisis], bankruptcy law was the biggest area of practice for new litigators. And I would say that Singapore 
in the late-’90s had its fair share of difficult periods for a lot of families. 

When you are executing a winding-up petition or a writ of seizure and sale— and when you go into someone’s home and put little stick- 
ers to say that these things are being seized— you get a front- row seat to the absolute misery it causes families in the troughs of deep fi- 
nancial crisis. 

Seeing how a financial crisis can rapidly dissolve cherished bonds was a tremendous learning experience for me. It was also the rea- 
son why I left the profession. 

How I got to do what I do now was by sheer serendipity more than anything else. 

When I opened my first hotel [Hotel 1929], I felt a lot of trepidation. I was certainly nervous because, to be honest, I didn’t know what 
I was doing. 

During the Asian financial crisis, nothing was certain; nobody could be sure of an3l;hing. But it was, in a sense, a good time for a resto- 
ration project [Hotel 1929] since properties were cheap and nobody was buying, let alone in Keong Saik Road. 

The depth of a financial crisis might seem like the worst time to make an investment, but it could also be the best time. It’s easier said 
than done, because if you get your timing wrong by a few months, you might get wiped out too soon. 

If you have the guts to do something in the midst of a recession, and you can survive it, you’ll do really well. 

Tm a firm believer in heritage. The best stories are told in old areas of the city. It’s important to preserve the magic. 

Hotels in 20 years’ time will be very different from what they are today. They will no longer be contented with selling bedrooms; they 
will need to sell an experience. 

Culture is that experience. You get the culture right, and you’ll get tourism right. 

Our arts scene needs to be more vibrant, but it seems to be stymied by red tape here and there. It’s unfortunate, but it’s been slowly 
changing over the last 20 years. 

To stand out from your competitors, you have to get on the pulse of what your people want to do. It requires a certain amount of loose- 
ness in the structure— you can’t be too strict about everything— and you must have a sense of humour about what you do. 

If you can't gain the trust and lead your people by example, your title means nothing. 

To draw the right talents, you need to have a certain bandwidth to appeal to people of different outlooks and skills. 

People don't follow you because you tell them to. They follow you because they know that you are doing the j oh and that you are will- 
ing to take the same, if not more, amount of pain that they do. 

You can't do it all alone, and you won’t always get it right the first time. 

Human science in this industry is always the hardest thing to get right, but the most rewarding when you do. 

My advice for the Singaporean man is to be generous in spirit as much as you can. Life is short, so there’s no need to worry about the 
things that are out of your control. By the way, most things in life are out of your control. 




Founder, VeaanBura 



A VEGAN WITH A MISSION— no, not the irritating pros- 
elytising kind. Alex Tan’s all about taste, about making 
healthy, plant-based food much better than the cardboard 
variety you see granola types gnawing away at for ages. 
And it’s all about not giving up your all-time favourite con- 
venience food. Well, not entirely in its conventional form. 

Persistent digestive illnesses were the bane that broke 
his standard Singaporean diet, and by 1997, he turned vege- 
tarian, forsaking favourite local delicacies. A strange move 
for a man so enamoured with mee rebus, laksa and chicken 
rice, and for whom vegetarian food was once Kryptonite. 
But even after making the lifestyle change. Tan couldn’t 
deny the reality that vegetarian food is generally bland and 
unexciting. 

Referring to his former life as a “passive vegetarian”, 
it all changed when he read a report on the scale of dam- 
age that the livestock industry inflicts on the environment. 
Boom, time for a healthy, flavoursome burger that doesn’t 


contribute to climate change. Cow farts are terrible for 
the environment, among other factors, didn’t you know? 
But really, it was that wake-up call coupled with having 
daughters and realising that the next generation needed 
healthier versions of fast food that drove him to create a 
better burger. 

“Fast food will continue to be a big chunk of our lifestyle 
and it supports a growing population. We can change what 
goes in it, and the fastest way to reduce the effects of cli- 
mate change is to replace beef patties with vegan patties,” 
says Tan. He’s seen his customers, and even his daughters 
espousing the VeganBurg mission, making it his proudest 
moment in life. “Hearing them talking about veganism and 
understanding what I stand for makes me proud— knowing 
that what I’m doing is all worth it,” he adds. 

And it’s not just a simple matter of swapping juicy pat- 
ties with tofurkey or converting your diet to better match 
that of the creatures that most of mankind have chosen to 
eat regularly. “People think that vegan food is all about sal- 
ads. But hey, we’re here to change that! We’re redefining 
food pop culture and comfort food with our delectable 100 
percent plant-based menu. We’re bringing vegan food to 
the mainstream,” Tan continues. A cursory glance at the 
menu shows a range that wouldn’t look out of place in any 
burger joint, if not for the fact that everything comes from 
matter that never had a face. 

He clearly holds veganism in high regard. “We’re all 
about redefining a plant-based diet through lifestyle solu- 
tions and it’s a work in progress,” he says. Recommending 
Meat-free Mondays as a good stepping-stone for any om- 
nivore or carnivore starting to feel the tugs towards the 
green stuff, his team’s dedication to providing better fast- 
food alternatives is the embodiment of their ultimate goal 
to propagating a more sustainable diet. And it is this en- 
thusiasm for the plant life that drives VeganBurg forward. 
All the way to the heart of California’s crunchy outpost of 
healthy environmentalists: Haight-Ashbury in San Fran- 
cisco. 

Endorsed by the who’s who of the veggie celebrity life- 
style, VeganBurg has managed to carve out a niche seg- 
ment in the industry— all because of one man’s unflagging 
mission to make an impact on the world in a positive way, 
without compromising on taste. Though he comes from 
generations of entrepreneurs, he bucks the line and sets 
forth to change the world, instead of investing his time 
and energy in the family business. As Tan puts it about his 
expansion/world domination plans, it’s “the whole world, 
one burger at a time.” 

The consummate foodie never dampened his fervour 
for food, even after switching to a diet that’s kinder and 
healthier than the usual. You can’t get much more Singa- 
porean than that. FI 
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the 

state of the 
singaporean 
woman 



We won't be leaving out the slightly-over-half of the population, even if this is an issue about the Singaporean man. If 
you've wondered about how the Singaporean woman is doing, here's a quick lowdown on the facts and figures. 


Year women received the right to vote: 1947 

There are more women and men will die earlier. 

Yay! And oh nooo... 


More women are appointed in 
directorship roles. 

In 2014, 67 out of 558 board 
appointments (12 percent) were 
awarded to women. 


Life expectancy 




Demographical ratio 


The number of female directors has gradually increased. 

As of the end of 2014, there were 0.5 percent more women 
holding directorship positions in companies listed on SGX. Would 
be interesting to see the results by the end of this year. 

• 2014: 448 female directors/4,634 male directors 

• 2013: 406 female directors/4,510 male directors 


11 . 4 % 12 % 

8 . 7 % 8 . 3 % 9 % 8 . 8 % 


There are fewer women in top management and parliament positions 

Because TV Judge Judy drove fear through our marrows? 
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2007 2008 2009 2010 2011 2012 2013 2014 


Most female directors are in the media industry. 

But there are still fewer female film directors. 


Legislators, 
senior officials 
and managers 


Professional and 
technical workers 


In Parliament 
(And only one 
woman in Cabinet) 




5 SINGAPOREAN WOMEN TO WATCH 

This is a minuscule representation of the countless accomplished Singaporean women spread across various industries. 
And, of course, many more remain anonymous toiling in their homes and at work, 
your mums, sisters, wives, lovers, friends, the cleaning auntie, and your co-workers. 







Colonel Gan Slow Huang Sim Chi Yin Saiyidah Aisyah 

The first female SAP general Award-winning photo-journalist Singapore's only solo com- 
petitive female rower and 
Rio 2016 hopeful 


Natalie Hennedige 

Dramatist and director at 
Cake Theatrical 
Productions 


Nicole Seah 

Read her story on the 
next page... 


5 NOT-SO-GREAT GROUPS OF SINGAPOREAN WOMEN 

• All those involved in blogging scandals. More important things in life, ladies. 

• The aunties that shove their way into crowded trains and plop themselves on empty seats like they deserve them. 
• The ones who put their university degrees on Tinder profiles. Why? 

• Anyone who seriously uses "influencer" as a designation. 

• That woman in white, standing in the corner, glaring at me through the black locks of her hair... oh. 



A WOMAN WE LOVE 


T 

H 
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Nicole Seah was once a promising politician to rival the PAP's hegemony, but since her resignation from the National 
Solidarity Party Seah has been quiet of late. She is currently working in Bangkok but she's returning home, coincidentally 
when the General Elections are on the horizon. Is this the flicker of her return to politics? Don't call it a comeback. In fact, 

Seah would prefer it If you don't call attention to it at all. 

WORDS BY WAYNE CHEONG PHOTOGRAPHY BY NICKY LOH STYLING BY JANIE CAI 


A picture, by most accounts, is a lie 
It is a moment trapped in amber; neat, poised, it’s 
meant to be the best representation of the subject. 
But a lot happens before and after the shot is taken— 
the teasing of hair, the careful application of make- 
up, the pep talk to lure the subject out of his or her 
state of discomfort, the exhale of nervous laughter— 
these junctures brim with realness and life when 
compared with the static portrait. It is a sliver of a 
film of reality. 

Meeting Nicole Rebecca Seah, 28, in person dis- 
tinguishes her from what you might have read on 
the Internet or seen on TV. She ruminates on the 
questions asked, and is careful and deliberate in the 
ejection of answers. Such are the traits of a circum- 
spective individual. Seah is wary, perhaps a little too 
wary, and with good cause. 

This wasn’t always an issue before she entered 
politics. Her tenure as a member of the National Soli- 
darity Party (2011-2014), and before that, the Reform 
Party (2009-2011), made her a public figure. As with 
most public entities, this has opened her up to scru- 
tiny. Every action, every sound bite is pored over. 
The public conflates whatever Seah does as motive. 
But sometimes, a cigar is just a cigar. Seah does what 
she does because it sparks her interest. She’s doing it 
because the idea of it excites and scares her. 

Her problem is impulsiveness. ‘T tend to do things 
without my parents’ permission,” she says. ‘T was 24 
and I was... I wouldn’t say ‘reckless’, but at that age, 
you’re single-minded about issues. I filed the papers 
and returned home to tell them that I’m running for 
election. But before I could break the news to them, 
they freaked out because they assumed that I was 
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pregnant. 

“But telling them that I was an electoral candi- 
date freaked them out even more,” Seah says with a 
wry grin. 


It should be noted that Seah’s parents were support- 
ive, nonetheless, but they aren’t political. Seah her- 
self admits that she isn’t political as well, at least in 
the sense that she doesn’t log onto Temasek Review 
to write a missive. She may not know the nitty-gritty 
of the local political landscape, but she does know 
enough that something needs to be done. 

“What’s wrong with Singapore is the idea that 
things need to be done in a certain way or not at all,” 
Seah says. “Black or white. No room for alternative 
discussion. You’re either for us or against us, that 
sort of absolutism.” She feels that has been the norm 
for the longest time, but how will she enact change? 
Her “political awakening” can be attributed to her 
community service stint when she was in Tanjong 
Katong Secondary School and would go door-to- 
door delivering meals to the needy. During one of 
her rounds, she chanced upon an elderly woman 
who didn’t have enough money for food. That inci- 
dent rankled her. 

“I felt that if I entered politics, I could change 
policy, which was the root of the problem,” says 
Seah. But the slow burn of discovery uncovered 
other factors at work. “As you grow older, you’re ex- 
posed to how things function— not necessarily with 
regards to politics, but what made Singapore into 
what it is today. It’s about the people, the culture; 
maybe it is one’s reluctance to change. That’s when 
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"I got death 
threats/' 
she says, 
"which 
was okay, 
because 
it was just 
words 
until it 
turned into 
stalking. 
When 
people start 
showing 
up at your 
pface, you 
understand 
that maybe 
the safety 
of your 
family is at 
risk." 


you realise— and I think this has been corroborated 
by what I’ve read— that politics might not be the best 
way to achieve what you want.” 

Seah was a National Solidarity Party (NSP) can- 
didate for the Marine Parade Group Representation 
Constituency (GRC) and the media chose to focus 
on the then 24-year-old’s youth, looks and gender. It 
irritated her as it detracted from her focus of what 
she wanted to achieve in policymaking. In an inter- 
view with Razor TV, Seah disagreed that her age 
was a liability in politics. “In politics, you need a 
representation of different types of voices. In Parlia- 
ment, you need to ensure that there is a diverse and 
well-rounded group of individuals who are coming 
together to speak on behalf of national interests. I 
want to represent the voices of young Singaporeans 
who feel that they want a stake in this country, who 
want to have their voice heard,” she said at the time. 

When she spoke, it wasn’t scripted. Her bleeding 
heart was raw on her sleeve and the public loved her 
because she’s part of the hoi poUoi. She’s relatable, 
authentic. She doesn’t filter. Her popularity spiked. 



bolstered by the media pitting her against Tin Pei 
Ling, another young female member of the People’s 
Action Party (PAP) in the Marine Parade GRC (Seah 
vehemently disapproves of the constant analogy 
made between her and Tin; “... the media tends to 
make comparisons between two female candidates 
without that same level of scrutiny on male candi- 
dates.”). By the end of the 2011 General Election, de- 
spite Seah’s repute, the NSP garnered 43.35 percent 
of votes in the Marine Parade GRC. The PAP retained 
its hold over the district, but the results revealed 
something else: a decline in the PAP’s share of votes 
from 72.9 percent in the previous election, even with 
former Prime Minister Gob Chok Tong leading the 
PAP. Gob even stated to The Straits Times that the 
NSP’s cracks were due to Seah’s presence. 

Seah continued to serve in the NSP for three more 
years before tendering her resignation. 

“I got death threats,” she says, “which was okay, 
because it was just words until it turned into stalk- 
ing. When people start showing up at your place, you 
understand that maybe the safety of your family is 
at risk.” 

The repercussions were felt at her job as well. The 
company that Seah worked for lost a few businesses 
because prospective clients didn’t want to be associ- 
ated with a political firebrand. At the end of the day, 
Seah weighed the cost and the benefits. She is Sin- 
gaporean after all, and pragmatism won out in the 
end. “I’m not going to risk professional and financial 
bankruptcy. I’m not willing to throw it all away.” 

Another reason for her departure is her increas- 
ing cautiousness. Life in politics accorded an envi- 
ronment of overthinking and second-guessing what 
others think of her. She’s been trying to shut that 
off so that she can return to being a more measured 
person. What she appreciated in the past was that if 
she wanted to do something, she would do it (conse- 
quences be damned). But now, she’s more analytical 
about her situation. Pondering a decision presents 
several scenarios, good and bad. If she keeps trying 
not to offend people, to cater to people’s whims, then 
Seah won’t get anywhere. If she had stayed in poli- 
tics, there would be a growing expectation for her to 
behave in a certain fashion. 

She has been told that had she continued in poli- 
tics, she would have entered Parliament. But she 
feels that had she been elected, she’d have nothing 
to bring to the table. Instead, Seah decided on this: 
she’ll work abroad, gain a worldview experience, and 
then return home. And when she’s ready to give back 
to the community, she’ll have something to offer: on 
the ground experience. 

So Seah packed it all up, retreated from the lime- 
light and moved to the Thai capital for work. 
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Living in Bangkok, Seah is spoiled silly when it 
comes to food. Her favourite? Tom yum soup and, 
having sampled the authentic version, says she’s 
never eaten anything as good in Singapore. To com- 
bat the severance, she’s learnt how to cook tom yum. 
Eschewing culinary classes or asking a Thai native 
for help, Seah found a recipe online. Trial and error 
aside, her efforts yield a dish that’s “pretty similar to 
the ones back in Thailand”; it takes only half an hour 
and is easy to cook, according to Seah. 

Thailand is a different beast. The lay of the land, 
the adherence to customs, how a new language tastes 
on the tongue, Seah has taken to her new life like a 


trooper. Her role as Digital Manager for a Bangkok 
company keeps her busy, but it doesn’t keep her ig- 
norant of the scene in Singapore. 

Shortly after her move to Bangkok, sociopolitical 
blogger Roy Ngerng alluded that the management 
of the Central Provident Fund was similar to the al- 
leged misappropriation of funds by the leaders of 
City Harvest Church. Lawyers representing Prime 
Minister Lee Hsien Loong sent a letter to Ngerng 
asking him to apologise and remove the “false and 
baseless” allegations. He did so under false pretence, 
which led to him being sued for defamation. 

Seah commented on the issue on her Facebook 


TRICETAT DRESS BY MOSCHINO. 
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page, saying while “the whole defamation suit is 
thoroughly ridiculous on both parties”, Ngerng 
shouldn’t have made “false and damaging claims 
that are unfounded and steeped in lies.” And familiar 
with how the Internet performs, she ended her post 
with: “Had to say it. Said in personal capacity. Now I 
await the backlash.” 

Sure enough, some netizens took issue with Seah, 
telling her that she “didn’t know what’s going on in 
Singapore”, or that she’s “saying it in the comfort of 
her own air-conditioned office”, or that she’s “not 
even in Singapore, how dare you comment on this.” 

“I was in Singapore all my life until a month ago 
when I had to leave for work [and Ngerng’s defama- 
tion suit happened],” Seah says, incredulity dripping 
off her words. “One can still keep up to date via social 
media. Inversely, one can be in the country and still 
be out of touch.” 

Every time Seah retorts, her detractors fire back 
with oh, I’m just exercising my freedom of speech. Isn’t 
that what you’re fighting for? Her eyes almost roll into 
the back of her head when she recounts this tired cli- 
che. “I’m not fighting for that. I’m fighting for a more 
liveable society that abides by the pledge and what it 
stands for. In a democracy, you have the right to say 
what you want, but don’t forget about equality: are 
you putting someone else down by saying it? 

“People like to cherry-pick arguments. It’s conve- 
nient to fit into what they’re comfortable with.” And 
in a sign of resignation, “maybe I’m like that too. I’m 
sure all of us are. But I believe that Singapore needs 
to be a lot more diverse and a lot more equal as a so- 
ciety, if we want to progress.” 

Whenever Thai taxi drivers discover Seah is Sin- 
gaporean, they always exclaim how clean and rich 
Singapore is. “And that’s it,” Seah says. “That’s the 
impression of us. I’m not saying it’s a bad thing, but 
that’s all we have to be proud of. We’re not progress- 
ing. In terms of social dynamics, there’s a level of 
activism and tolerance in places like Taipei, Sydney, 
and even Bangkok. Taipei has people who are toler- 
ant to gay marriages and gay couplings. In Bangkok, 
I report to a transgender boss. I’m sure that if you 
write about it, someone will snigger at that: haha, 
look she reports to a tranny or an ah gua. In Singapore, 
when people don’t fit the nucleus of what a family is 
supposed to be, they’re dismissed. Transgenders are 
people like us.” 

Her stay away from Singapore has given her a dif- 
ferent perspective, like stepping back from a paint- 
ing to get an overall view of the piece. What has she 
learnt from her stint overseas? “Do our neighbours 
hate us? No, they don’t,” Seah says, smiling. “They 
just think we’re a bunch of arrogant 

It is the boon of sojourning in a strange place. 
Live in a country all your life, mired in the day-to- 
day rote, and you adopt a sort of stagnancy in how 
you see the rest of the world. It’s only when you live 
in another place that you get to look at your home- 
land with a more nuanced view. 


"People 
assume that 
I'll appreciate 
the PAP 
and how 
cosmopolitan 
Singapore 
is now that 
I'm overseas. 

No/' she says 
emphatically, 

"I still don't 
think that 
way. I just 
think of it 
differently. 

“People assume that I’ll appreciate the PAP and 
how cosmopolitan Singapore is now that I’m over- 
seas. No,” she says emphatically, “I still don’t think 
that way. I just think of it differently. To look at our 
country as first world and put down other countries 
as third world is just a myopic way of looking at 
things.” 

If you’re expecting some grand epiphanies dawn- 
ing on Seah when she lived abroad, there were none. 
Her sojourn in a new land just altered her mentality 
and, much to her chagrin, we feel that it has further 
hewn her character into a more specific form. 

But she is returning home. Her job in Bangkok 
wasn’t a permanent arrangement. And after all, 
home is where the heart is and her raw beating heart 
still bleeds on her sleeve. Alas, her homecoming isn’t 
a return to politics, much less for the looming Gen- 
eral Election (GE); she’ll give back to society in other 
ways. As to the true purpose, she reminds us it is her 
own business and nobody else’s. But she does let on 
about how she votes. “I don’t vote for a party. I vote 
for the candidate, what he or she can do for me. I 
don’t have to agree with everything that you propose, 
but I’ll agree generally with what the person stands 
for during the election.” 

We press her to say if any candidate has im- 
pressed her. 

“Just one,” and we catch a hint of the fangirl, 
“DPM (Deputy Prime Minister) Tharman (Shan- 
mugaratnam). I’m a huge fan.” 

Just when you think you have a handle on who 
Nicole Seah is, she surprises you. 


The photo shoot: Seah sits on a chair, the lights are 
trained on her, as the stylist, in an effort to take her 
mind off the shoot, talks to her about food. After a 
while, the topic takes a turn towards her mother. 
The make-up artist dusts a little colour onto Scab’s 
cheeks. Music from a streaming service keeps the 
mood light. The photographer casts a joke into the 
sea of conversation and Seah takes the bait. She 
breaks into a titter, laughter pulls out from deep 
within her, as the last remaining tension dissipates 
and the photographer takes her photo, it 
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PHOTOGRAPHER ASSISTED BY YANN C. STYLIST ASSISTED BY JOY LING. 
MAKE-UP BY JOANNA KOH AT INDIGO ARTISANS USING SULWHASOO PERFECTING CUSHION BRIGHTENING. 

HAIR BY ALVIN FOH AT MOSHE HAIR SALON USING REDKEN. 



SILK VOILE TOP BY IN GOOD COMPANY. 
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RYANLEE®’ 

Founder and CEO, X-mini 

Best advice received: "My dad put up a huge wall map in the living 
room when [my brother] Reuben and I were kids, and he would tell 
us, 'This is Singapore (pointing to the map), and this is the rest of the 
world; don't let your dreams be limited to our shores.'" 


VjGNESA MppRTHY « 

CEO, ViewQuest 

Best advice received: "A leader is one who knows the way, goes the 
way and shows the way." 


KUMARANRASA 

Motivational speaker and resident doctor. Tan Took Sena 

Advice for men: "In the pursuit of success, never let go of our values 
and principles. They are the only things that define us at the end of the 

day." 


LUKELIM'^’ 

Founder and CEO, Louken Group 

Ideal Singaporean man: "[They] need to rise up and take leadership 
positions. Not just work, but also in the community, social units and 
the family. This should also encompass being responsible in upholding 
and imparting values to the next generation." 


The highest percentage of Singaporean men (11.4 percent) stated that their dream job is to be an engineer. 

9.2 percent aim to be a scientist. Mars, here we come! [Source: Linkedin 2012 survey] 






Co-founder and CEO. Razer 


LEADING MOBILE and digital analyst firm, Juniper Re- 
search, recently ranked Min-Liang Tan as one of the most 
influential executives in technology. Placed third. Tan is 
positioned just below Microsoft CEO Satya Nadella and 
Apple’s Senior Vice-President of Design, Jony Ive. Ranked 
below Tan are CEOs from Uber, Netflix and one Jack Ma 
from Alibaba. 

‘T look at this [Juniper’s ranking] less as a reflection of 
me, personally, and more of an acknowledgement of gam- 
ing as a global phenomenon and influence within technol- 
ogy,” says Tan, who was also listed in Business Insider's “25 
Most Creative People in Tech” in 2013. 

The outspoken Singaporean, who founded high-end 
gaming hardware company Razer in 1998, recalls the best 
advice he ever received— “Stop playing games”— from 
teachers and other people who said that there was no fu- 
ture in it. Tan once advised students— from his alma mater 
Raffles Institution— that “school is a waste of time” and to 
“drop out and do something you love”. 

The status quo inspires him in an unconventional way. 
“I got my law degree; then soon after, set out to do what 
I enjoy more than anything— something great that others 
thought was impossible,” says Tan. “Sometimes, bad ad- 
vice inspires me to do the exact opposite,” he adds. 

“One of the big problems is the perception of gamers 
today. There is still the idea of a gamer as an antisocial 
nerd living in his mother’s basement; but the truth is that 
gaming today has become so much more. Gaming is highly 
social, globally accessible, competitive and aspirational 
with massive financial rewards in the competitive ranks. 

“eSports athletes have millions of fans around the 
world and some are competing at incredibly high levels. 
The eSports market is worth something like SGD600 mil- 
lion, tournaments are seeing live audience attendances in 
the tens of thousands and remote viewership surpassing 
the world’s greatest conventional sports broadcasts.” 

We picture Tan delivering this pitch with his signature 
charismatic panache. Having established his first office in 
the seaside city of Carlsbad in San Diego, the US— rather 
than his hometown— speaks volumes of the risks that he is 
willing to take, albeit calculated. 

“The US is clearly an influential hub in terms of the 
overall entertainment and technology market,” says Tan. 
“Singapore is naturally positioned to service the needs of 
gamers throughout Asia. It makes sense to have well- de- 
veloped competencies in both markets.” 

And what are his thoughts on the level of gaming in Sin- 
gapore? “It is definitely growing. More importantly, gam- 
ing is becoming more recognised here, which is evidenced 
by the inclusion of Ho Kun Xian in the official SG50 book.” 



Xian, 24, is one of Singapore’s first professional gamers 
and, in 2013, he was crowned the best Street Fighter player 
on the planet. 

Perhaps, in the same intensity as Xian’s fighting spirit. 
Tan drives home how absolute self-belief could get you 
anything. “If there’s something you want out there, go out 
and get it. Forget sleep, forget downtime and just give ev- 
erything you’ve got to achieve it.” 

He concludes: “Life’s a game, so if you lose, start over. 
There is plenty of time to quit when you are dead IRL [on- 
line acronym for ‘in real life’].” 


WORDS BY ZUL ANDRA. 
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YyEYTAN32 

Professional race car driver 


There was once a time when gods walked amongst men. 



NAMES LIKE SENNA, PIQUET AND MANSELL were 
received with depths of adulation and reverence usual- 
ly reserved for the divine. It was a time when the mere 
mention of racing abodes like Sao Paulo, Monte Carlo 
and Suzuka conjured up images of race fanatics throng- 
ing the hallowed grounds like dutiful pilgrims in search 
of nirvana— playing witness to the revolution of a sport 
that would later be referred to as the period that defined 
Formula One racing. 

It might seem hard to believe, but there was once a 
time when, instead of mega-million- dollar product en- 
dorsements, it was the driver’s acumen and ingenuity that 
took centre stage. 

Racing purists will have you believe that it was an 
era where driver and machine were truly one. The kind 
of era that Yuey Tan remembers. ‘T grew up in Adelaide 
where the FI World Championships had its season finale,” 
he says. “It was the golden era of motor racing and I was 
right in the middle of it.” 

For someone who’s used to travelling at top speeds 
of up to SOOkmh, Tan exudes an impeccably calm de- 
meanour. Pair this with his salubrious effervescence for 
life, and you soon realise the intricate workings of a man 
whose mind and soul are very much in tandem with his 
voracity for success. 

The 32-year-old is Singapore’s answer to professional 
sports car racing and one of the driving forces behind 
Team Jebsen— a Porsche dealer team competing in the 
Porsche Carrera Cup Asia. 

In an industry that is predicated on unearthing racing 
prodigies in their early teens, Tan’s introduction to the 
sport at age 22 is somewhat of an eyebrow raiser— a sport- 
ing anomaly that redefines the set order of things. 

Yet, delving into the sport relatively late in life has 
done little to put Tan off his mark. Picking up the craft of 
racing in his twenties, his early beginnings were a heady, 
ardour-fuelled concoction of analysing race cars and 
spending long hours at the track— teasing and taunting his 
fondness for the sport in the process. 

Deciding to take his passion a notch higher, he en- 



rolled in the Porsche Driving Training Programme in 
Queensland, spending a fruitful few years bettering his 
skills and honing his craft under the tutelage of world- 
renowned drivers and master technicians. As fate would 
have it, his involvement in the programme would later 
prove to be a pivotal turning point in his career. 

In 2008, at age 25, Tan realised the culmination of his 
perseverance by entering the Porsche Carrera Cup Asia— 
his first full-fledged professional race. Despite having 
zero racing experience to his name, he out-qualified both 
his compatriots to hold his grid spot. 

“I stand by the motto of logical efficiency. No point try- 
ing to look good if you have zero substance,” says a sprite- 
ly Tan, affirming his driving philosophy and approach to 
being one of the finest racing drivers to come out of this 
island state. 

Next up on the cards for Tan: the Porsche Carrera Cup 
24 Hours of Spa 2015 race. The competition, which runs in 
support of the 24 Hours of Spa endurance race, is referred 
to as the promised land for racers and racing aficionados 
alike, because of its famous 7.004km circuit featuring the 
acclaimed Eau Rouge chicane, which is touted as one of 
the hardest circuits known to the racing hemisphere. 

The quagmire circuit with its meandering curves and 
picturesque route has a well- documented reputation for 
separating the boys from the men. Held in Belgium at the 
legendary Circuit de Spa-Francorchamps, the race will 
see the coming together of the finest Carrera Cup drivers 
in the world, with Tan donning the driver’s suit for Team 
Jebsen as the only Singaporean to secure a grid spot at 
the race. 

“I’m approaching this race as I would any other— with 
proper preparation and training. Spa-Francorchamps has 
always been a dream of mine, so I can hardly wait,” he 
quips, with astute level headedness. 

If Tan’s love for racing were to be measured in tem- 
perature, it would be the kind of gnarly searing heat that 
penetrates blindingly; not because of its brutish power, 
but rather because of an indomitable drive towards per- 
fecting the craft of being a man at his best. 
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Best advice received: "Keep your head down 
and keep on trudging." 


pERRjCKKIM^ 

Powerlifter ranked seventh in the world 


KENNETH THEXE|RA 

Professional wrestler 

Ideal Singaporean man: "He should be multi-faceted and adventur- 
ous. As it is, many have the belief that life is a one-way street and that 
the rat race is the only solution. It isn't. He should chase his passions 
and plunge into uncharted waters. If we never try, we will never know." 


RpYSTpNWEE29 

Mixed martial arts fighter. Ultimate Fighting ChamoionshiD 

Advicefor men: "You'll miss 100 percent of the chances you don't 
take. That's all there is to life." 


IRFAN FANpi 'B 

National youth footballer 

Best advice received: "It was from my dad. Being the son of Fandi 
Ahmad, when you do well, people are going to say that you are Fandi's 
son, and when you don't perform, it's even worse. That's a lot of pres- 
sure. So my dad usually tells me to just enjoy the ride and not think 
about what other people say. Just do what you have to do." 
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62 percent of able Singaporean men exercise regularly in 2014. 
The rest don't really give a damn about IPPT. [Source; Sports Index 2014] 






National swimmer 



FROM HIS EARLY BEGINNINGS as a novice swimmer 
finding his way to the top, Joseph Schooling has tran- 
scended from being an athlete to a sporting institution. 
His tally of nine gold medals and just as many records 
broken at the recent SEA Games is worthy of mention, not 
only because of the magnitude of the achievement, but 
also because it was done with such effortless poise and 
composure that could have easily put to shame even the 
most weathered and professional of athletes. 

His systematic thrashing of records both locally and 
regionally have been documented with unprecedented 
fervour. Yet, he continues to garner the attention of local 
and foreign media who indulge in lengthy articles proph- 
esising the makings of a swimming demi-god, not forget- 
ting his international fanbase, who remain enraptured by 
his laid-back persona and signature Cheshire grin. 

Amidst the fanfare and poster boy smiles, it is often 
easy to forget that every athlete is only as efficacious as the 
obstacles he overcomes. What goes unseen is the drudg- 
ery of long hours of training and the turbulence of mental 
pressure that comes with being at the top of one’s game. 

In a world of floundering athletes who get entwined 
by the illusion of invincibility. Schooling is a truism that 
humility makes real heroes out of men. The drug of youth 
is an ephemeral splendour that breeds a rare kind of in- 
vincibility that is born out of brazen youth. 

The kind of invincibility that is Joseph Schooling, fi 


National long-distance runner 



like a sorority fable, the kind that swirls and saunters 
amidst ale-filled banter. As part of his National Service 
duties, Mok had just settled into his second week at the 
Medical Officer Cadet Course in 2013 when the SEA 
Games unfolded in Myanmar. The 12-week course is no- 
torious for being mentally and physically rigorous. As ex- 
pected, the course took its toll on his body with less than 
a week to go till his 42km race. The damage: a strained hip 
flexor and a bad cough just a day before the competition. 

Having left for Myanmar a day prior and reaching just 
before nightfall, fate could not have dealt him a more un- 
expected card as he methodiously overcame fatigue, a 
sore hip and most importantly— himself to win the cov- 
eted gold, setting a new SEA Games record in the process. 
“Before the race began, I was just happy to finish with a 
medal. But patience was my greatest strength and it saw 
me through to the end.” 

But nothing came easy for Singapore’s top marathoner. 
“I was caught in-between pursing my running goals and 
completing my medical residency,” quips the 27-year old. 
He was looking for an answer and it arrived in the most 
unexpected of forms. 

A brief exchange with a senior hospital consultant 
bore the words of wisdom: “Medicine is a life-long career, 
but your dreams aren’t; chase them while you still can.” 
Mok recited. “That’s something I’ll never forget.” 


WORDS BY PRABHU SILVAM. 
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I 

A THOUSAND WORDS ON OUR CULTURE 



JOSHUAjP^ 

Poet 

Best advice 
received: "That 
old, lovely quote 
from the late, great 
Terry Pratchett— 'It's 
not worth doing 
something unless 
someone, some- 
where would much 
rather you weren't 
doing it.'" 


THE (DOTA) STATE OF THE 
SINGAPOREAN MAN 


FRIENDS, SINGAPOREANS, COUNTRYMEN- 

what is the Singaporean man? A walking directory 
of hawker stalls distinguished by the length of 
their queues? A dapper, slightly effete individual 
with undercut hair and a three-piece suit in our 
tropical temperature? A somewhat lumpy individ- 
ual only saved from his socially unacceptable pro- 
pensity to sweat by Uniqlo AIRism inner shirts? 
No, my friends— the Singaporean male is DOTA. 
Yes, I’m talking about Defence of the Ancients. 


Most Singaporean females should be familiar with 
the phenomenon of suddenly being texted by their 
boyfriends after long periods of being ignored. 
This usually means their avatar in the game is tem- 
porarily dead, or that the next round is loading. So 
why am I comparing our manhood to a fan-creat- 
ed video game that has addicted a generation? 

You see, the unique appeal of DOTA to our 
national psyche must be explained by more than 
just colourful graphics and over-blown exclama- 
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tions (“Wicked sick!”)- The nature of the game is 
the nature of the Singaporean male life— that un- 
canny familiarity is what draws us in and keeps us 
in front of a screen for an hour, and an hour, and 
just one more hour (!) again. 

For the uninitiated, DOTA is a massive multi- 
player online game that consists of two opposing 
teams of five “heroes”, leading armies of “creeps” 
along three lanes marked with defensive tow- 
ers. By meeting certain KPIs (killing creeps, he- 
roes and towers), each hero acquires experience, 
which can be used to level up and learn new skills, 
and acquire gold to buy impressively named items. 
Ultimately, the team that is able to smash their 
way to the enemy base and take down the Ancient 
stands victorious. 

All Singaporean men pass through five stages 
in their life that eerily correspond to the stages in 
the game. 

1. Levelling Up 

This is the Singaporean education system, where 
you advance through the grades one at a time with 
stolid inevitability. You don’t have to be a genius- 
just showing up and standing around is enough 
to earn you the experience to at least get through 
the basic levels. But most of us put in some effort 
to smash our youth into the grinder of creep-on- 
creep warfare, with the occasional major exami- 
nation shooting death- dealing beams at us every 
four to six years. And as almost every job applicant 
seems to believe, you can’t make it in life without 
some levels under your belt. 

2. Farming 

This doesn’t refer to the equally Singaporean con- 
cept of “scholars” and “farmers”. No, “farming” 
refers to the process of working for money, usu- 
ally by killing creeps. The term evokes the menial 
dullness of the process, where you sludge through 
the same mindless actions over and over again 
with uniquely Singaporean patience and condi- 
tioning. The objective of farming is to accumulate 
enough filthy lucre to purchase delightful trinkets 
that will advance one’s capabilities and position in 
life— this one makes you run faster, this one makes 
you hit harder, this one... just looks pretty cool. 

3. PMET-lsatlon 

The average male’s lizard brain contains a few 
pictures of what he’s “supposed” to be— a muscle- 
bound, priapic leader of the pack, for example. 
The Singapore male’s slightly more evolved equiv- 
alent of this is “PMET”. And the DOTA experience 
speaks to the tenuous credibility of Singaporean 
PMETs: the constant drive towards “upskilling” 
for the sake of it; and the sense of numerous min- 


ions surging around you, but not really listening to 
you, just marching in the same system- decreed di- 
rection. All you have that separates you from them 
is three or four special abilities. As for the other 
PMETs in your immediate sphere, you interact 
with them through the time-honoured language 
of ganking and politics. 

4. Realising your position in iife (aka the 
midiife crisis) 

At some point, after you’ve sacrificed enough 
minions on the pyre of your personal ambition, or 
reached a suitably lofty position— Level 16, per- 
haps?— most Singaporean men come to a steeling 
realisation: despite all the farming, and the level- 
ling, and the ganking, and the backstabbing, our 
position in life is really quite set, and always has 
been. A carry is a carry, a support is a support, a 
tank is a tank, and no matter how many items you 
buy to disguise that, your life (inasmuch as life is 
determined by how fast one farms and levels) is 
somewhat fixed from the moment you’re streamed 
into your school and class. (Yes, I’m talking about 
you. Arts students.) 

Men deal with this particular midlife crisis 
in different ways. Some dive back into farming, 
in the futile belief that one bigger, better, shinier 
item will make things better (and shinier). Some 
turn away from the grind and wander off into the 
mountains in search of some ginormous personal 
target— a giant death-dealing golem called Roshan, 
perhaps? Sign me up for that! Some just rage-quit 
in a fit of pique. Others, however, attain a certain 
zany Zen enlightenment— that the Game, perhaps, 
isn’t just about levelling up and farming; there’s a 
greater purpose to it. 


5. Discovering one's Ancient 

Ultimately, the average farm-obsessed, over- 
skilled and over-levelled Singaporean comes to 
realise at some point that the game isn’t actually 
about getting shiny items, or extra levels, or even 
racking up kills. It’s about working together to 
break the enemy base and destroy their Ancient, 
and conversely defend yours. The corollaries for 
this in real life can be anything from attaining nir- 
vana (with or without caps), “Count on Me Singa- 
pore”, #ReturnMyCPE and #LoveWins, to having 
four children (you really need teamwork for that 
one), philately, true love, spoken word poetry and 
saving Africa— hey. Ancients come in many shapes 
and sizes. And for all the stereotypes and the jokes 
about Singaporean men being alike, we do have 
different dreams and aspirations, despite coming 
through a system that enforces cookie-cutter simi- 
larity. We all take a while to figure out what our 
Ancient is. But when we do, we defend it. FI 
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FICTION 

THE BIG SLIP 

Words by Eldon Ooi 


WHEN LAM REACHED THE TOP of the stairs, two uniforms 
let him through. He continued on towards the edge until the 
man said, “Alright. That’s close enough.” 

The man was standing on the ledge, facing Lam. Behind 
him were 56 storeys of nothing. 

“I knew you would come,” he said, smiling, ‘Tou had to 
know why.” 

Lam shook his head. “People like you don’t need a reason.” 

The man skipped, lightly, three steps to his left and three 
steps back. He had a dancer’s footwork. His eyes never left 
Lam’s. 

“There’s always a reason.” Two steps right. “Maybe not 
reason in the usual definitions.” Two steps back. “Not logic. 
Not rationality.” 

Lam said, “Maybe reason, as in excuse.” 

The man said, “Maybe reason, as in a purpose for living.” 

Lam shrugged. The wind was a knife. The sun was hot 
and in his eyes. 

He said, “I’ll be your audience if you want to do a 
monologue, but there’re nicer venues.” 

“Your station, perhaps?” 

“That’s an idea. We have air- con.” 

The man chuckled. He waved a hand behind him, at the 
cityscape stretching into the distance. 

“But do you have this?” 

It was a nice view, the view from the top. It always was. 
Part of the pleasure came from the satisfaction of having 
scaled those heights. Another part of it came from the 
knowledge that it wouldn’t last; nothing nice ever did. You 
had to enjoy it while you could. 

It was a long way down to the bottom. 

“It’s the view you know,” said the man. He hadn’t stopped 
smiling. “That’s how you know you’ve made it. It’s why 
people climb mountains, why penthouses are built at the 
top.” 

Lam said nothing. 

“Masses of men just plod along, eyes on the ground.” 
Three steps left. “But if you want to get to the top of your 
field, you have to fiy, risk the fall.” Three steps back. ‘You 


have to dare what others don’t, do what they won’t,” the 
smile widened. “Can’t.” 

Lam said, “Slipped my mind. I’m supposed to ask you 
not to jump.” 

“What do you get, if you bring me in?” 

“Paperwork.” 

“And if I jump?” 

“More paperwork.” 

The man chuckled. ‘You’re the best at what you do, yes?” 

Lam said, ‘Yes.” He said it without arrogance, as a simple 
statement of fact. 

“I knew it.” Left, two, three. ‘You had to be.” Right, two, 
three. “That’s how you caught me.” 

Lam thought back over the last six months. 

No witnesses. No prints; not even a partial. No link 
between victims, no reason behind their selection. 

Reason, as in motive. 

Lam said, “That’s not how we got you.” 

The man stopped moving. 

Lam said, “The girl lived. You slipped up.” 

The man stopped smiling. He tilted his head and looked 
at Lam from an angle. “You’re lying.” 

Lam shook his head. The man nodded. Lam wasn’t lying. 

Lam said, “You got 22. That ties you with the Garden 
City Killer.” 

The man smiled with his eyes. “There’s still time. Still 
one way I can hit 23.” 

He reached behind him and took out a sharp knife. He 
showed it to the detective. 

One moment, Lam’s hand was empty. The next it wasn’t. 

Lam gestured with his gun. “No, there isn’t.” 

The man unclenched his fist and let the knife fall. He 
lifted a foot and moved it forward, and then stopped. 

The man grinned. He said, “Yes, there is,” and took a step 
back. 

The uniforms took their time coming over. There wasn’t 
any need to rush. 

One said, “Bastard jumped, eh? One last kill.” 

Lam shook his head. “He slipped.” 


MONT® 
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THE ESQUIRE FICTION WRITER PROJECT 


This entry won first piece in the Montbianc x The Esquire Fiction Writer Project after a biind- 
voting process (author names were omitted). The judges for the project inciude Managing 
Director of Montbianc Southeast Asia, Andreas Boesch, and from Esquire Singapore: Editor- 
in-chief Zui Andra, head writer Wayne Cheong and contributing fiction editor Amanda Lee Koe. 
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HOME 

1 1 1 n I T O The photos of visual artist, Alecia Neo, portray a sort of human frailty— her subjects surrounded by the build of 
W I \ I I \ a roof and personal furnishings. This series showcases the denizens of Queenstown and though their domiciles 
W I U I I U belly an otherworldliness, in the comfort of their own abode, it feels like we're the interlopers looking in. 
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MANUAL 


FOR A STYLISH LIFE 

The skills, tips and knowledge every man requires to look and be his best. 



The pre-bed ritual 

"Sleep hygiene" refers to the rituals you perform before you get in bed to ensure a good night's 
rest. If you're taking too long to conk out, waking up in the night, or feeling drowsy during the day, 
run this routine and you'll be sleeping like a log on Nin Jiom Pei Pa Kou. 


> Set sleep hours. Catching up on sleep by 
sleeping in after staying up late is a myth; 
keeping irregular hours actually harms your 
sleep cycle. 

> Exercise, but not before bed. Working out 
makes you sleep better at night, so long as you 
exercise more than two hours before you go 
to bed. 


> Don't hang out in bed. You want your 
body to unconsciously associate your bed 
with sleeping, so try not to lounge around it 
watching TV, working on a laptop, or reading. 

> Skip the nightcap. Alcohol can make you 
feel sleepy, so you'd think it would help you 
sleep— but it actually disrupts your sleep cycle 
and can cause you to wake up a few hours later. 


> Cut off the caffeine. Four to six hours before 
bed, nix caffeine and spicy or sugary foods. 

> Unplug an hour before bed. Light from 
screens can send a signal to your brain to keep 
you up. 

> Don't keep trying to sleep. You'll just get 
frustrated and restless. Go into another room 
and read until you're sleepy. 


ILLUSTRATION BY GHEE YANG ONG. 
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Esquire's summer hacks 

Getting the most out of summer overseas requires planning and some finesse— you're not an expert in surviving 
hot weather, even if it might seem a no-brainer, given we live in it all year long. Here are some of our top favourite 
tips to make your island vacation in Europe that much more enjoyable. 




Choose sunglasses to suit your face shape 


Chateau d'Esclans, Domaine Sacha Lichine, 2013, France 

"This wine has the connoisseur's touch. It's like a prestige watch." 
berkmann.co.uk 


Pinot Nero Rose, Franz Haas, Trentino Alto-Adige, 2013, Italy 

"A wine for the practical man; he gets the job done, as does this wine. 
Consistent, slick and effective." Hbertywines.co.uk 


Kim Crawford, Pansy! Rose, Hawkes Bay, 2013, New Zealand 

"Fruit-driven without being rude, a pleasant blend of strawberries, 
raspberries and watermelon." thedrinkshop.com 


Best for oval faces, keyhole style If in doubt, pick Ray-Ban Wayfarers: 
frames will balance a narrower jaw. this classic, timeless shape 

suits most faces. 


Great for softening more 
angular faces, round shapes are a 
big trend for summer. 


How— and why— to drink rose 
(including one called Pansy) 

Rose doesn't deserve its bad rep— just ask Brad Pitt, who produces it on his 
French estate— so we asked Jason Phillips, owner of Franco's, which boasts 
London's largest rose selection, to mount the case for the defence. 

"Red can feel heavy on a warm day while a white may not have the 
tannins and structure to stand up to grilled meats," Phillips says. "For this 
reason, rose is the perfect accompaniment to a summer meal." Try these: 


The rounder your face, the 
more angular the shape of 
your frames should be. 



Introduce yourself to a swimming pool 


Entering a pool is one of summer's most stressful tasks. You can attempt a Michael Phelps 
swan -dive— YouTube it— while soaking horrified onlookers in the process. You might also 
attempt a descent via the ladder, but you'll have to wait for the old ladies. We suggest you 
sit nonchalantly on the edge of the pool, legs dangling, then slide over the side and in, 
like an otter off the bank. Calm, low-key and with zero chance of cracking your head on an 
unmarked chlorine pump. It's the method an off-duty assassin would use. Probably. 


Enjoy an ice-cream and keep your dignity intact 

We'll save you the innuendo and smut normally associated 
with lesser men's publications and get to the point: how are 
you meant to consume an ice lolly without looking as if you're 
orally stimulating a gentleman's penis? Or in the case of the 
double-coned 99 with two flakes, a gentleman with two 
testicles and two penises (peni?). We've asked the experts— 
and they all agree it's impossible. Instead, use our sliding-scale 
guide of the treats to enjoy and avoid to guarantee you won't 
look like a knob. Oh... 



0% • Under no circumstances 
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Rustle up that healthy-looking dish 
with green stuff in it 


Fill out a T-shirt 



We're sure you're an enlightened type 
who eats salad all year round but JUST 
in case you're not, we asked Nina and 
Jo Littler and Randi Glenn, co-authors 
of new recipe book Thrive on Five 
(Quadrille), to suggest a leafy wonder 
to get you started. 


Warm Caesar salad with walnuts 

(Serves 2) 

• 160g chestnut mushrooms quartered 

• 160g asparagus, cut into 3cm lengths 

• Olive oil 

• IOOg baby spinach 

• 60g romaine lettuce, roughly chopped 

• 160g cherry tomatoes, quartered 

• 160g avocado, peeled and diced 

• Parmesan shavings 

• A handful of walnuts (or shop-bought 
croutons) 

• Caesar dressing (any good 
supermarket brand) 


Method 

Saute the chestnut mushrooms and 
asparagus in olive oil for five minutes until 
lightly golden and tender. Then add the 
baby spinach and cook for 30 seconds 
until wilted. Mix in the chopped romaine 
lettuce, tomatoes and avocado. Garnish 
with Parmesan shavings and walnuts 
or croutons, and serve with the Caesar 
dressing. All of your five-a-day. Job done! 



It's not just bigger arms: you'll need a 
wider back, broader shoulders and a 
deeper chest. Here's how to build them 
up (four sets per exercise, six to eight 
reps each, heavy as you can). 


1. Wide-grip lat pulldown 

Hold the bar on a pulldown machine 
with a wide, over-hand grip. Pull down 
to your chest and arch your back. 
Pause, then slowly raise the bar back. 
Don't lean back too far and pull using 
your body weight. 


2. Barbell bench press 

Lie on a flat bench and using a medium- 
width grip, lift the barbell from the rack 
and hold it straight above you. Inhale 
and bring the bar down slowly until it 
touches your chest. Pause, then push it back up while exhaling. Lock arms and squeeze your chest, hold 
for a second, and then bring the bar down. 


3. Dumbbell shoulder press 

Sitting on an upright bench, hold a dumbbell in each hand at shoulder height. With your palms facing 
forward, exhale and push the dumbbells upward until they touch above your head. Pause, then inhale 
and slowly lower the weights back down. 



Avoid an argument with a budget airline 

Nothing can ruin a relaxing fortnight on Zakynthos quicker than a delay or cancellation. "If your flight is 
cancelled, you are entitled to either a full refund or an offer of an alternative flight," says James Walker, 
founder of online complaints tool resolver.co.uk. "If you have an international flight that is delayed by 
more than three hours and the destination is over 3,500km [away], then depending on the cause you are 
entitled to compensation." 

The amounts aren't to be sniffed at either: between SGD376* and SGD904* depending on the 
distance you're travelling. "When complaining, persistence pays off," Walker adds. "Airlines can be 
sluggish to respond, and may take up to 28 days to give you anything other than an automated reply. 

But stick in there, and don't be afraid to send them emails." Basically, moan (like you don't already). 



Why on earth not? 


100% 


If you must.. 


DIGNITYSCALE 
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Keeping abreast of this stroke 

The oldest swimming style in the world, and the first one you'd likely learnt as a child. If the SEA Games 
gave you ideas, at least for impromptu races at the neighbourhood pool, here are tips from Aussie 
Olympian Christian Sprenger, on how to up your breaststroke game. 



One of the most resistance-impaired stroke 

Compared to other styles like the freestyle or the butterfly, it's not 
as streamlined. "I'm always looking for ways to reduce the drag 
on my legs and my arms. And try to make a smooth process from 
pull to kick throughout the water," says Sprenger. As it's a very 
technical stroke, he recommends keeping a close attention of your 
position constantly no matter if you're coming off the walls, the 
block, in between strokes and when completing and starting the 
breaststroke. This will definitely help you traverse through the water 
100 times faster than the grannies in their floaties in the next lane. 



The technique 


It's all in the frame 

Don't be swiveling your hips, in fact, there should be no movement 
to them, keep your core stable. "Maintain a really strong stable 
frame in your body. Think about, cutting through the water with 
[your] hands and try to be as streamlined as possible at any given 
time," says Sprenger. 


The basic stroke 

• Dive into the water (see next section) 

• Do the breast stroke pull-out: moving your arms from the streamlined 
position, you pull through the water, down to your waist with your hands, 
then slowly bring your arms up. 

• Then straight into a kick, you surface. 

• But whilst you do the pull and the kick, remain in the streamlined position. 



To enter the water 

• Grab the block with two hands and get to track position 
with one foot in back, one in front 

• Really utilise the power from each foot when you leave 
the block. Push as hard as you possibly can to gain as 
much power possible. 

• Use that strength, power-lifting off the block at a good 
angle and grabbing the hands in the air as you prepare 
for the entry. 

• Enter the water as streamlined as possible. 

• But remember to attack the water. 




102 ESQUIRE AUGUST 2015 


WORDS BY LESTARI HAIRUL. ILLUSTRATIONS BY KUANTH. 




4 

The perfect stroke 

Once you get the basic technique in order. Keep these pointers from Sprenger in mind: 

• Pull through the water by high elbows and using your lat muscles. 

• Bring the elbows back towards the body, pushing them together at the same time 

• Do that whilst bringing the legs up for the kick, bending at the knees. 

• As you push back your legs to finish the kick, you're simultaneously pushing your arms forward 

• So utilise the drive from the kick to push yourself forward by your hands in a nice streamlined position. 

• Then return to that streamlined starting point again. 



Caveat emptor 

We're not saying you'll end up looking 
like them just by swimming semi- 
regularly, but the swimmer's body did 
develop for a reason. Over the years of 
course. "Most athletes get the broad 
shoulders and that comes from basically 
the motion of swimming, the shoulders 
build because there's a lot involved with 
the pool. And over time they get big 
shoulders, big pecs and big lats because 
that's how we sort of swim through the 
water and most athletes will work on that 
in the gym as well and I think with that 
the rotation, the stroke, and freestyle 
especially you can really start to see, 
you know, long arms in swimmers and 
long bodies as well," confirms Sprenger. 
"You don't want to be too heavy or 
bulky, I think that you've got to find 
that line. As long as it doesn't harm the 
swimming then I think it's fine. But it's 
when you start to do too much gym and 
your swimming starts to suffer, and your 
times get slower because you're too 
tired to perform, that's when it's probably 
too much gym." And while the typical 
swimmer will definitely eat more than 
the average person, they're not regularly 
consuming 10,000 calories. So no, you 
don't get a free pass for daily burgers, 
pizzas and shakes and still race the kids 
at the pool. 


Drills, drills, drills 

Can't have one without the other. While power and 
strength is hugely important in the breastroke, these 
qualities need to be brought together seamlessly 
with technique, particularly in the way the pull of the 
arms and the kick of the legs work together. There are 
many swim drills but Sprenger favours the following: 
"Two arms, one pull, or one pull, two kicks. And even 
just practicing under water pull-outs five times. To 
be honest I've always had the best success by just 
swimming the stroke; swimming it, slowing it down 
and just focusing on the technique. And then once 
I'm happy I'll go a little bit faster, a little bit faster 
and then I can sprint in the way that I want to sprint. 
So, I like to swim the stroke and I prefer to just break 
everything down slowly and do the stroke rather than 
doing drills." 


Fitness, schmitness 

Cut away the notions that big makes you powerful. "I 
train 9 swim sessions a week and then 3 gym sessions 
a week as well so it all covers about 6 days of the 
week with Sundays off. A couple of mornings off here 
and there. But we really want the stuff we do in the 
gym to complement swimming side of things. So, you 
don't want to put on too much muscle you become 
too heavy in the water, but you want to have a good 
power to weight ratio. So we're looking at low reps 
with lots of weight," Explains Sprenger. 

And it's also best if you set aside the CrossFit craze for 
a bit, and do the workout that will help precisely for 
this sport. "To work on breaststroke kicks, I do squats 
which strengthen my legs. Chin-ups and pull-ups, 
those sorts of things really strengthen the arms for 
the pool. So those are two big ones for me. I also 
incorporate bench press and some lat pull-downs as 
well so I'm trying to really connect the gym work with 
what I do in the pool, to make a smooth transition," 
says Sprenger. Focus on the sport, instead of being an 
ersatz jack of all trades for fitness. 
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The best bars in the world 


A great bar should serve one of two purposes: It is either a place where you go to 
impress whomever you want to share a drink with— a client, a woman, an old friend— 
or a haven from the wild city outside, a place to unwind and start a conversation with 
a local. Regardless of what you're looking for, here are your best options (old, new; 
iconic, emerging) for eight global destinations. 


LOS ANGELES 
To impress: 

Faith & Flower 

705 West Ninth Street 
This late-night downtown spot 
has 19th-century-inspired 
barrel-aged cocktails, clarified- 
milk punches, and a flaming- 
absinthe cart. 

To decompress: 

Petit Ermitage 

8822 Cynthia Street 
Though it has a pool and 
great views and is just off 
Sunset Strip, it feels positively 
un-Strippy, likely because 
the garden is recognized as 
a hummingbird and butterfly 
sanctuary by the National 
Wildlife Federation. 


NEW YORK 
To impress: 

The Gilroy 

1561 Second Avenue 
This Upper East Side bar is 
sophisticated without being 
stuffy and has an impressive 
Negroni-heavy (eight iterations) 
cocktail menu. 

To decompress: 

PDT 

113 St. Marks Place 
Enter PDT (Please Don't Tell) 
through a vintage phone booth 
inside Crif Dogs, a gourmet 
hot-dog shop and a hangout 
for the city's best chefs. Hot 
dogs are served up alongside 
your old-fashioned, which 
is made with bacon-infused 
bourbon. 


LONDON 
To impress: 

Duck & Waffle 

110 Bishopsgate 
Drinking on the 40th floor of 
a skyscraper in the middle of 
the financial district means 
incredible views; inventive 
cocktails feature Marmite and 
roasted pumpkin. 

To decompress: 

Nightjar 

129 City Road 
At this speakeasy-style bar, 
the cocktail menu is a deck of 
cards with pictures of the drinks 
and vintage spirits, like a rare 
prerevolutionary Cuban rum 
that was likely among the first 
batches shipped to the US after 
the repeal of Prohibition. 


RIO 

To impress: 

Bar dos Descasados 

660 Rua Almirante 
Alexandrine 

Sit on the tiled terrace and 
watch the sun over the bay 
while sipping a caipirinha made 
with tangerines grown on the 
property. 

To decompress: 

Jobi 

1166 Avenida Ataulfo 
de Paiva 

Open until 4:00am, this 
neighborhood institution 
has tables that spill onto the 
sidewalk. Locals drink chopp, 
a light draught beer. 


PARIS 
To impress: 

Experimental 
Cocktail Club 

37 Rue St.-Sauveur 
One of the first bars to bring 
cocktail culture to France, this 
small bar has vintage decor, 
a neon chandelier, and an 
unpublished cocktail menu that 
incorporates ingredients like 
crushed Indonesian pepper. 

To decompress: 

Harry's New York Bar 

5 Rue Daunou 
Founded by an American 
jockey in 1911, this bar claims to 
have invented the Bloody Mary 
and was a haunt of Ernest 
Hemingway, F Scott Fitzgerald, 
and Humphrey Bogart. 


MILAN 
To impress: 

N'Ombra de vin 

2 via San Marco 

A grown-up wine bar in the 
chic Brera district with a huge 
wine selection and a good 
restaurant in the cavernous 
medieval cellar. 

To decompress: 

Bar Cuore 

3 Via Gian Giacomo mora 
Thanks to a hodgepodge 
assortment of retro furniture 
that is constantly being 
rearranged and ever-changing 
artwork, Cuore is never quite 
the same bar it was when you 
were last in town. 


TOKYO 
To impress: 

Bar High Five 

N0.26 Polestar Building, 4th 
floor, 7-2-14 Ginza Chuo-ku 
There's no menu, but the owner 
will make exactly what he 
thinks you want; obsessed with 
the perfect ice, he hand-carves 
cubes of different temperatures 
to suit particular drinks. 

To decompress: 

Fujiya Honten 

bif, 2-3 Sakuragaokacho, 
Shibuya-ku 

This "salaryman" bar has been 
in business for more than 
130 years and still uses an 
old-school payment practice: 
Customers put down cash 
upfront, and a deduction is 
made for each round. 


HONG KONG 
To impress: 

Eyebar 

30/F, iSQUARE, 63 Nathan 
Road, Tsim Sha Tsui 
Have a drink thirty stories 
above the city and peer 
through the bar's telescope 
to see small boats zipping 
through the harbor below. 

To decompress: 

Ping Pong 129 Gintoneria 

129 Second Street 
This revamped old Ping-Pong 
hall serves aromatic cocktails 
to hip creative types and shows 
its street cred with art by 
notorious graffiti artists. 
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Enjoy champagne correctly 

A good rule of thumb to know the champagne you're drinking is a really good one? When one glass isn't enough— and you 
must have more. But, of course, there are more structured ways to tell if that magnum of bubbly is the real deal. Thanks to 
in-house oenologist, Pierre Casenave of Veuve Clicquot. 



How to tell you're drinking good 
champagne 

Taste: There should be no doubt about it— 
good champagne should taste fresh and 
elegant. Non-vintage champagnes should 
taste fruity, like apples; the bubbles should be 
subtle and not aggressive. 

Bubbles: The difference between champagne 
and white wine is the fizz, or effervescence. 
Champagne made the traditional way takes 
longer to mature, but the bubbles are very 
gentle. Some wine producers inject artificial 
gas into white wine, producing aggressive 
bubbles that are more similar to fizzy drinks. 
Casenave clarifies that this isn't a criticism of 
those wine producers, but simply a different 
way of producing champagne. 

Colour: A good champagne should have a 
brilliant, sparkling colour. Older champagne 
will have a deeper golden hue. 

Smell: You should be looking for something 
clean and straightforward to wake up your 
palette. Aged champagne brings more 
complexity when the notes hit your nose. 


i 

/ 1 \ 


Light level 

One thing that 
champagne 
doesn't do well 
with at all is 
light. It must be 
stored in absolute 
darkness; hence, 
champagne 
bottles are dark 
brown. 


Five tips on storing your champagne the right way 


1 

Temperature 

The ideal 

temperature would 
be around 12 
degrees. Casenave 
warns against 
have a big jump 
in temperature 
because that can 
"traumatise" the 
wine. If there is a 
drastic temperature 
change, you can kill 
a wine just like that. 



Humidity 

A high level 
of humidity is 
needed— around 
75 percent is 
best— to preserve 
the cork's integrity 
and prevent wine 
spoilage. 


'»■ 

Pollution 

Champagne is 
like a sponge, and 
will absorb any 
external scents. 
Make sure your 
bottles are stored 
in an environment 
free of strong 
smells. 



Movement 

Avoid movement 
or vibration to the 
bottles if you don't 
want to accelerate 
the process of 
ageing. 


The trinity: 
know your 
champagne 
grapes 


Pinot Noir: A bigger percentage of pinot noir brings strength to the flavour. 

High ageing potential. 

Chardonnay: Brings elegance, freshness, acidity and minerality. High ageing potential. 
Pinot Meunier: Contributes fruity notes and balance to a champagne. Doesn't age well. 


Don't be ciose-minded 


t 

Sparkling wine 

Some sparkling wine 
from places like New 
Zealand, South Africa and 
San Francisco are made 
according to the traditional 
method and are very good. 
Casenave would much 
prefer to have a good 
sparkling wine from outside 
the Champagne region 
of France, rather than 
bad champagne made in 
Champagne. 

Rose 

Rose is now at its trendiest— 
people are more aware of its 
quality. The misconception 
about rose— due to its pink 
colour, perhaps— is that it's 
sweet. This very versatile 
champagne can be paired 
with sashimi, a Spanish ham 
or even simpler foods like a 
burger or a pizza. Splendid. 
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COMING NEXT MONTH 


THE FALL FASHION ISSUE 


Apropos for this issue, designer Priscilla 
Shunmugam is a Woman We Love. 


Richard Nicoll of high street brand Jack Wills joins 
us for Designer Profile. 


From Dundee to dunhill, we speak to the brand's 
Creative Director, John Ray. 


With What I've Learned interviews from James 
Ferragamo and Donatella Versace to add more 
meaning to your fashun lyfe. 


And to round it all off, we show you how to pick and 
wear the top looks from Saint Laurent. 


On sale late August 

SINGAPORE 
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BREAK RANK 


The roots of modern-day menswear 
can be traced back to the army. 
We pay tribute with this season's 
best military-inspired looks. 


Photographs by Ronald Leong 
Styling by Eugene Lim 
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trousers by Hermes; 
leather boots by Louis 
Vuitton. 


Rayon viscose coat by 

Ermenegildo Zegna 
Couture; cotton shirt 

by Dior Homme; wool 
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Wool coat by Gucci; 
wool suit by Louis 
Vuitton; cotton shirt by 
Hermes; leather shoes 

by Prada 



STYLIST ASSISTED BY JOY LING AND NADHIRAH HALIM. 

GROOMING BY ANGEL GWEE USING DRGL AND REDKEN. MODEL: YUKIHIDE H/AVE MANAGEMENT. 
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Wool three-piece suit by 
BOGGI; cotton shirt by 
Tom Ford; cotton and 
silk tie by Suitsupply; 
leather shoes by 
Alessandro. 


Razor blade and shaving 
cream, both by The 

Blue Beards Revenge 

at The Panic Room. 
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Cotton three-piece 
suit and silk tie/ * ^ 
both by Suitsupply; 

cotton shirt by 
BOGGI; silk pocket 
square by Brooks 
Brothers; leathery, 
double. monj$,-strap> 
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PHOTOGRAPHER ASSISTED BY HIZUAN ZAILANI AND JASON HO. 
GROOMING BY KEITH BRYANT LEE/ATELIER USING LAURA MERCIER AND SEBASTIAN. 

STYLIST ASSISTED BY JOY LING AND NADHIRAH HALIM. 






Wool and silk suit by Gieves 
& Hawkes; wool vest by 
Hackett; linen shirt, silk tie 
and silk pocket square, all 

by Brooks Brothers; leather 
shoes by ALDO. 


SPECIAL THANKS TO JOEL PHUA FROM JERMYN STREET, TUCKSHOP & SUNDRY SUPPLIES, 
HOUNDS OF BASKERVILLE AND SUFI'S TURKISH CORNER. 
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STYLE 



The Esquire register of American styie 

Featuring Victor Cruz. 


THE M AN : The wide receiver for the New York Giants and the best- dressed player in the NFL is also an 
ambassador for the first-ever men’s-only New York Fashion Week. 

THE CLOTHES: The latest all-American goods from Todd Snyder, a designer who hails from Iowa and 
works in Manhattan and stands for everything righteous and good about men’s wear in the US. He is 
also one of the main attractions of the inaugural New York Fashion Week: Men’s, the four-day event this 
summer that is finally recognizing that there’s more than enough great men’s clothing coming out of New 
York (and, by extension, America) to warrant an exclusive fashion week for men. Snyder will be there. Cruz 
will be there. And so will most of the great designers and brands featured over the following pages, each of 
them an agent and engine of this very fine moment in American men’s wear. 

1. Wool-blend jacket (SGD667*) by Todd Snyder + Champion. 2. Merino-wool sweater (SGD398*) 
by Todd Snyder. 3. Cotton sweatpants (SGD213*) by Todd Snyder. 4. Leather sneakers (SGD593*) 

by Common Projects. 


ILLUSTRATION BY TYLER TEE (ORIGINAL PHOTOGRAPH BY AARON RICHTER). 




STYLE - WELCOME TO AMERICANA 


The recovering preppy 


Kick off your loafers and pour yourself a G&T. We need to talk. 


RELAX, JUST RELAX: it’s not about channelling Donald Trump’s idea of country- club cool 
anymore. Gone is the argyle sweater, elbow patches on a gold-buttoned blazer and mercifully 
the comb -over. To channel preppy impulses without looking like an off-duty Donald Trump, 
ease up on Easter-egg colours in favour of deeper, rich shades (the sweater below is teal, the 
chinos golden brown) and try subtler patterns like this jacket’s shadow plaid. Thinner-wale 
cords are good. Slim-fit, flat-front chinos are better. 


Jacket 

Wool-and-alpaca jacket 
(SGD667*) by Bonobos. 


Sweater 

Wool Donegal sweater 
(SGD159*) by Bonobos. 


THEN 



Banks, C. 



3000, A. 



Shirt 

Cotton oxford shirt 
(SGD243*) by Hamilton. 


Pants 

Cotton-twill chinos 
(SGD119*) by Bonobos. 


Shoes 

Leather shoes (SGD1,416*) 
by Thom Browne. 


THE LIST 

Standouts from some of the best 
American brands at New York 
Fashion Week: Men's. 



o 

The Field Jacket from 
Tommy Hilfiger 

See the faded, lived-in effect? 
That's the result of pigment 
dyeing, and this lightweight, 
two-tone, deep-pocketed field 
jacket was built to look like 
you've had it forever. 

Cotton jacket (SGD255*). 



o 

The Bag from Shinola 

An optimally sized tote from the 
Detroit brand's new leather-goods 
capsule collection. The leather is 
straight out of Chicago's Horween 
factory, which means it's some of 
the toughest stuff around. 

Leather bag (SGD1207*). 


GETTY. CORBIS. EVERETT COLLECTION 
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STYLE - WELCOME TO AMERICANA 


Americana gets an upgrade 

Because ^'heritage'' has started to look a little dated. 

IT BEGAN IN 2008 AS A way for men reeling from 
the Great Recession to ground themselves in the her- 
itage and craftsmanship and palpable realness of old- 
school American workwear brands, but lately Ameri- 
cana has become something else. Something ironic 
and self-satisfied and possibly even smug. To main- 
tain a safe distance from such perils, look for varia- 
tions on workwear staples. It’s not a chambray or 
wool-flannel shirt but a softer brushed-cotton but- 
ton-down. It’s not a canvas workwear jacket or even 
a basic jean jacket but a slimmer hybrid of the two. 

It’s not beat-up but refined suede boots. 


THEN 





Malloy, T. Z, Jay Gyllenhaal, J. 



Shirt 

Cotton shirt (SGD108*) 
by J. Crew. 


Jacket 

Cotton-blend denim 
jacket (SGD438*) by 
AG. 


Belt 

Leather belt (SGD66*) 
by Tommy Hilfiger. 


Pants 

Cotton-blend pants 
(SGD240*) by AG. 


Boots 

Leather boots 
(SGD770*) by Alden 
for J. Crew. 


o 

The Sweater from Billy Reid 

We're not sure what we'd call 
the pattern on this chunky 
knit, but as with most things 
Billy Reid, it will mark the 
man wearing it in the best 
possible way. 

Wool-blend sweater (price 
available upon request). 



o 

The Button-Down from 
Thom Browne 

Browne has always upended our 
expectations of how things should 
fit, and this trim button-down shirt 
will follow your body's natural 
contours so well that the rest of 
your shirts will start to feel loose. 

Cotton shirt (SGD472*). 
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RIP, Mad Men 

The show's been over for months now. It's time to move past the midcentury style 
that it championed. 

MORE SPECIFICALLY: the dark suit, plain white shirt, and dark-tie riff that Don and Co. 
worked the first few seasons. For a man looking to project some midcentury, Draperesque 
elegance, gray suits and tie bars are no longer the answer. In fact, the answer might not even 
involve a suit at all but rather a jacket and trousers that complement but don’t match; a non- 
patterned shirt that isn’t white but rather beige or gray; and a tie with some texture to it. 


Shirt - 

Stretch-cotton 
shirt (SGD169*) by 
Michael Kors. 


Jacket 

Two-button 
cotton-blend 
jacket (SGD668*) 
by Theory. 


Pants - 

Cotton-blend 
pants (SGD735*) 
by Orley. 


Shoes - 

Leather oxfords 
(SGD169*) by 
Florsheim. 



Tie 

Wool-flannel 
tie (SGD142*) 
by Freemans 
Sporting Club. 


THEN 





The Gray Flannel 
Suit, T.M.I. 



Browne, T. 



o 


The Sweatshirt from Public 
School 

Nobody is doing tailored 
sweatshirts better than Public 
School right now, and this blend of 
acrylic, viscose, and polyurethane 
feels like cashmere and fits like 
nothing else in the world. 

Knit crewneck sweatshirt 
(SGD708* *). 



o 


The Weekender from Coach 

The pebbled leather. The earthy 
shade of green. The soft and 
sturdy shell. This is what Coach 
does best. 

Leather bag (SGD937*). 



o 


The Gray Suit from John Varvatos 

Four-button jacket? Distressed 
wool? A freakin' vest? Varvatos 
channeling '60s Bob Dylan looks 
right at home today. 

Virgin-wool four-button jacket 
(SGD2,020*), virgin-wool trousers 

(SGD807*), virgin-wool vest 
(SGD807*), and cotton-and-linen 
shirt (SGD308*) by John Varvatos; 
leather shoes (SGD250*) by 
Johnston & Murphy. 


* DENOTES TRANSLATED PRICES. GETTY. EVERETT COLLECTION 
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The collaborator 

When it comes to being a creative director, Larry 
Peh is an old hand, but how will he handle being 
a newly minted clothing designer? Read about 
his fight to put local menswear on the map. 

Words by Eugene Lim and Wayne Cheong 


WE BEGIN WITH AN IDIOM: Larry Peh, 39, dons 
many hats. In his sterling career, he has garnered 
numerous awards and accolades like the coveted 
President’s Design Award 2014 for “Designer of 
the Year”. There’s his creative agency, &Larry, 
whose title is a reflection of Peh’s philosophy that a 
project can only be successful if it is a partnership. 
He was also the subject of much sartorial envy 
when he became the first Singaporean to be fea- 
tured on MrPorter.com. (His ego remains in check; 
the many hats that he wears retain their fit.) 

Some of his toppers still bear a newish sheen. 
They have yet to be broken in fully, but this is just 
a matter of time— like his most recent venture, a 
menswear label called Faculty. With a nonchalant 
shrug, Peh says he launched this endeavour be- 
cause he simply wanted to. “I didn’t study fashion 
design, but I consume. I have more fashion maga- 
zines than design books,” he says. 

Fabien Baron, the legendary former Creative 
Director of Harper’s Bazaar, left an indelible mark 
on a 13-year-old Peh. In an interview with the De- 
sign Singapore Council, he attributed the French- 
man’s use of striking typography, photography and 
design in the US periodical for sparking his inter- 
est in design. Other oft-cited influences include 
photographers Guy Bourdin and Helmut Newton. 

Peh’s preference for a thought-provoking vi- 
sual dialogue is evident from John Clang’s pho- 
tographic work, “Time”, that hangs on his office 
wall, along with other pieces of art. As a fervent 
supporter of local talent, Peh engaged Clang, a Sin- 
gaporean photographer currently based in New 
York, to shoot campaign images for Faculty. 

He admits that his foray into fashion design is 
the result of an underlying frustration that he had 
with his own attire. Despite his careful curation, a 
lot of his store-bought clothes still left him some- 
what dissatisfied. Whether it was the cut, the ma- 
terial, or even the cuffs, something never felt quite 
right. 

Then he was approached by Lenz Fen to re- 
brand his menswear label, WanderWonder. But 
Peh offered a more radical proposal instead: how 
about starting a completely new brand? Leverag- 
ing on Fen’s experience in running a fashion label, 
along with his contacts in apparel manufacturing, 
they roped in artist- turned- entrepreneur Lyn She 
to handle the logistics side of the business. And so, 
with a little help from his friends. Faculty was born. 



Peh’s philosophy that collaboration yields 
greater and better things extends to how he feels 
an outfit should be put together. “Of course, if [you 
dress] in our brand from head-to-toe, we would be 
happy, but we know most people like to mix-and- 
match. You can wear a branded jacket over our 
shirt or wear our top with another pair of pants,” 
he says. 

The current collection from Faculty features 
wardrobe staples in muted and classic tones. 
Sturdy button-down shirts, cotton T-shirts, flat- 
front chinos and his personal favourite— distressed 
jeans, made with denim procured from the famed 
Kuroki Mill in Japan, which is renowned for refus- 
ing orders. “They thought we were joking,” Peh 
recalls. Undeterred, he made numerous trips to 
the mill to gain their trust, and then their seal of 
approval. “They told me that it’s not a question of 
money. You can order a million pairs of jeans, but if 
you are no is no. They must like the brand and 

there has to be respect for the material.” 

When asked what’s in store for his collection, 
he ruminates, “We hope it moves, so that our busi- 
ness partners will say, ‘Yeah, let’s do more stuff.’ 
But then again, if we’re here to make money, we 
could have made something easier and cheaper 
to manufacture, with a high profit margin. Mak- 
ing things in Japan is crazy expensive. [It’s a] fine 
line to walk, because having a distinctive look sells 
more, if people are into it, but that’s precisely what 
we’re trying to avoid here.” 

He pauses, before succinctly summing up his 
grand vision for Faculty: “Aiyah, [hopefully] we 
[won’t] be too obvious.” FI 


126 ESQUIRE AUGUST 2015 


STYLE - HOW TO WEAR 


How to wear a double-breasted jacket by Bottega Veneta 

Think of this peaked number from Bottega Veneta as your coat of armour, 
be it for a fancy dinner with your significant other, or a round with the mates. 

Photographs by Jovian Linn Words and styling by Eugene Lim 



THREE 

ACCESSORIES 
TO MATCH YOUR 
LOOK. 



Metal and acetate 
sunglasses by Burberry 



Tod's 





Calfskin tote by 

Saint Laurent 


Prashant Ashoka, 

Senior manager of business and marketing 
at Holiday With Heart. 

Left 

Prashant formal: Cotton shirt by BOGGI; cotton trousers by Club Monaco; linen pocket square by Vanda Fine Clothing; 

leather shoes by Grenson at The Blind Cobbler. 

Right 

Prashant casual: Cotton and polyester jumper by Club Monaco; cotton trousers by Carhartt WIP; leather sneakers by Bally. 


STYLIST ASSISTED BY JOY LING. 
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The elegant and the eccentric 
is celebrated in Dior Homme's 
AW15 collection with the figure 
of the "Homme Fleur". This 
fundamentally contemporary 
figure is both romantic and 
realistic, as likely to embrace 
formalwear as much as 
workwear, the sartorial and the 
technical, with the decorative 
and the practical. 


The new radicals 

Kris Van Assche shows us how to move forward 
without negating our place in the past. 

Words by Janie Cai 

THE CRUX OF MENSWEAR is ordained by a se- 
ries of rules, there to provide a formula for dress- 
ing well. In most cases, it provides a failsafe option 
for the sartorially lost. Rules like a cummerbund’s 


pleats must always face upwards have a histori- 
cal context (traditionally, it was used to catch the 
crumbs that dropped during a meal, presumably to 
save them for later as you hardly ever got to eat a 
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proper meal at black tie events, what with all that 
polite chit-chat). 

Others are unspoken codes of conduct for the 
conscientious dresser; for example, thou shalt not 
wear sneakers with a tuxedo. Kris Van Assche, 
however, has done just that with his Dior Homme 
AW15 collection. In short, he’s broken all the rules, 
turning traditional elements on their head, and in 
the process, created a new and very relevant dress 
code for the modern man. It’s about damn time as 
well. The beauty of the equation is that Van Assche 
is not in pursuit of being different for the sake of 
it. Instead, he’s looked at the whats and the whys 


of each traditional canon of menswear and suiting, 
and combined it with the now. Young men, ready 
to take on the suited mantle, don’t exactly want to 
be a carbon copy of their father or grandfather, and 
Van Assche knows that. 

“This man has a real life,” he was quoted as say- 
ing. “He moves, he has that energy, and the techni- 
cal aspect of the collection gives him that freedom. 
He does not look back. He is really confident in the 
future.” 

Rebelliousness asserts itself in the details, and 
the subversive becomes a key element that keeps 
style evolving. Take the set-up for his AW15 run- 
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way show, for example. Along a darkened stage, a 
central curtain is drawn parallel to the front row. 
As the models stride out in tempo to the haunting 
melody, the curtain rises almost simultaneously 
to reveal the prestige within. We hear someone in 
the audience gasp as a version of Koudlam’s “The 
Landsc Apes” is played in perfect harmony. Except 
that this rendition is undertaken on traditional or- 
chestral instruments. Transferred from the elec- 
tronic medium and made into a live musical event, 
it becomes a sensorial metaphor for the making of 
the collection. Old is made new, and new draws 
from the old, reinvigoration rising like a phoenix 
from the ashes. And that’s just what Van Assche is: 
a designer whose latest collection has proven him 
to be a maestro of reinvention. Ff 



" I started with an idea 
of the sartorial with the 
hyper-formality of the 
evening tail suit and the 
dinner suit. Here, I wanted 
to bring formality into 
the world of the technical 
and the utilitarian, to 
produce a techno-sartorial 
collection." 

—Kris Van Assche. 
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If the shoe fits 

Salvatore Ferragamo's newly launched Made-To-Order 
Drivers are a step in the right direction. 

Words by Janie Cai 


ONE COULD HARDLY fault an octogenarian 
for slowing down. Yet, one of Italy’s most iconic 
fashion labels shows no signs of harbouring 
such intentions. Salvatore Ferragamo might be 
pushing 90, but in no way has it dropped the pace. 
If anything, the brand, known for its beautifully 
made, high-quality shoes, displays enviable 
vitality. 

Last December, creative director of the 
label Massimiliano Giornetti and photographer 
Francesco Carrozzini collaborated on a visually 
led project to tie in with Ferragamo’s AW14-15 
men’s collection. Aptly titled A Man's Story, the 
resulting images, both moving and still, of very 
diverse men united by their drive, fortitude and 
vision conveyed a personal interpretation of 


"For a man to have a 
vision and the courage 
of his convictions is both 
noble and timeless, as 
relevant today as it was 
a century ago when 
Salvatore Ferragamo went 
out on a limb to launch 
his shoemaking business. 
Had he not taken that risk, 
this brand that continues 
to grow and attract new 
generations may never 
have existed." 
—Massimiliano Giornetti, 
creative director, Salvatore 
Ferragamo. 

Below 

Alexander Ljung, co-founder 
and CEO of SoundCloud, in his 
MTO Ferragamo Drivers. 


pieces from the collection. Men such as musician 
A$AP Rocky, actor Douglas Booth and ice hockey 
legend Hendrik Lundqvist, among others. Each 
one was picked because, according to Carrozzini, 
they display a “single-minded approach to life. 
They have not been afraid to make their own 
rules, even when it’s meant potential failure.” 
Thus echoing the pioneering spirit of Salvatore 
Ferragamo back in 1914, when he set sail for 
Boston at just 16 years of age. In acknowledgment 
of the power of social media, the campaign was 
created specially for the digital realm, together 
with a #ManStory hashtag, enabling the founder’s 
vision to stream seamlessly into the modern era. 

Fast-forward to this year, and Ferragamo 
has taken the story even further, this time in 
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conjunction with an exclusive made-to- order 
(MTO) service for their iconic men’s driving 
shoe. Representing the Ferragamo legacy, 
the innovative combination of traditional 
craftsmanship and expertise has been updated 
with modern techniques, resulting in a unique 
classic. Developed from the original moccasin 
and boasting a minimalist design inspired by 
vintage sports cars, its “invisible” sole is made 
with a special tubular construction that provides 
an ergonomic and highly comfortable fit. This is 
the first time in Ferragamo’s storied history that 
such a style icon is available for personalisation, 
allowing clients to translate their personal 
preferences to the final product. And there are 
choices aplenty, from classic calfskin and suede to 
exotics such ostrich and suede mink. In essence, 
you are looking at over one hundred possible 
permutations for your very own Ferragamo 
Driver, all finished off with the signature Grancio 
metal hardware. Inspired by the wrought iron 
gates of Salvatore Ferragamo’s majestic Florentine 
Palazzo Spini Feroni, from where he based the 
heart of his namesake company, this sleek metal 
finish now serves as an icon of Salvatore’s vision, 
while acting as a proud reminder of singular 
“Made in Italy” workmanship. 

The ability to make choices based on personal 
preference, without compromise, is a luxury, one 
that Ferragamo understands well. Be it a stately 
black croco pair with a matte Grancio finish, 
or a patent daffodil yellow variation accented 
with cobalt blue hardware, the shoe becomes an 
extension of one’s unique tastes. By crafting it to 
suit his lifestyle, the Ferragamo man takes charge 


and lives by his own rules. To exemplify this, three 
different men have been selected for this project 
to engage in the continuation of #ManStory. 

In Ferragamo Escape, the essence of the MTO 
Driver— personalisation, inherent style and 
idyllic destinations— is brought to life through 
the jet-setting exploits of photographer Johannes 
Huebl, SoundCloud co-founder Alexander Ljung 
and race car driver Mathias Lauda. The three 
Jtohias Lauda, race car driver. epitomise what it means to be modern gentlemen 
^ ^ with their quiet confidence and exemplary go- 

Math^s Lauda's MTO Drivers in getting attitude to life. Captured on camera as they 
exotic ostrich skin. travel through Italy in the Ferragamo collection 
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and their personalised MTO Drivers, the three 
show how work success and pleasure can be 
achieved effortlessly. Whatever the destination, 
it seems that it is most often on the road less 
travelled where we can find the men who dare to 
chase their dreams with perseverance, courage 
and conviction. Much like Signor Ferragamo 
himself. 



We catch up with 
Alexander Ljung, 
CEO of SoundCloud 
and one of three 
Ferragamo MTO 
Driver Ambassadors. 



Above 

A pair of MTO Drivers in 
Vermillion suede with 
contrasting Grancio hardware. 


ESQUIRE: HOW WOULD YOU DESCRIBE YOUR 
PERSONAL STYLE? 

ALEXANDER LJUNG: I like simplicity, but with 
an edge. Something classic, really well done, but 
with a tiny twist to show that it’s not just following 
tradition, but taking the best of tradition and 
pushing it further. 

ESQ: WHERE DO YOU SEE SOUNDCLOUD 
GOING IN THE NEXT THREE YEARS AND WHAT 
ARE THE BIGGEST CHALLENGES THAT THE 
COMPANY FACES? 

AL: In creating SoundCloud, Eric [Wahlforss] and 
I wanted to provide a solution to a problem— that’s 
what inspires and drives me. We’ve worked to get 
SoundCloud to where it is, but there’s so much 
more to do and discover with audio online. It’s a 
unique medium and there’s much more that can 
be achieved with sound, both on the web and in 
our lives, as we communicate and collaborate. I 
hope that, over the next few years, I continue to 
be just as excited to wake up in the morning and 
help shape the future of online audio. 

ESQ: AS A MAN OF YOUR GENERATION, HOW 
WOULD YOU DEFINE SUCCESS? 

AL: This is a tough question, because, in this day 
and age, success is such a hard thing to define. I 
can certainly say that Eric and I have created a 
successful company— more than 175 million people 
visit SoundCloud each month, and more than 100 
million tracks are available on SoundCloud. But, 
to me, success is bigger than the numbers. It’s in 
knowing that we created SoundCloud from our 
personal passion, and we’re so lucky to be able to 
share that with so many people each month. 

ESQ: HOW IMPORTANT IS TRAVEL TO YOU? 
WHAT IMPACT DOES IT HAVE ON YOU AND 
YOUR WORK? 

AL: I spend a lot of time between London, San 
Francisco and New York— though my homebase 
is Berlin. Music is a global phenomenon, and 
SoundCloud is and has to be a global brand. Life 
is a balance between presence and home, and also 
exploration and new impressions. You need both. 

ESQ: FERRAGAMO COMBINES ARTISANAL 
TECHNIQUES AND MODERN TECHNOLOGY TO 
CREATE PRODUCTS THAT APPEAL TO A NEW 
GENERATION OF CONSUMERS. AS SOMEONE 
WHO IS ATTHE FOREFRONTOF DIGITAL MUSIC 
SHARING, HOW IMPORTANT DO YOU THINK 
TRADITIONAL CRAFT AND ARTISTRY ARE IN 
THE MODERN AGE? 

AL: As humans, we’re basing our knowledge and 
our progress on thousands of years of experience. 
We should make the most of this, and classics 
are classics for a reason. However, the future 
holds new ways, and tomorrow’s classic ideas. 
The magic happens in a combination of the two: 
building on the past, but pushing the present a 
little further. 
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Blue suede loafers, 
SGD873*, by JM Weston 


Hot foot it 

Can't bear to wear sandals in town? Here are 
three new warm-weather shoes that work. 


Tan leather brogues, 
SGD1,350*, by Bally 




Brown leather trainers, 
SGD457*, by Church's 



Casual 

For SS15, Parisian shoemaker JM Weston 
has produced a range of super-flexible, 
ultra-light loafers in supple suede and 
full-grain leather. Wear them with slim 
chinos and some ankle on show. 


Dressed Up 

Featuring manually dyed leather uppers, a 
cork midsole and the lightest ever Goodyear 
welted rubber sole, these brogues from 
Bally's new Scribe Novo collection look 
chunky, but they're as light as air to wear. 


Sporty 

Available in black and brown leather and red 
and blue gabardine cotton. Church's first range 
of sneakers is as elegantly simple and easily 
adaptable as you'd expect from one of the UK's 
most time-honoured footwear brands. 


DENOTES TRANSLATED PRICES. PHOTOGRAPH BY HEARST STUDIOS. 


ESQUIRE AUGUST 2015 135 



STYLE - PERPETUAL STYLE 


Past presents 

An exploration of Montblanc's presiding ethos of tactile beauty with 
functionality, with the help of Creative Director Zaim Kamal. 

Words by Lestari Hairul 



THE PEN IS MIGHTIER THAN THE SWORD, 

as the old adage goes. In a close, impromptu fight 
between you and a sword-wielder, a stab to the 
eyeball with your sharp, pointy nib may well dis- 
arm your opponent— if you’re fast and well versed 
enough in the art of Krav Maga. 

Alright, we’re being facetious, because the ulti- 
mate battle is between the keyboard and the pen. 
Will the pen be an obsolete relic? Will children sit 
for exams with tablets in the future? Will no one 
doodle dongs on our notes during a meeting any- 
more? 

Well, not quite, says Zaim Kamal, creative di- 
rector of Montblanc. “Twenty years ago, they said 
writing was going out of fashion, but it didn’t. 


Writing, be it with a ballpoint or a fountain pen on 
paper, is the most tactile way of putting down your 
thoughts and your emotions. It gives you control. 
Nowadays, you may have your smart devices, but 
you don’t have control over your content. As soon 
as you press the send button, it’s gone. But if you 
write something on a piece of paper, it’s you as a 
person who’s creating a thought to either dissemi- 
nate it or not.” 

A 2012 report by the BBC deduced as much: 
fountain pen sales, contrary to the doom pre- 
dicted, have actually been on the rise. The use of 
fountain pens may seem like a pretentious affecta- 
tion to some, but it is also an indication of people 
turning towards tangible, carefully crafted assets. 


Top 

Zaim Kamal against 
a moodboard of the 
Meisterstuck Selection 
Sfumato collection. 
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Few things top the quiet joy of pressing nib to pa- 
per-even if the words recorded are as mundane as 
a shopping list— when the instruments used are a 
well-made fountain pen and a notebook of creamy 
paper. Your silliest anxieties about the future feel 
elevated by the very act of recording them down, 
using such carefully selected implements. The 
current popularity of craft or artisanal products, 
and the droves of people turning to workshops, 
teaching anything from leather crafting to back-to- 
nature urban gardening, shouldn’t surprise anyone 
anymore. It’s as if people are craving things that 
aren’t easy, convenient or fast amid the clutter of 
technology. It’s the difference between your Face- 
book status updates and an entry in your journal— 
a future where you would have gone through sev- 
eral permutations of social media accounts, but a 
palpable record of your youth exists for as long as 
the pages physically do. 

“And this is what Montblanc is about. It’s about 
pushing craftsmanship or bringing craftsmanship 
into relevance, into today, into a Zeitgeist, so that 
people see the quality and the finishing. Crafts- 
manship is never old-fashioned; it’s just the in- 
terpretation of craftsmanship and how you bring 
it into the future,” Kamal says. The experience of 
having your own bespoke nib that’s possibly en- 
graved with your initials and the lifetime guaran- 
tee of having any problems fixed, and therefore, 
preserving your product for longer, harks back to 
times of yore when broken things were mended 
and possessions chosen for their longevity. To have 
less, but to choose the best for the few things that 
you have, is true luxury, instead of the gaudy, tran- 
sient baubles that preoccupy some. Your things 
aren’t merely for stark functionality. They can 
be beautiful works of art in their own right, and 
perhaps, such a mentality would solve the prob- 
lem of mindless overconsumption based on fleet- 
ing trends. It’s about making a studied, deliberate 
choice for the products you buy. 

Or it will, at least, result in more beautiful, 
timeless possessions. The paintings of the Italian 
Renaissance are marked by four, highly specific 
painting techniques. Cangiante, a style that Mi- 
chelangelo was a master of; chiaroscuro, which is 
also utilised in filmmaking, especially in film noir, 
and photography, in the form of low-key/high- 
contrast lighting or “Rembrandt lighting”; unione, 
a technique that is related to the last style while 
maintaining vibrant colours; and sfumato, which 
is particularly important to Montblanc. Reach- 
ing into the past to draw inspiration for the prod- 
ucts of today, Montblanc has utilised Leonardo 
Da Vinci’s favourite painting method to enhance 
the beauty of the practical and the everyday. The 
magic that makes the “Mona Lisa” so enchanting, 
a quality that’s “without lines or borders, in the 
manner of smoke or beyond the focus plane”, is 
transposed from plain canvas to soft, full-grained 
calfskin leather. 

Montblanc’s pelletteria is in Florence, the birth- 


place of the Renaissance and the heart of leather 
making in Italy. Age-old techniques in stitching 
and detailing are constantly being refined and up- 
dated to bring out leather’s inherent beauty. “It’s a 
living art; we are constantly at it. It’s never some- 
thing that is in the past. Our approach is constantly 
evolving. You will always find that about a Mont- 
blanc product,” Kamal says. We look to the past for 
our future innovations. It is also the ultimate truth 
that our anatomy has not evolved as quickly as our 
brains have produced things and ideas to better 
serve our existence. 

And so it all boils down to the pen. We record 
things. It is in our nature to want to leave our mark; 
thus, we won’t ever rely solely on something as 
ephemeral as the lines of code that make up our 
virtual reality. We need the physicality that our 
all-too corporeal bodies desire, to affirm our ex- 
istence. Essentially— pardon the cheese— we need 
matter to matter. We’ve been vandalising monu- 
ments and natural outcroppings with crude etch- 
ings of genitalia for as long as we’ve existed. Try 
doing that on Instagram. FI 



Above Left 

A wallet with the Sfumato 
treatment gets the final 
Montblanc touch. 

Bottom 

The Luciano Pavarotti Limited 
Edition 4810 fountain pen, an 
homage to the esteemed late 
tenor. 
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Singapura Ink 

Your second skin gets a tat'. 

Not as loud as the Kallang Roar but equally impressive, Parisian luxury label 
Berluti is launching a very limited edition of 24 exotic leather products and 
nine Venezia leather products that will carry a specially commissioned Lion 
Tattoo. With four colour choices, the pieces have all been handcrafted in 
Berluti’s special projects department in Ferrara, Italy (Our fashion director, 
Janie Cai, was there to witness one artisan applying the tattoos directly to 
the leather.) The launch coincides with both Singapore’s 50th birthday and 
the opening of Berluti’s second store in our Lion City. So now you can parlay 
your patriotism on your soles. 

BerlutVs limited edition Lion Tattoo series will be available exclusively at the 
Berluti store at The Shoppes at Marina Bay Sands, #Bl-091/092. 




Timberland's latest men's collection is inspired 
by motorbike culture. We give it the thumbs up. 

Success can be a double-edged sword. Take 
Timberland, for example; a company that most 
still associate with lumberjack shirts and chunky 
hiking boots. Their new collection, though, 
might just steer the brand known for its outdoor 
lifestyle apparel to a more fashion-sawy runway. 
Timberland has taken its expertise with leather 
products and melded that with an impeccable 
timing for urbanites’ growing obsession with 
biker-inspired outerwear, fuelled by style icons 
like Steve McQueen and James Dean. Our 
favourite? The Tenon Leather Jacket, with its 
traditional field jacket silhouette in ultra-soft, 
wax-coated leather. It is outfitted with copper 
buttons, ribbed cuffs and hem, and epaulettes, 
while an elasticated internal back provides added 
comfort. Now where did we put our bike? 

Timberland’ s AW15 Moto Collection is available at 
all Timberland stores now. 


Charm offensive 

dunhill dresses the modern British gentleman. 

“Men look their best when they are traditional,” says John Ray, Creative 
Director of dunhill, who draws his inspiration from British style, imbued 
with his own quirky take on the label’s heritage. His AW15 collection 
revolves around the inimitable spirit of the British gentleman, including his 
charm, wit and stylish insouciance. “We are a heritage brand with its roots in 
maturity, but we can play around with that.” For their AW15 campaign, the 
brand engaged the talents of photographer Peter Lindbergh, who interpreted 
the vision of the house while evoking the upper- crust mood of the British 
gentlemen’s club. A series of six campaign images feature actor Max Irons 
and models Jack Guinness and Andrew Cooper— each of whom individually 
represents the range of characteristics inherent in the dunhill man: elegant, 
discerning, educated. Shot in the private members’ clubs of London’s St 
James and Pall Mall— places both luxurious and timeless in atmosphere, 
occupied simultaneously by highly conventional people and wildly eccentric 
ones— the campaign is at once both fresh and timeless in appeal. 

dunhilVs AW15 collection is currently available at their boutiques islandwide. 
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Slinging nationalism 

Us natives, we love to make fun of the original (try it at Long Bar at Raffles Hotel). Or at least 
the version of the original that’s being served up and sold to tourists. If your cynicism threatens 
to go into overdrive, or you paradoxically need something else to convince your foreign friends 
that Singapore is as amazing as it looks, then bring them here. The rickshaw will be presented 
as you marvel at the throwbacks to our heritage, and just maybe, the DOM in the ambrosia will 
sous up your flagging patriotic spirit. Alright, we’ll cease laying it on thick. Drink up because 
it’s as smooth as a drive through the CBD on a Saturday morning; ageing in a barrel for at least 
three weeks will do that to ya. More tropical notes, in the form of pineapple and dried hibiscus 
stewing along for the three-week ride, keep it as close to the original as possible— but without 
the sickly punch we’ve all grown so fond of abhorring. So munch away on the nuts; just don’t 
throw the shells on the floor. And for the love of all that is holy, don’t come into the bar by way 
of a trishaw ride to Ann Siang Road. There are limits, y’know. 

The Singapura Sling, priced at SGD22, is available at Nutmeg & Clove at 23 Ann Siang Road. 


WORDS BY LESTARI HAIRUL. ILLUSTRATION BY CARMEN CHEN. 
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KBERLOUJ? 



A Gaelic story 

Aberlour's real OG ready for pouring. 

Words by Lestari Hairul 


According to some legends, the Druids used to come around the villages on Hallow’s Eve. Not 
for a pleasant house call, oh no siree. They would be collecting children for ritual sacrifices, 
giving in return a hollowed-out gourd with a human fat candle to put in front of the house 
as a sign that a tribute had been claimed. Not such a pleasant origin story for trick-o-treatin’, 
probably spread by interloping Christians. Now perhaps, because of the malleability of myths, 
we can pretend that all they’d wanted to do was leave gifts of oak and water. Whisky, that is. 
Like the life-giving properties that Druids used to worship, so too does the product of their 
beautiful marriage give life to us drinkers. The cask-strength A’bunadh has no age statement, 
but one mustn’t fret for quality is in the sip and the discernment of your palate. Soft, belying 
its straight-from-the- (sherry) -butt reality, the liquid is sweetish, picking up off the oloroso 
and wood. All very fitting, for the meaning of its Gaelic name is “of origin”. And much like the 
Druids who used to roam Aberlour, so too is the drinking of it— like magic. Ff 

Aberlour A'bunadh is available from Quaich Bar (390A Havelock Rd) and Olde Cuban (2 Trengganu Street), 

among other fine establishments. 
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Follow the hobo code 

Operation Dagger's new omakase menu will 
sluice your gullet well. 

The only thing we will caution you about is the 
importance of lining your gut well because this 
menu will take you on a trip. It’ll be a good one, 
don’t get us wrong, but a well-padded stomach 
will help you withstand the spiritual communion, 
at least until you stumble home. This omakase, 
which is pure liver-taxing heaven, makes you 
privy to the weird and wonderful genius of Luke 
Whearty’s mind. You’re set for eight inventive 
creations, including a pineapple moonshine that 
we’re absolutely enamoured with. 

Priced at SGD130++, the omakase drinks menu is 
available at Operation Dagger. Not for splitting 


Beer 'n' pasta 

Italian casual dining restaurant Bottura brings In exclusive Italian beers. 

All authentic, with an Italian mamma working in the kitchen no less, 
and delicious without making you want to sell off an organ, Bottura’s 
scrumptious spread of Italian classics gets a solid tipple pairing with 
Menabrea, an Italian beer that will be on the menu from this month on. 
Unavailable elsewhere on tap, the beer joins an impressive line-up of Italian 
wines, liqueurs and coffees at the restaurant and retail space. The very 
prospect of washing down piadina, pizzas and pastas with beer makes us 
overly emotional. 


Menabrea Amber is priced at SGD10++ a bottle and for a 33cl draught at 
Bottura, Suntec City. 




2012 Bella's Ga'" 
Barossa ‘ ' 

Shiraz 



My wine or the highway 

New wine matching and delivery service hits 
the road. 

What a wonderful surprise it is to see the bottle of red 
sitting on the dining table, just waiting for us after a 
relatively tame night out. Handpicked and staffed by 
sommeliers, wanderwine promises a carefully curated 
list of wines to suit any occasion and palate, all with 
next- day delivery service. We figure it’s a pretty sweet 
service, especially for those yet uninitiated into the 
cult of the vine. The site has very clear and helpful 
beginner-friendly recommendations. One can also 
make a custom request and have a sommelier hunt 
down the perfect vino for you. For those nights when 
Bacchus calls forth, very little beats having a new 
bottle sent straight to your doorstep. 

Visit wanderwine.com to get your mitts on the reds, the 
whites and the bubblies. 



AMARONE 


More wine! 

A wine-palred dinner and master class, guided by a virtuoso sommelier. 

As August draws to a close, treat yo’self to an exclusive wine appreciation 
dinner hosted by Paolo Basso, a maestro of the vine with a palate that’s 
unrivalled. Vintages specially selected by him are paired with dishes by 
Davide Maci of Como’s The Market Place Restaurant. Brush up on your wine 
knowledge before dinner, from August 26 to 28. There’ll also be a master 
class specially taught by Basso himself on August 25. You know what we’ll be 
doing for pre-game before September’s FI madness descends. 


WORDS BY LESTARI HAIRUL. 


Book your seats through event® amarone.sg; dinner is priced at SGD395++ and 
the master class at SGD150++. 
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On her majesty's secret service 


Our favourite British spy and his latest adventure will make its debut in November. To pique your interest 
before the fourth instalment of the James Bond reboot, entitled Spectre (directed by Sam Mendes and 
starring Daniel Craig), Omega launched the latest rendition of the limited edition Seamaster Aqua Terra 
150m. The robust, yet elegant timepiece is constructed with a brushed-polished stainless steel case with 
a polished bezel, which frames the lacquered deep-blue dial that is decorated with the Bond family coat 
of arms on a sunburst backdrop. The face is decorated with rhodium-plated applique hour indexes coated 
with white Super-LumiNova, a feature that is repeated on the hour and minute hands. It also has a yellow 
varnished second hand with the Bond family coat of arms at the tip. Within the case beats the new Omega 
Master Co-Axial Calibre 8507. This automatic movement has a silicone “Sil4” balance spring and a free 
sprung-balance with Co-Axial Escapement, and is powered by two barrels. The main “skill” of this watch is 
it can resist up to 15,000g of magnetic field disturbance, one of the highest, so you never have to worry about 
where you are while wearing it, be it in an electric power station thwarting an evil nemesis or turning on the 
charm with your martini in hand— shaken, not stirred. 
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Golden hour 

A limited stunner resuited from a 
coiiaboration between Audemars Piguet and 
The Hour Glass. 

Words Leong Wong 


Top 

Audemars Piguet Roysl Oak 
Extra-Thin The Hour Glass. 

Below 

View of the gold rotor with the 
Hour Glass emblem. 


THE HOUR GLASS, one of the nation’s premier 
watch retailers, has collaborated with Audemars 
Piguet to produce a commemorative piece celebrat- 
ing the precious metal, which recently has seen a re- 
surgence of demand by the market. The Royal Oak 
Extra-Thin The Hour Glass is limited to 50 pieces. 
The Royal Oak, arguably one of the most recogni- 
sable watches of our time, is named after a WWII 
British battleship. It was first launched in 1972 and 
designed by the prolific watchmaker Gerald Genta. 
It was considered a game changer at the time be- 
cause it has an unusual eight-sided bezel with bold 
hexagon screws bolting it down to the case. 

There are few metal watches as striking as one 
in a yellow gold case. The warmth of gold’s rich hue 
represented brightness and light to the ancient ci- 
vilisations. The timepiece is complemented with a 
dark green dial decorated with “Petite Tapisserie”, 
and the face is further decorated with applique gold 
baguette hour indexes coated with luminescent, as 
are the hour and minute hands, which give readabil- 
ity in the dark. The date display is at three o’clock. 

Beneath the striking dial lies an extra-thin auto- 
matic mechanical movement with a suspended sin- 
gle barrel, which houses the mainspring that stores 
up to 40 hours of power in reserve. It is wound by 
a bidirectional gold oscillating weight incorporat- 
ing The Hour Glass logo. The energy is then deliv- 
ered to the escapement where the balance wheel 
with flat balance spring emits 2.75hz (I9,800vph). 
The entire movement measures 3.05mm in thick- 
ness making it one of the slimmest in the Audemars 
Piguet family. It consists of 274 parts with hand- 
polished bridges, mainplate and oscillating weight 
(which can be custom decorated upon request). The 
extra- thin movement is housed in a complementary 
yellow-gold case, measuring a mere 8.10mm thick 
with a diameter of 39mm, resulting in a more com- 
fortable fit for slimmer Asian wrists. It comes with 
a matching yellow-gold bracelet that slips snugly 
under the shirt cuff. 

A worthy investment piece— with its simple 
movement devoid of complications and a reputation 
for being one of the most reliable timekeepers. 
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It's in the DNA 

To design a watch that's eye-catching is one thing, but to design one that's instantly 
recognisable, as part of a brand. Is quite another. Bulgari, while a relative newcomer to the 
watchmaking game, seems to have mastered this delicate balancing act. 

Words by Leong Wong 
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THE FIRST IMPRESSION of everything and 
anything that we are attracted to, or appalled by, 
is based on first sight. Arguably, making something 
that attracts attention is the easy part; making it 
enduring and timeless is quite another matter al- 
together. In the age of the 15 -minute attention 
span, we need more than a good first impression 
to fall for something hook, line and sinker— we 
need charm that lasts longer than looks, a beauty 
that lies beneath the surface. If you can achieve 
that, you have the magic formula to longevity. As 
a brand, this is how you create your identity and 
what you build your design universe around. It’s 
your DNA; it’s what makes you an icon. But how 
do you extract DNA from designs? For the answer, 
we talk to industry expert, Fabrizio Buonamassa 
Stigliani, senior director of Bulgari Horlogerie SA, 
who takes us straight back to basics. 



The first rule of design 

“I like to start with a clean line. It’s very impor- 
tant,” Buonamassa says, as he searches the table for 
a piece of paper. Finding one, he starts to sketch, 
drawing a flow of the roofline of a sports car. “It is 
simple and beautiful, the flow and the simplicity of 
it,” he adds. As he draws more shapes, he says that 
he feels a lot of things today are over- designed. “I 
truly believe in the saying, ‘Form follows function’, 
because every time you design something, you 
have to bear in mind its functionality. You have to 
see if it works, not just that it’s beautiful,” he ex- 
plains. You may ask, why a car as an illustration? 
Because, like all Italian men, not only is a love of 
cars in Buonamassa’s blood, he also used to work 
in the design studios at FIAT. 

Creating and extracting DNA 

Bulgari may not have been considered a serious 
watchmaker until the last decade, but they were 
always trendsetters in jewellery, which has been 
their core business since they were founded in 
1884. Needless to say, Bulgari has amassed quite an 
archive of icons over the decades. But there is al- 
ways a question of restrictions, if a company has a 
very strong DNA. Does that stifle creativity? “No, it 
doesn’t hurt creativity at all. It depends on how you 
use it. Bulgari has a huge archive of designs and in- 
spirations. It’s marvellous; it has so much history. 
There are endless possibilities, while presenting 
interesting challenges and ideas at the same time. I 
love it,” Buonamassa declares. 

But where does one even start? “I love design, 
and I think the watch industry is making watches, 
not just designing them, for a purpose. That’s where 
jewellery companies like Bulgari come in. They are 
the ones who actually design watches. Our watches 
are very design-based; the tool approach isn’t our 
style. We are Italian. We are artists and designers, 
and we have style,” Buonamassa affirms. 

As he says this, he starts to sketch the Serpenti. 


He points out the intricacies of its scales, how they 
coil around the wrist, and how that led to a ladies’ 
watch from a different range. With Bulgari’s men’s 
watches, the inspiration comes from elsewhere. 
“The Greeks and Italians have great architecture 
and this is a very rich design resource,” he says. 

The watch that facilitated Bulgari’s entry into 
watchmaking is the Bulgari Roma. It started out as 
a gift to their loyal customers. It was so successful 
and in such high demand that the jeweller added 
it to their regular production. Hence, the birth of 
Bulgari Bulgari range of watches, which is cel- 
ebrating its 40th anniversary this year. “The Bul- 
gari Roma is beautiful,” Buonamassa says. “It has a 
very simple design and is beautiful from all sides. It 
was inspired by the BVLGARI BVLGARI range of 
jewellery, which itself was inspired by an ancient 
Pantheon marble column; hence, the flat case with 
the now-iconic bezel with BVLGARI ROMA in the 
Latin typeface.” 

About three years ago, Bulgari launched the 
Octo. It was an instant hit. Even at the time, the 
octagonal shape wasn’t new, but the watch was 
a reboot of an existing design. Last year, when a 
new range was introduced to celebrate Bulgari’s 
130th anniversary, the Octo Finissimo took the 
world’s breath away with the thinnest tourbil- 
lon ever. The design by Gerald Genta is now in- 
corporated totally into the brand. “Architecture 
inspired the design of the watch. The ‘Octagonal’ 
is reminiscent of the columns and the structures 
from the Renaissance period. The Octo is com- 
plicated, but in a very structured way. It has HO 
facets that have to be finished with different pol- 
ishing techniques. It must be one of the most dif- 
ficult cases to make and finish— the polishers at 
the manufacture will attest to the fact that it gives 
them nightmares! The Finissimo is just as chal- 
lenging, because it is thinner with just many fac- 
ets,” Buonamassa says. 

Then there is the Daniel Roth, who no longer 


Above 

Fabrizio Buonamassa 
Stigliani, watches design 
center senior director. 

Opposite 

Bulgari Daniel Roth 
Carillon Tourbillon. 
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plays a role in Bulgari yet his legacy is very much 
alive. His main source of inspiration is coinciden- 
tally Greco -Roman architectural structures as 
well, a fact that is evident on the ridged caseband 
of his designs, which gives the impression of the 
column. Buonamassa’s team in Neuchatel have 


refined their interpretation of every new design 
since, without veering from the original DNA. 
These strong design elements form a new link in 
the DNA chain of the brand and can be seen in Bul- 
gari’s latest collection. Here are a few highlights: 


Right 

BVLGARI ROMA Finissimo 
Tourbillon in yellow gold and 
black lacquered dial and pink 
gold with opiaine silver dial. 


Below 

Technical drawing of the Octo. 



Bulgari Roma Finissimo Tourbillon 

“After the age of 40, every man is responsible 
for his face,” said Leonardo da Vinci, and he is 
absolutely right. Don’t just celebrate the Bulgari 
Roma as a watch this year, but also for the fact 
that it paved the way for Bulgari to get into the 
watchmaking game. For its anniversary, the Bul- 
gari Roma has gone on a diet and emerged slim 
and fit with a new heart to boot and a deserv- 
ing grand complication, a tourbillon. The bezel 
frames a black dial for the yellow gold and steel 
version, and a silver opaline dial for the pink- 
gold version. Both are decorated with the corre- 
sponding metal for the Arabic numeral hour in- 
dexes and markers, and hour, minute and small 
second hands. The tourbillion is at six o’clock. 
The heart of this timepiece is an extra-fiat auto- 
matic manufacture mechanical movement with 
52 hours of power reserve. 
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Octo Solotempo 

The Octo was first launched in 2013, and it has 
since won itself quite a fan base, with its edgier 
and stronger silhouette. The case is now reduced 
to 38mm from 41.50mm. The steel version of the 
Solotempo has a deep-blue sunburst, which took 
the house’s artisans quite a while to achieve, and 
a date at eight. The dial is decorated with appli- 
que hour indexes and Arabic numeral hour mark- 
ers, while the hands are faceted with a cut-out on 
each hour and minute. The Solotempo also comes 
in a pink-gold case with a silver toned dial that is 
complemented with gold hour indexes and Ara- 
bic numeral hour markers, as well as gold hands. 
The Solotempo calibre, which is manufacture- de- 
signed and developed and decorated in-house, is 
an automatic mechanical movement. 

Daniel Roth Carillon Tourbillon 

The eagerly awaited piece de resistance comes from 
the Haute Horlogerie division, of course. In-house 
experts have put together yet another beautiful 
chiming watch. The now iconic oblong-shaped 
multi-layer pink-gold case is a work of art in itself, 
as it is thoroughly complex in its construction. In- 
spired by the Corinthian columns of the Classical 
age, it is Italian through and through. For this lat- 
est rendition, the mainplate and bridges are made 
of the same material, that is an alloy of platinum, 
rhodium, ruthenium and indium. The blackened, 
decorated and cut-out bridges reveal the move- 
ment’s parts, while at six o’clock is the rather large 
tourbillon and bridge. Surrounding the openwork 
is a red-gold ring with cut-out hour index mark- 
ers and a Roman numeral 12 o’clock. The second 
Grand Complication is the minute repeater, which 
is rather special, as it has three hammers for the 
three gongs. Their power supply comes from one 
of the two barrels, which keeps the striking mech- 




anism running and keeps itself rewound when the 
other barrel is armed. A power reserve of 57 hours 
is guaranteed. The hammer has been redesigned 
and repositioned with an optimal gap for bet- 
ter resonance. The case is also slimmer this time 
round. The end result is a rejuvenated model with 
better readability, better resonance and a slimmer 
profile. FI 


Above left 

Bulgari Octo Solotempo 
with sunburst blue dial in 
stainless steel. 

Above 

Bulgari Daniel Roth 
Carillon Tourbillon in 
technical drawing. 

Left 

Bulgari Daniel Roth Carillon 
Tourbillon in pink gold. 
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Time of wonder 

Practical watches ruled at Baselworld 2015. The mood was very much like the year before, but there was a significant drop 
in numbers at a fair that was still spectacular but just far less crowded. The most outstanding trend that is a continuation 
from last year is the GMT/Dual Time Zone/Worldtimer, which seems almost compulsory for every brand. Also sharing the 
limelight were watches in black, as well as dials in various shades of blue. 

Words by Leong Wong 



TAG HEUER 


Formula 1 David Guetta (below) 

If you have a finger on the pulse of the international club- 
bing scene, you'll likely consider the new ambassador 
for Heuer a perfect addition to the family. David Guetta is 
known for wowing crowds across the world. The limited 
edition watch dedicated to Guetta reflects his lifestyle. It is 
completely black, but accented with blue, as seen on the 
Super-LumiNova coated rhodium-plated applique hour in- 
dexes and repeated on the hour, minute and the GMT hands. 
The central second hand has a blue tip. The bezel marked 
with 24 hours is also half blue and half black. The automatic 
GMT and date functions are powered by the mechanical 
movement beneath. 



Carrera Heuer 01 (left) 

A brand new collection for Carrera to honour founder 
Edouard Heuer is launched with the Heuer 01. The Heuer 
01 is an embodiment of the technical acumen that the 
company has achieved in recent years. The Calibre Heuer 
01 forms the backbone for the new collection. For the very 
first time, a Heuer is seen with a skeleton dial. It is beautifully 
crafted with rhodium-plated applique hour indexes coated 
with white and red Super-LumiNova, repeated on the hour 
and minute hands and chrono central second, minute and 
hour chrono hands. The engine beneath, visible through the 
skeletal dial, is an automatic column wheel chronograph 
mechanical movement encased in a complex stainless steel 
case consisting of 12 components. 



BELL & ROSS 


Vintage WWI Edicion Limitada 

In this classic beauty, we see a dial in 
a shade of brown inspired by Cuban 
cigars, and decorated with gold trans- 
ferred Arabic numerals and a power 
reserved indicator. At nine o'clock is 
a window to view the balance wheel 
and spring, while the gold hands 
sweep across the dial with precision. 

A polished red-gold case houses the 
hand-wound mechanical movement 
with double barrels containing five days 
worth of power reserve. 



BR 01 10th Anniversary 

It's been 10 years since Bell & 
Ross launched its now iconic 
aviation-themed BR 01 series, 
which captivated the world. 

It is still one of the favourites 
among connoisseurs and the 
fashion conscious, and with 
150 models to choose from, 
the list just keeps growing. The 
anniversary edition is at its pur- 
est best: a black dial with white 
Super-LumiNova hour indexes 
and Arabic numerals, and com- 
plemented with Super-Lumi- 
Nova tipped hour, minute and 
second hands. The movement 
that powers the watch is an 
automatic mechanical housed 
in a matte black ceramic case 
with a steel caseback. 
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CHRONOSWISS 


Timemaster GMT Carbon Dial 

Though steeped in tradition, Chronoswiss has embraced 
new tech wholeheartedly, as long as it doesn't compromise 
its DNA. The new Timemaster GMT is a watch that the com- 
pany has taken a step further to modernise while retaining 
its classic glory. This new timepiece is almost entirely black, 
with a black DLC-coated stainless steel case with black satin 
finished bezel with Super-LumiNova Arabic numeral markers. 
The dial is made of carbon fibre and decorated with Super- 
LumiNova 24-hour markers and Super-LumiNova outlined 
large Arabic hour markers. The hour and minute hands are 
coated with Super-LumiNova and the GMT hand is coated 
with "Racing Yellow" Super-LumiNova on the tip. Powering 
the watch with precision is an automatic mechanical move- 
ment. It makes an excellent travelling stylish companion. 



Sirius Regulateur Jumping Hour 

As classy a classic can get. The Sirus Regulateur Jumping 
Hour is a fine example of a rendition of a classic timepiece, 
with two patterns of guilloche decorating the sterling silver 
dial, which is further split into two dials in the regulator 
style: one for small seconds at six o'clock and the other a 
large dial for the minutes indicated via blue steel hands. 

The hour is told by a traditional complication via a jumping 
digital Arabic numeral hour at 12 o'clock. The watch is driven 
by an automatic movement that's housed in a red-gold case. 


BREITLING 


Galactic Unitime SleekT 

The Unitime SleekT gets not only a brand new calibre, but also a new material. Calibre 
35 is a Breitling first: it is a non-chronograph calibre that introduces a patented easy-to- 
operate GMT function with a single pull of the crown. Turning it forwards and backwards in 
hourly increments will allow the user to correct all the dial indications, including date ad- 
justment to the local time. Another innovation is the use of tungsten carbide: a super-hard, 
high-tech material for its bezel. It is said to be five times harder than steel. The 24 cities 
and their individual hour zone sit on the outer flange of the dial, while the 24-hour, dual 
tone indicator ring is just below. Applique hour indexes are coated with luminescent, a fea- 
ture that is repeated on the hour and minute hands. The dial is decorated with a globe. The 
movement below is an automatic mechanical one and encased in a stainless steel body. 




Bentley GMT Light Body B04S 

The brushed titanium case with its incorporated lugs 
that curve at the end wraps beautifully and comfort- 
ably over the wrist, making it seem smaller than it 
actually is. The mesh bezel inspired by the Bentley's 
sports grille frames the face of the timepiece. The 24 
cities are read off the white outer most flange, while 
their corresponding 24-hour zones are located on the 
inner flange, and rotatable. The ebony central dial is 
decorated with graduating circulars and luminescent- 
coated hour indexes. Three sub-dials with red borders 
sit at three, six and nine o'clock with luminous hour 
and minute hands and a red-tipped central chrono 
hand. The GMT hands are in red. The main hour can be 
adjusted back and forth and corrects the date as well, 
which has two patents for the function. The watch is 
powered by an automatic mechanical chronograph 
movement, which is officially chronometer-certified 
by COSC. 
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GIRARD-PERREGAUX 



LOUIS VUITTON 


Vintage 1945 Small Second 70th Anniversary 
edition 

After 70 years, the Vintage 1945 is still one of 
the most sought-after and recognisable classics 
from the watchmaker, after being reintroduced in 
1995. The design is eternal thanks to its simple yet 
detailed accents, as seen on the brushed polished 
white-gold case with its ridge brackets on the top 
and the bottom, and its slight curve that allows it 
to sit gently on your wrist. On the pale beige dial 
sits the iconic three golden bridges that carry the 
spring barrel, the hour and minute, and tourbillon. 
It has an automatic mechanical movement with 48 
hours of power reserve. 



Tambour Evolution GMT All Black 

The Louis Vuitton universe is rooted deeply in travel, 
and it's no surprise that the GMT is a main feature in 
most of their watches. The latest novelties are some of 
the best-designed watches this year, and a fine example 
is this handsome all-black Tambour Evolution, which has 
a black DLC-coated stainless steel case with black triple 
concentrics dial. The outer flange is decorated with ap- 
plique luminous Arabic numerals and index hour mark- 
ers; the middle flange is decorated with red and white 
luminous hour and minute markers for the GMT; and the 
inner bears the blacked skeleton hands with luminous 
coating and a red central GMT hand. The day and night 
indicator is at six o'clock. The engine is an automatic 
mechanical movement with a GMT function. 



Neo-Tourbillon with Three Bridges and DLC Titanium 

Looking ahead to the future, the Girard-Perregaux Neo- 
Tourbillon douses itself in black with the help of a DLC coat- 
ing on its titanium case. Keeping in touch with its traditional 
side, the iconic three bridges is now black DLC-coated 
titanium on a black dial. The three bridges each hold their 
jewels: the spring barrel, the central time mechanism with 
gold hour and minute hands and the tourbillon. The move- 
ment beneath is an automatic mechanical movement with 
60 hours of power reserve. 



Tambour Graphite Chronograph & GMT 

Looking every bit like a machine of the future, the 
Tambour Graphite Chronograph & GMT is a watch to be 
reckoned with. It is sturdily built with a complex case 
design in various shades of grey and finishes. There is 
a red ring to enhance the mirror-polished bezel and the 
darker grey ridged caseband. The dial is once again 
multi-concentric, with the outer most marked with 
minute markers, the second ring with 24-hour luminous 
Arabic numerals hour markers and day and night 
indicator; followed by the luminous 12-hour central time 
with Arabic numeral hour markers; and finally a centre 
dial with two sub-dials for minutes and continuous sec- 
onds at nine and three o'clock respectively. The steel 
skeleton hands are coated with luminescent, which is 
repeated on the hands of the sub-dials. The GMT hands 
are in black with a red-tipped indicator. The watch is 
driven by an automatic mechanical chronograph move- 
ment with GMT and date function. 
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FREDERIQUE CONSTANT 


Classic Manufacture Worldtimer FC-718NWM4H6 

Few could claim they manufacture their very own movement 
in-house, and even fewer could make it so beautifully and 
maintain a competitive price point. Frederique Constant 
keeps on doing that, and this year they have added a new 
model to their Worldtimer series with a blue dial with gradu- 
ated colour. The dark blue on the outer flange has 24 cities 
around the world in their respective time zones, while the 
next flange is a rotating 24-hour ring with day and night 
indicator. The dark blue centre dial is decorated with the 
world map and luminous hour indexes. Time is told via silver 
luminous hands, while the date dial is at six o'clock. The 
precision timing is the result of a manufacture automatic 
mechanical movement with world-time function. 



Manufacture Zodiac 24 

An unusual timepiece inspired by Chinese Zodiac time 
telling. For every western hour, there are two Chinese hours 
and each hour is represented by a Zodiac animal. Hence, the 
watch is a 24-hour watch. The silver dial is decorated with 12 
transferred Chinese Zodiac signs in traditional Chinese char- 
acters, while the inner snail bears the 24-hour markings (in 
case, you don't read Chinese) all in black. The hour, minute 
and second hands, which are in blue steel, stand out against 
the classic black and white. The time is driven by the Calibre 
FC-724 Manufacture automatic mechanical movement. 



MAURICE LACROIX 


Masterpiece No. 2 Gravity 40th Anniversary Limited 

This is an important year for Maurice Lacroix, as they celebrate their 40th year in 
existence. The Gravity was first introduced last year to demonstrate their skills and 
their innovation in terms of the latest technology by using silicium in their escapement 
and other moving parts. The number of components was also reduced to just 188 for 
aesthetic reasons. For the anniversary edition, more innovation has been introduced, 
such as the use of anthracite Powerlite alloy for the casing, making it extremely light and 
scratch resistant. The open-work face reveals the barrels and silicium escapement, while 
the grey bridge with Cotes de Geneve enhances the off-centred black lacquered dial 
with rhodium-coated applique hour index markers and small seconds at six o'clock. The 
movement below is automatic mechanical with a silicium assortment. 



Pontos S Regatta 

There is always a first time, and this an- 
niversary year Maurice Lacroix is pulling 
all stops, taking no hostages as it races 
ahead with its acumen and innovation 
in watchmaking. The Pontos S Regatta 
is certainly a watch to showcase their 
talents, demonstrated by using forged 
carbon the hi-tech material of the 
moment, and also introduced the 10 
minutes Regatta countdown shown in a 
window between 10 and two o'clock with 
6-10 minutes in blue and five to one min- 
ute in red. The centre dial is white with 
black sunburst outer flange decorated 
with Super-LumiNova applique rhodium- 
coated hour indexes and repeated on 
the hour and minute hands. The central 
second hand is in red with orange tip. 
The engine of this beauty is churned by 
an automatic movement with 10 minutes 
countdown function. 
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PATEK PHILIPPE 


Calatrava Pilot Travel Time 

This year, Patek Philippe decided to launch the long-missing pilot watch that bears all the 
hallmarks of the watchmaker's innovation. The unique feature is, when you select the local 
time, the home time hand disappears from view, hidden behind the local hour hand; and 
when you select the home time, it re-appears. The home time hand can be adjusted forward 
and back simply by depressing the pushers at eight and 10 o'clock on the case. The time 
can be clearly viewed on the dark navy blue lacquered dial with Super-LumiNova white-gold 
applique Arabic numerals. The day and night indicator for both time zones appears below 
the local and home time windows at nine and three o'clock respectively. The local time is 
indicated by the blued hour, minute and second hands that are coated with Super-LumiNova. 
Below deck lies the automatic mechanical movement with travel time or GMT function, all 
housed in a white-gold case. 



Annual Calendar Chronograph Ref. 
5905P 

A slight variation from the last Annual 
Calendar Patek Philippe launched in 
2010. This time with a dark sunburst dial 
and decorated with luminous white-gold 
hour indexes and three windows for the 
calendar with the day between 10 and 
11 o'clock; the date at 12 o'clock; and the 
month between one and two o'clock. 

The other change is the sub-dial at six 
o'clock, which is where the chrono minute 
counter and a day and night indicator 
at 60 minutes now lie. Once you set the 
time and date, you only need to adjust it 
once a year in February when the anomaly 
happens. The flyback chronograph uses a 
column wheel with a vertical disk clutch, 
which is more reliable and causes less 
wear and tear. The hour and minute hands 
are coated with Super-LumiNova and 
driven by an automatic mechanical with 
annual calendar and chronograph func- 
tions, all housed in a platinum case. 



OMEGA 


Speedmaster 57 Revisited 

Only two years shy of its 60th anniversary, the time- 
less design and aesthetics of the Speedmaster is still 
powerful and relevant. The black dial with "vintage" 
Super-LumiNova hour indexes, and Arabic numerals and 
hour index markers on the sub-dials for the continu- 
ous seconds and the chrono minute and hour counter 
enhance the timelessness. The rhodium-plated hands 
with Super-LumiNova capture the mood of its namesake 
year. Beneath the dial is where it departs from the 
original— Omega has dropped their latest and most 
advanced technology into the Speedmaster 57, the 
Omega Co-Axial Calibre 9300, which is an automatic 
mechanical movement with silicon "Si14" balance spring 
on a free spring-balance and mated it with the Co-Axial 
Escapement, making it durable and stronger. The mod- 
ern mechanical marvel is housed in a vintage brushed 
polished stainless steel case. 



Globemaster 

Over the last 16 years. Omega has managed to make 
several innovations that have helped to improve ac- 
curacy, reliability and maintenance. Can you think of any 
other way to demonstrate their inherent skills than by 
creating an entirely new collection to include all these 
superlatives of technologies in one watch? Well, Omega 
has done just that with the Globemaster, a watch design 
based on 50 years of watches that Omega has in its 
archive, from the "pie pan" dial to the fluted bezel. And to 
top it off, they have included the Si14 balance spring, the 
Co-Axial Escapement, the Anti-Magnetic with resistance 
up to 15,000 gauss and COSC certification. Together with 
METAS (Swiss Federal Institute of Metrology), Omega has 
announced a new certification process that will begin this 
year, which involves eight stages of testing. The watch 
has a blue sunburst dial with rhodium-plated Super- 
LumiNova-coated hour index markers and hands. The 
movement is Co-Axial Master Chronometer automatic 
mechanical and housed in a brushed stainless steel case. 
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TUDOR 


Fastrider Chronograph 

Fastrider is something of a wild thing, totally breaking 
away from conservatism and moving into modernity. 

The unexpected army green dial with a black ceramic 
bezel stares back at you with three grey sub-dials for the 
continuous seconds, chrono minutes and chrono hours. 
The black indexes are coated in a black luminescent 
material, while the black ruthenium hands are coated 
with luminescent. An automatic mechanical chronograph 
movement beneath the dial drives the time with precision 
and is enclosed in a stainless steel case. 



North 

A watch that is so robust and solidly built you can take 
it anywhere. North Flag uses Tudor's latest technology: 
a silicon balance spring held by a transverse bridge 
with increased resistance to shocks and vibrations, 
which has been tested in extreme weather conditions. 
The styling is modern and sleek. The watch has a matte 
black dial with applique luminescent hour indexes and 
Arabic numerals six and 12, complementing the hour 
and minute hands, which have a similar treatment. The 
power reserve scale and the second hand are in yellow, 
with luminescent tipped seconds hand. The power 
housed beneath is a manufacture automatic mechani- 
cal movement. 


ORIS 


Aquis Depth Gauge 

The depth gauge is important to all divers, as it lets them know if they have reached the limit 
and therefore, must be as accurate as possible. In 2013, the Aquis Depth Gauge made its de- 
but to international acclaim, with a new innovation where an inlet at 12 o'clock in the crystal 
allowed water into a channel just outside, resulting in a water indicator on the yellow depth 
gauge for the diver to read the depth using the Boyle-Mariotte's Law. The gauge sits on the 
outer flange of the black dial decorated with white Super-LumiNova-coated applied indexes 
and nickel hands. The timing mechanism is powered by an automatic mechanical movement 
and enclosed in a stainless steel case. 




The Big Crown ProPilot GMT 

The simpler the face, the easier it is to read, 
especially when every modicum of your 
attention is required. Legibility is the all- 
important element. Looking at the Big Crown 
ProPilot GMT, you instantly know why. With 
large Super-LumiNova-coated transferred 
Arabic numerals and repeated on the hands 
in white contrast against the black dial, you 
can read the time off the dial in any low light 
condition while you are flying through the 
night sky. Since it's a watch for pilots, one of 
the main features is a 24-hour GMT marked 
around the outer flange with a hand in black 
with a yellow tip indicating the destination 
or home time. The small seconds sits at nine 
o'clock. An automatic mechanical movement 
with 24-hour GMT function turns the mecha- 
nism with precision. Everything is encased in 
a matte satin-finished stainless steel case. 
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IWC 

Portugieser Perpetual Calendar 

White gold case. Satin midnight blue 
dial with applique Arabic numeral 
hour markers. Four sub-dials: 
moonphase display at 12 o'clock, 
date and power reserve indicator at 
three o'clock, month indicator at six 
o'clock, and day and small seconds 
at nine o'clock. Year window between 
seven and eight o'clock. Automatic 
mechanical movement. 
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Ever danced with the devil 
in the pale moonlight? 
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Jaeger-LeCoultre 
Master Ultra Thin Moon 

Pink gold case. Slate grey 
sunburst dial with gold 
applique hour indexes and 
hands. Moonphase and date 
at six o'clock. Automatic 
mechanical movement. 
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Montblanc 

Heritage Chronometrie Quantieme 
Complet Vasco da Gama 

Stainless steel case. Silver sunburst 
dial with rhodium-plated Arabic 
numerals and hour index markers. 
Rhodium-plated hour and minute 
hands. Day and month display at 12 
o'clock, and moonphase at six o'clock. 
Date is on the flange. Blue steel 
hand with crescent-tipped indicator. 
Automatic mechanical movement. 





Hublot 

Aerofusion Moonphase Ceramic 

Black ceramic case. Sapphire dial 
with applique rhodium-plated hour 
indexes and hands. Month and day 
window at 12 o'clock, and date and 
moonphase at six o'clock. Hand- 
wound mechanical movement. 
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Girard-Perregaux 
Vintage 1945 XXL 

Stainless steel case. Blue 
sapphire dial with rhodium-plated 
applique Arabic numerals and 
index hour markers. Rhodium- 
plated hands. Date display at 12 
o'clock. Moonphase and small 
seconds at six o'clock. Automatic 
mechanical movement. 


f'' 




PHOTOGRAPHS PRODUCED BY SHOW UP PICTURES. 
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Making the cut 

In the world of Formula One racing, no driver changes his own tyres. In the world of electronic 
shavers, you’ll have to cut, clean and charge the device all by your poor, lonely self. That’s a lot of work 
in today’s there-must-be-an-app-for-that world. German race car driver and Braun’s global grooming 
ambassador, Sebastian Vettel, wouldn’t have time for all that. So Braun came up with a nifty way of 
handling the stress with a five- action Clean&Charge station. Dock, select a cleaning program and let 
the station clean, charge, lubricate and dry the shaver. Also, with its quadruple action cutting system 
and a 50-minute cordless running time, you might just end up mowing the lawn with it. 

SGD599 from Harvey Norman, Courts, Best Denki and all other good retailers. 
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A guide to superior travei 


Traveiiing can be a pain. The airpiane seats that aii our posterior 
so. The stockyards that we must be herded through in order to 
board our piane. The hoteis that aren't the paiaces they've been 
advertised to be. Internet access. Credit-card faiis. Ugh, the 
airiine food. But you shouid take controi when you can. With a few 
additions to your repertoire, you can make up for aii the inconven- 
iences and heighten your travei experience. 



Leica teamed up with Moncler to develop a special-edition 
version of one of its latest cameras. Like the standard version, th< 
Leica X "Edition Moncler" (SGD6,330*) has a large sensor and 
a lightning-fast lens that allows you to take outstanding vacation 
snapshots, no matter the distance. 


Mophie Powerstation Pro 

(SGD207*, right) doesn't slide 
into your pocket, but it can 
charge your phone and tablet 
for days. The JackeryAir 
(SGD103*, below) slides into 
your pocket and can recharge 
your iPhone about twice. 


A true jet-setter 
needs an XCom 
Global's ZTEMF60 

hot spot, as it 
provides service 
in more than 175 
countries (SGD32* 
flat rate per day 
for two countries, 
SGD62* extra for 
each new country). 
Just know that if 
you're going to the 
Polynesian island 
nation of Tuvalu, you 
might be screwed. 


Cure some of your 
travel anxiety with 
the Trakdot luggage 
tracker (SGD103*, 
plus SGD42* for a year 
of service). Just throw 
it in your luggage— 
whenever an airplane 
carrying your bag 
hits the ground, the 
device texts or e-mails 
you its location. 


For those times when 
you didn't think to 
grab a camera, clip the 
Narrative Clip life logger 
(SGD3ir) onto your shirt 
and capture your entire 
day in snapshots. The 
5-megapixel camera 


You never know when you're going to do something crazy (stupid) that takes photos twice per 

needs to be seen immediately. Film it in ultra high-res on the GoPro minute or whenever you 

HER04 BLACK (SGD710*), upload it to your phone through Bluetooth, double tap the surface, 

and then share with your friends and followers. 


DENOTES TRANSLATED PRICES. 
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Requiem for the Defender 

It's the end of the road for Land Rover's Iconic off-roader. Where do we go next? 

Words by Daniel Pund Edited by Zul Andra 



THE BRITISH SUV MAKER, Land Rover, is a purveyor of 
highly stylised luxury goods. Yes, they make cars, and yes, many of 
those cars could wipe the pavement with most other cars, but one 
need only look at the bejewelled lady’s clutch that is the Evoque 
(the small crossover launched in 2011) to get a sense of where the 
company’s heart and soul is at these days. That and the recent 
decision to put the Defender, a drafty old barn of an off-roader 
that can trace its lineage back to the original 1948 Land Rover, out 
to pasture after 67 years of production. 

The basic outlines of that original Land Rover, which carried 
the evocative name “Land Rover,” were mapped out in beach 
sand with a stick. It was an assemblage of leftovers from World 
War II: its basic layout was a copy of Jeeps still floating around 
England after the war. It was initially available only in RAF Ascot 
Cockpit Green, because there was a ready supply of paint left 
over from military aircraft construction. Likewise, Land Rover 
built the body of surplus Birmabright, an aluminium-magnesium 


Top 

The "Heritage" version 
of the last Defender: 
classic styling, right 
down to the green 
paint. 


Right 

The "Adventure" 
version: seriously up- 
fitted and kitted out. 
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alloy used in making aircraft, because it was easier to source than 
steel, which was then tightly rationed. It was slow. It was loud. 
It was uncomfortable. The company described it as a vehicle 
“for the farmer, the countryman and general industrial use.” 
But, like denim jeans, the Land Rover’s simple, utilitarian nature 
eventually came to be regarded as a touchstone of authenticity, of 
rough-and-ready adventure. And Land Rover continued to build 
it, in one variation or another, for the better part of seven decades, 
or more than half the time the automobile has existed on earth. 

But the model, which gained the name Defender in 1990, has 
finally reached the end of the road. Increasingly estranged from 
the rest of the sophisticated Land Rover lineup and unable to 
meet new stringent safety and environmental regulations, one 
of the world’s automotive constants will cease to clatter off the 
production line come December. To commemorate the occasion, 
the company will produce three final versions of the Defender: 
a retro-styled one wearing chalky green paint; a version up- 
fitted with enough off-road gear for serious expeditions; and, 
inexplicably, a luxury model, dressed up with two -tone paint and 
soft leather. None of these special editions will be offered in the 
United States. In fact, the only time in recent history that Land 
Rover imported the Defender to America was when it unloaded 
6,931 in the mid- to late ’90s, before air-bag and crash-test 
standards here rendered it unsalable. 


The model’s scarcity in Singapore has served only to stoke the 
desire of local buyers. This means that occasionally Land Rover 
aficionados get to watch in horror as Singapore Customs agents 
crush improperly imported Defenders. There are reputable 
companies, though, that market Defenders. Two such operations 
are Wearnes Automotive (45 LengKee Road), and even, sgcarmart 
com. A freshly refurbished Defender will cost anywhere between 
SGD80,000* and SGD160,000* (exclusive of COE), depending on 
the desirability of the original options, the colour, and whether it 
has a retractable soft top. Only the biggest and most posh modern 
Land Rovers cost more than SGD160,000*, and they will have a 
navigation system, radar-based cruise control and a high-grade 
sound system. The Defender, meanwhile, comes with windows, 
seats and a steering wheel that, when rotated, changes the 
direction of the vehicle, eventually. 

The mere existence of the Defender revealed all the silly 
crossovers of recent vintage and their faux-rugged bodywork as 
mere affectations. The Defender was never styled to look like a 
blunt and butch tool. Sort of like a claw hammer, the Defender 
wasn’t ever really styled at all. It just was, and its aesthetic 
limitations were always part of its appeal. Land Rover will likely 
produce an all-new model within a year or two that will carry the 
Defender name, but it will be electronics-laden, safe and quiet; it 
won’t be the same at all. 


ALTERNATIVE ROUTES 



Mercedes-Benz G550 

It's true that the venerable G-wagen suffers the indignity of being 
larded down with modern amenities such as satellite navigation 
and, you know, windows, but its off-road-biased suspension system, 
flat windshield and wobbly handling speak to this beast's roots as a 
late-'70s military and commercial vehicle. If it goes unwashed long 
enough, it will eventually lose its Russian-mafia visage. 



Jeep Grand Wagoneer 

The genteel Wagoneer slathered in wood-grain appliques and 
wearing a chrome mask is better suited to puttering around 
Nantucket than tackling gnarly, rock-strewn trails. It's a proto-luxury- 
sport-utility vehicle from an age before all trucks were made to look 
very angry. A company called Wagonmaster has been preserving 
and restoring these almost from the day production ended in 1991. 



Jeep Wrangler 

The transport of choice for dudes who drive while wearing flip- 
flops, the Wrangler is too familiar to Americans to have the cachet 
of the Land Rover, Mercedes-Benz, or hand-rebuilt vintage Fords. 
But in a world of pretenders, the Jeep is the original charming 
ruffian and as fun as four wheels get. 



Icon BR 

This California company sources and reworks first- 
generation Broncos (produced between 1966 and 1977) into 
luxury road monsters for the kind of man with an obsessive 
attention to authentic detailing and an insatiable appetite 
for off-roading adventure. 


* DENOTES TRANSLATED PRICES. 


ESQUIRE AUGUST 2015 163 




ESQUIRE 10 


IT DON'T MATTER IF 
YOU'RE BLACK OR WHITE 

We want you beyond a shadow of a doubt. 

Words by Janie Cai 

Photographs by Wong Weiliang, 328 Productions 
Art direction by Priscilla Wong 




1 . 

BOTTEGA VENETTA SLIP-ON SNEAKER 

Classic white sneakers with an intreccio twist. 
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3 . 

ETRO BOW-TIE 

The perfect accessory to 
accompany rousing cheers of 'for 
he's a jolly good farfalleV 
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5 . 

LOJEL KOZMOS SUITCASE 
AT THE TRAVEL STORE 

For keeping it sleek when you 
jet around the world. 






6 . 

DIOR HOMME 
SUNGLASSES 

For cutting the glare in the most 
stylish way possible. 
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7. 

PHILLIPS SERIES 9000 
S9711/31 SHAVER 

A mean machine that chases 
the shadows around your 
face. 
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8 . 

ORLEBAR BROWN SHORTS 

These swimmers will be your best 
beach buddy. 
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Nothing like a drone to accompany your 
fun-filled adventures 

It’s a sad reality that, when on holiday, military drone operators have to leave their beloved 
unmanned aerial vehicles at the home base. But thanks to the Lily camera, this sadness is 
compensated. Whether skiing down a frosty mountain, or rafting on a treacherous river, 
you can capture every moment from the sky. It’s like an unmanned selfie stick in the air. 

Weighing a little over a kilo, the waterproof Lily camera shoots and snaps in high- definition, 
flies at a maximum altitude of I5m and documents a narcissist level of YOLO. With a 
tracking device attached to a wrist strap, it’ll optically follow you wherever you go and 
record whatever you do. Imagine the possibilities. 

Priced at SGD845, pre-order at lily.camera 
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WANDERLUST: 
BASK IN THE 
GLORY OF 
NEW-FANGLED 
HERITAGE 

The Patina, Capitol Singapore. 

Words by Zul Andra 


THERE'S NEW MONEY, and then there’s new 
heritage. To imagine the potential resonance of 
The Patina hotel’s 157 rooms and suites— that are 
sandwiched between the recently minted Capitol 
Building and Stamford House— we must first take 
a look at Capitol’s earliest foundation. Although 
work on the hotel started around five years ago, 
The Patina’s heritage was written some 75 years in 
the past. 

It goes like this: since pre-World War II, the 
Capitol Building has been hailed as a landmark of 
grand opulence and many firsts. A Straits Times re- 
port in the ’30s glorified the Renaissance-inspired 
building as “a thing of romance, a dream solidified, 
a battle won.” Built by the Namazie brothers, Capi- 
tol Theatre and its adjoining mansions housed 10 
cinemas, survived a bomb blast during the Japa- 
nese occupation and hosted a Mickey Mouse Club 
live show. The Shaw Organisation bought Capi- 
tol Theatre for SGD3 million in 1946— big money 


then. The Urban Redevelopment Authority took 
back the Capitol Building for preservation in 1984. 
Shaw remained a tenant till their last screening of 
Soldier starring Kurt Russell— one of the greatest 
blockbuster flops at the time— in front of a sold-out 
theatre on December 29, 1998. 

The Patina not only stands within Capitol’s 
542,000sqft integrated development; it is now 
immersed in the latter’s rich history— lathering 
the former’s own. And for The Patina, the heritage 
is in the details. Homage to the building’s neo- 
classical-style can be found in the Capitol Wing— 
which comprises 101 rooms and five suites— while 
the debonairly fitted Stamford Wing houses 49 
rooms and 18 suites. (Rates range from SGD888 to 
SGD9,500 a night.) A 24-hour stay is guaranteed 
no matter what time you check-in to the Stamford 
Wing and respective suites. The concierge— am- 
bassadors who, according to the hotel, are highly 
knowledgeable in the local culture— play dedicated 
hosts to each guest. Overseas calls are unlimited, 
and the hotel’s car service will take you anywhere 
in Singapore. Both, for free. But if internalisation 
and finding your centre is a preferred mode of rec- 
reation, the saltwater pool and the three private 
spa suites will satiate your peace of mind. 

For a gourmet experience, we’re trying not to 
slobber over the Japanese-inspired Peruvian cui- 
sine at ERU restaurant. Sounds like an explosion 
of flavours that we might or might not be ready 
for. The award-winning Pisco— Peruvian brandy— 
at the ERUBAR could be the spirit to wash it all 
down. If you haven’t had enough of Peru, the South 
American chocolatier PURE & Co is also located 
within the compound. 

Separate and distinctively, each element of The 
Patina— from the service to its offerings— stands 
out on its own. The pitch sounds perfect. Although 
we await the unveiling of the hotel— slated for the 
third quarter of this year— what excites us the most 
is getting lost in its tribute to history, and to be the 
first to experience its unwritten future. It 

The Patina is located at Capitol Singapore, 15 Stamford Road. For 
reservations, go to patinahotels.com/singapore 


Top 

The Stamford Suite, where you 
can check-in anytime within 
24 hours. 

Bottom 

An artist impression of the 
six-star hotel. 
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PERPETUAL 

ESCAPE: 

ANOTHER 

COUNTRY 

A tiny region on the Spanish-French 
border, the Basque Country is 
perhaps the most over-achieving 
locale on the planet right now. Esquire 
visits the land of magical chefs, 
impassioned nationalists and world- 
class holding midfielders to discover 
the secret of the original Europeans. 

Words by Tim Lewis 


IN AN AGE of peak global homogeneity, when 
every city district aspires to be Williamsburg in 
Brooklyn, when we don’t even bother to pack 
phrase books on our travels anymore, when dis- 
tinct cultures are vanishing, there is something 
invigorating— disorientating, even— about arriving 
in the Basque Country Here, locals jabber in an 
ancient language, Euskera, which you won’t even 
faintly understand and that could be mistaken for 
choking rather than speaking. The people look 
different, with strong jaws, marker-pen eyebrows 
and disconcertingly long earlobes. Their land, situ- 
ated around the elbow crook of the Bay of Biscay, 
seems too pornographically lush to be Spain, and 
less prissy than France. 

Spend time here and differences multiply, not 
diminish. The Basques have their own sports or 
at least take a perverse, antediluvian approach to 
the ones that the rest of the world plays. Some wear 
wool berets, spun thin and wide like a roti, though 
the suspicion is these people are either police of- 
ficers or American tourists. The region has a sig- 
nature folk typeface, inspired by old tombstones, 
with a distinctive capstone above the As. Their del- 
icacies— squid in ink, baby eels that look like earth- 
worms— are acquired tastes for even some intrepid 


gourmands. They are ornery, contrapuntal people, 
proud that while they’ve been defeated, they have 
never been entirely conquered. 

It feels like this Basqueland, or Euskadi as they 
know it, should be protected. But the area, home 
to not quite three million people and occupying a 
space scarcely bigger than Northern Ireland across 
Spain and France, is doing well enough on its own. 
Two of the world’s 10 best restaurants are here; the 
tiny region has the same number in the top 40— 
five— as France. Athletic Club Bilbao, a football 
team that only selects players born or raised lo- 
cally, finished fourth last season in La Liga, behind 
the two Madrids and Barcelona. Bilbao might be 
the only city on the planet to have pulled off “the 
Bilbao Effect”: regeneration through architecture. 

While the rest of Spain is crumbling eco- 
nomically, unemployment in the Basque Coun- 
try, which raises and administers its own taxes, is 
roughly half the rest of the country. Average earn- 
ings are far higher. The flashy second homes that 
sprung up in the boom and now lie vacant were 
never built in these parts. This is the hard-won 
experience that comes from being the original 
Europeans; a claim the Basques make and anthro- 
pological evidence supports. 

“I want to tell you a story from 2,000 years ago,” 
says Andoni Luis Aduriz, the chef of Mugaritz in 
the hills behind San Sebastian, which placed sixth 
in the most recent World’s 50 Best Restaurants list. 
“Back then the most important empire was the Ro- 
mans: it was not just an empire of politics, econom- 
ics and the military, but also culture and religion. 
Like today, the United States. But imagine a big, 
powerful Roman general arrives here and some- 
one tells him: ‘See these guys living in the forest? 
They are Basque. In 2,000 years, they will still talk 
in their language, but yours will have gone.’” 

Andoni laughs, but he is not joking entirely. “In 
2,000 years, English will have disappeared, but 
the Basque people will still talk Euskera,” he goes 
on. “It’s already happened before, it could happen 
again. Do you understand? The world is incredible.” 


Below 

San Anton Bridge, which links 
Casco Viejo with the Bilbao 
La Vieja. 

Facing page 

Matador Sebastian Castella in 
Vista Alegre bullring in Bilbao. 



176 ESQUIRE AUGUST 2015 


GETTY 



ESQUIRE AUGUST 2015 177 





TRAVEL 

Another 

country 


"In 2,000 years, English 
will have disappeared, 
but the Basque people 
will still talk Euskera." 


Below 

The magnificent Fronton cesta 
punta court after its opening 
in 1935. 


"MANY PEOPLE have died plscy^ng cesta punta,” 
says Luis Urtubi, the president of the magnificent 
Fronton in Guernica, the spiritual capital of the 
Basque people. “Before players wore helmets, it 
was like bullfighting. But it’s still dangerous. My 
friend, his son, the ball was defiected and it caught 
him between the legs. You should have seen it: one 
of his was that big.” Urtubi winces, before 
tracing the outline of a grapefruit. “Very nasty.” 

Cesta punta, also called jai alai, might just be 
the most exciting sport you’ve never seen. It is a 
game of serene elegance: matches are either sin- 
gles or doubles and players traditionally wear pris- 
tine white uniforms with either a blue or red sash 
through their belt loops. Equipment is a scooped 
reed basket, the cesta, a stylised precursor of those 
ball-fiingers carried by dog walkers, though each 
takes almost a week to make by hand and can cost 
SGD1,057*. Worn on the right hand, every swing 
has the languid refinement of Roger Federer’s 
backhand. But it is the sport’s brutal ferocity and 
power that really resonates. Cesta punta is the 
world’s fastest ballgame: the pelota, a rubber ball 
wrapped in goatskin and as hard as a cricket ball, 
can be fiung at speeds of 305kmh, twice the veloc- 
ity of a delivery by England cricketer James Ander- 
son. That would shatter bulletproof glass. 

Cesta punta was invented in the 1850s on the 
French side of the Basque Country and it is actu- 
ally one of the less esoteric pastimes of these peo- 


ple. Grass cutting, wagon lifting and sheep fighting 
have all been known to draw raucous crowds. And 
there have been moments when cesta punta looked 
like it might tip over into the mainstream. In the 
early 20th century, there were frontons (courts), 
in every continent on Earth, and it was especially 
popular in America. In an episode of Mad Men set 
in 1963, a rich client of Sterling Cooper believes he 
can make a fortune starting sij'ai alai league. Paul 
Newman and Jayne Mansfield were seen at match- 
es. It also featured in Miami Vice in 1986, in which 
2i pelota killed a man. 

Cesta punta is more of a niche concern these 
days. On a recent Sunday morning, I find two am- 
ateur matches being played in Guernica, a market 
town made famous by Picasso’s harrowing de- 
piction of its bombing during the Spanish Civil 
War by German and Italian aircraft backing Gen- 
eral Franco’s fascists. The building, tatty brick 
on the outside, has two dozen people inside, all 
intimates of the competitors. Still the grandeur 
of the Fronton is unmistakable: designed in 1962 
by Basque architect Secundino Zuazo, it is a ca- 
thedral of concrete and glass that can hold a con- 
gregation of 1,500. The front wall, /rontzs, and the 
back, rebote, are blocks of granite, one of the few 
materials that can absorb the battering of the ball; 
the fioor is marble. Close your eyes and the only 
sounds are the swish of the cesta and the “pock” 
of the ball rebounding off the rockface. Specta- 



178 ESQUIRE AUGUST 2015 


tors become the fourth wall, shielded by a net, in 
case of a stray projectile. 

A decade ago, Guernica’s iconic Fronton was go- 
ing to be turned into apartments, but it was saved 
and is now protected. For the sport’s admirers, 
cesta punta is integral to being Basque. Even if the 
arena is only full once a year for a charity match 
in the summer, it remains a defiant symbol of the 
nationalist spirit. After his match, a narrow defeat, 
I ask Markel Urtubi, a 22-year-old teacher, why he 
plays the sport. 

“First, I love the game,” he replies. “But also we 
are very proud to be Basque. Until now we were 
often oppressed by the Spanish government. They 
didn’t want our culture to be ours, they wanted 
their Spanish culture everywhere. Our language, 
our schools, our sport, how we dress, these are im- 
portant parts of what it means to be Basque. Old 
people die and if young people are not interested, 
it’s going to disappear. And we don’t want that to 
happen. Cesta punta is one of those things.” 

Some history might help here. We first hear of 
the Basques in 218BC— though they seem to have 
been around for awhile before then— when the Ro- 
mans cross the Pyrenees on their conquest of Ibe- 
ria. They initially resist the Romans but ultimately 
are overwhelmed; somehow, however, the Basques 
cut a deal to accept Roman subjugation, but also 
maintain a degree of autonomy, especially over 
their language, culture and legal system. This pat- 
tern recurs throughout history. A similar agree- 
ment is struck when the territory is subsumed by 
Spain in the aftermath of the French Revolution. 

The bleakest period for the Basques comes with 
Franco’s dictatorship from 1936 until 1975. Euskera 
is forbidden and the Basques are told they have to 
“speak Christian”. In response, a group of nation- 
alists form ETA (Euskadi Ta Askatasuna or Euska- 
di and Liberty) in 1959. Originally, it is imagined as 
an intellectual movement with the goal to promote 
the outlawed Basque language, but the group car- 
ries out their first planned assassination in 1968 
and are responsible for 829 deaths until they re- 
nounce violence in 2011. 

ETA’s demise has corresponded with a surge 
in popular nationalism in recent times and a cam- 
paign to negotiate Basque independence from 
Spain. There are local elections in May and the 
only question is whether the dominant party will 
be PNV (the Basque Nationalist Party) or the more 
extreme left-wing separatists of Euskal Herria Bil- 
du (Basque Country Unite). The number of people 
speaking Euskera is growing fast— from 650,000 at 
the turn of the century to more than 800,000 to- 
day— especially among young folk. 

Back in Guernica, cesta punta limps on. “It’s 
been around for more than 150 years, so I think 
we’ll survive,” says Jon Ituarte, a professional 
player in America in the ’80s. “This is a bad pe- 
riod right now, but Basque people invented this 
sport and if we let this die, we let part of culture 
die. It’d be like if cricket died in England.” Ituarte 
looks up at the vast vaulted ceiling, winter sun 




streaking through the windows. “But this place AtNe^c Bilbao celebrate 
is protected now, they can’t touch it. This is our scoring in La Liga. 
sanctuary. This is our church.” 


THERE’S A VERY DIFFERENT VIBE on Sun- 
day afternoon as 40,000-plus candy-striped fans 
stream into San Mames, home of Athletic Club Bil- 
bao. Today’s opponents today are Malaga, one of 
those cosmopolitan teams that are the template for 
all football clubs these days: goalkeeper from Cam- 
eroon, captain from Brazil, maybe one or two local 
boys. Athletic, meanwhile, field an 11 all of whom 
can trace their heritage to the Basque Country. It’s 
a policy the club has had for more than a century 
and it has served them well: Athletic, along with 
Real Madrid and Barcelona, are the only clubs nev- 
er to have been relegated from La Liga. 

The statistic becomes even more anomalous 
when you list some of the current Basque players 
who don’t turn out for Athletic Bilbao: Xabi Alonso 
and Asier Illarramendi, both at Real Madrid, Bay- 
ern Munich’s Javi Martinez, Fernando Llorente at 
Juventus, Chelsea’s Cesar Azpilicueta and their 
most recent departure Ander Herrera, who joined 
Manchester United back in the summer for SGD61 
million*. 

Any attempt at an explanation immediately 
unravels into multiple strands. There is Athlet- 
ic’s cantera, the youth academy system, which is 
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"The people here 
don't think they are 
better than anyone 
else, just different." 


a prolific production line for talent only matched 
perhaps by Barcelona. Innate physical character- 
istics of the Basques might contribute: their men, 
thought to be direct descendants of Cro-Magnons, 
are typically stockier and more resilient than the 
French or Spanish archetypes. The intimidating 
San Mames, the oldest and most decrepit stadium 
in the league until it was recently given a SGD338 
million* makeover and shifted 50m, also plays its 
part. When Athletic are doing badly, attendances 
rise as Bilbainos rally round struggling players. 
Invariably, any explanation for Bilbao’s enduring 
success contains the words “Basque spirit”. 

“There’s nothing different about Athletic apart 
from their pride,” says Gaizka Mendieta, the Span- 
ish international who was born in Bilbao to Basque 
parents and is now a La Liga analyst on Sky Sports. 
“For a player, to play for the club you always sup- 
ported, in the city where you live, it’s so special. 
And for the fans the same: we love to see players 
staying in a club, like Stevie G at Liverpool or Xavi 
or Iniesta at Barca. I know in Bilbao city they are 
happy to be that way.” 

After a top four La Liga finish last season. 
Athletic is finding it harder going this campaign 
and presently sit in mid-table. The creativity of 
Ander Herrera has been missed and no one has 
come through from the cantera yet to replace him. 
Against the skilled and exotic Malaga, Athletic 
score first, concede an equaliser and then hang 
on for a draw. The result is a testament of Basque 
bloody-mindedness: a band of Steven Gerrards 
determined that the club will not be relegated 
for the first time on their watch. Their resilience 
proves that money still isn’t everything in modern 
football and that sometimes limitations can make 
you stronger. 


Below 

Pablo Picasso's Guernica, 
which depicts the town's 
bombing. 


EARLY ON IN MUGARITZ'S LIFE, an influen- 
tial critic came to review the restaurant. His ver- 
dict was damning: the food was dull. “Insipidos, 
insipidos, insipidos,” repeats Andoni Luis Aduriz, 
15 years later. “In the kitchen, whenever you talk 
about food, the most important thing is flavour. 
Wherever you are in the world, whatever you are 



eating, flavour is the first thing you notice. And 
suddenly this journalist appears and says that our 
food has no flavour. It was like someone was stab- 
bing me again and again with a knife.” 

Andoni was furious but he considered the 
judgment and came to a surprising conclusion: 
the critic was right. Not only was Mugaritz’s food 
bland, he decided, but all Basque food was bland. 
The most popular fish in the region, hake, tastes 
of very little. Baby eels— in Euskera they’re txitxar- 
dina (“wormlike”)— demand to be cooked live, or 
imminently after death, because it is their texture 
that is crucial rather than their flavour. Beloved of 
all pulses in these parts are sweet peas shaped like 
tears called guisantes de Idgrima, but their taste 
is delicate, almost imperceptible. Again and again, 
insipidos, insipidos, insipidosl 

“But what all these products did have,” says 
Andoni, his eyes gleaming, “was texture. Texture! 
So that is what Mugaritz had to concentrate on. 
And from there we make a revolution.” 

Andoni, 42, one of the younger elite chefs in 
the region, makes an insightful point. I’ve been 
coming to the Basque Country for over 15 years, 
mostly as an excuse to eat there. San Sebastian, 
a city with the same population as Peterborough 
in the UK, has restaurants with 15 Michelin stars 
between them. (It has other things Peterborough 
doesn’t, too, notably one of the great urban beach- 
es; although, to be fair, it doesn’t have a greyhound 
track.) But what was mind-blowing about the res- 
taurants I visited was never the flavour of the 
dishes, but the inventiveness of the methods used 
to create them. At Asador Etxebarri, in the hamlet 
of Axpe, the chef Bittor Arguinzoniz, previously a 
lumberjack and an electrician, cooks everything 
over wood coals. Even its ice cream is infused with 
smoke. 

The most celebrated dish at Mugaritz is called 
“Edible Stones”. But what your brain insists is a 
grey- purple lump of volcanic rock is actually a po- 
tato dusted with kaolin paste and glazed in a low 
oven like a piece of pottery. It is telling, and very 
Basque, that the surprise is a humble tuber rather 
than foie gras or lobster. “It is a declaration of in- 
tentions: that somebody can touch your heart with 
a potato,” says Andoni. “You can’t ask for anything 
else in life.” 

Much as Athletic Bilbao seems to build 
strength by denying itself access to stronger, more 
talented players, so Basque chefs make a virtue of 
living in a place with mostly unexceptional in- 
gredients. Where then does this creativity come 
from? Andoni goes silent for a moment and then 
starts talking about his childhood in the last years 
of Franco’s dictatorship. All of the chefs around 
here endured something similar: banned from 
speaking Euskera, unable to draw on traditions 
that stretch back millennia. 

“What happens to a community that for 40 
years were forbidden from expressing them- 
selves?” asks Andoni. “When you open that, a lot of 
expression comes out.” He makes a noise of a river 
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Below 

The Guggenheim 
contemporary art museum. 


bursting its banks. “We saw that in music, litera- 
ture, art and we saw it in Basque food, too. From 
1975 to now, it never stops.” 

ON THE LAST DAY OF MY TRIP, I visit the Gug- 
genheim Museum in Bilbao. When it first went up 
in 1997, the building, designed by Frank Gehry 
and plated in titanium scales, was described 
by the architecture critic in The New York Times 
as “voluptuous” and “the reincarnation of Marilyn 
Monroe”. Others said it resembled an artichoke. 
Today it looks like Brazilian footballer Neymar’s 
haircut: golden, shimmering, lots of odd angles. 
Love or hate it, this is a compelling building. 
When the museum opened, it hoped for 500,000 
visitors a year. In the first 12 months, 1.3 million 
came and around a million more have followed 
every year since. Local tax spent on the project, 
believed to be SGD84* for each citizen, was re- 
paid within four years. 

“Since the very beginning, a lot of people were 
critical of the project,” remembers Petra Joos, dep- 
uty director at the Bilbao Guggenheim. “People in 
Spain, but here in the Basque Country especially 
so. They would say that this was a franchise com- 
ing to the Basque Country, it was American, it 
was coming from outside. It was too expensive, it 
would never work.” 

So why has it? “It was the right moment,” says 
Joos simply. “And also it is Gehry’s best building.” 

This impression— of irascible Basques rail- 
ing against the arrival of the fancy American art 


gallery— fits with a popular stereotype of these 
people: xenophobic, maybe even a little misan- 
thropic. The Basque Country will invariably, in- 
evitably, be linked with the word “separatist”, due 
to the actions of ETA over half a century. And the 
Bilbao Guggenheim remains a divisive structure 
locally— even today. You’ll hear that this indus- 
trial port city, built on the export of iron ore, has 
betrayed its working-class roots or that visitors 
only come to the Guggenheim and leave the rest 
of this manicured, soulless city like a ghost town. 

These whinges miss the point. Basqueland 
is an incomprehensible place with an incom- 
prehensible language that has way too many 
high-score Scrabble letters, but the people here 
don’t think they are better than anyone else, 
just different. These singularities lead to some 
unexpected and incongruous results, of which 
the Bilbao Guggenheim is an excellent example. 
When the Guggenheim Foundation announced 
that it wanted to expand in the ’90s, it sat down 
with Tokyo, Osaka, Moscow, Vienna, Graz and 
Salzburg. The investment required terrified ev- 
eryone and all those cities shuffled away. Only 
then did the Guggenheim enter negotiations 
with Bilbao. Only the oddball Basques were fully 
committed to the gamble. 

And what sums up the Basque Country bet- 
ter than doing something no one else wants to, 
that most people consider unhinged, but doing it 
with a spirit and pride that demands the rest of the 
world sit up and take notice? 



* DENOTES TRANSLATED PRICES. 
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DOSSIER: 

MYKONOS 

Mix the labyrinthine streets of the 
Old Harbour with superstar DJs, 
celeb spotting and fine dining. 

Words by Tom Barber 


THE BEAUTIFUL AEGEAN ISLAND ofMykonos 
has tried out a number of different looks over the 
years, from haunt of the jet- setting Jackie O and Co 
in the ’60s to ’80s-era British package holidays 
and, more recently, becoming a hugely popular gay 
destination. It may be too early to call Mykonos the 
new Ibiza, but using the number of celebs spotted 
(Rihanna, Kanye, Cristiano et al) and private jets 
parked at the airport these last couple of summers 
as an indicator, Mykonos is most definitely hot. It 

Tom Barber is a founder of the award-winning original-travel.com 


1. WHEN IN... 

Know your beaches. We'll mention more about Fokos (see 
below), but other beaches have very distinct scenes. For a 
party, head to Jackie O beach club at Super Paradise beach 
for an all-dayer. For celeb spotting, Psarou Beach is the place; 
Nammos restaurant is a favoured haunt for those with deep 
pockets. Want to flaunt what you've got? Agios Sostis, a love- 
ly and relatively quiet beach, has a secluded southern end for 
naturists. jackieobeach.com; nammos.gr 

2. LUNCH 

Mykonos is all about beaches so you'll want to lunch there 
most days. Our pick is Fokos Taverna on the beach of the 
same name: it's a task to get to down a dirt track, but this 
keeps the hordes out, and it's worth it as the tiny taverna 
serves great food. Try the broccoli, almond and raisin salad 
with grilled fish of the day and an iced bottle from the short 
but sweet Greek wine list, fokosmykonos.com 



3. DO 

Get lost wandering the labyrinthine lanes of the Old Harbour. 
A quieter alternative to the New Port, you can take in the stun- 
ning views. After a tipple or two from the local bars, take a tip 
from Theseus on another Greek island and pay out a ball of 
string to find your way back home. 

4. DRINK 

There are some superb sea-view balconies and terraces to 
watch the sunset from in Mykonos Town's Little Venice, with 
homes perched precariously close to the sea. Hit Semeli The 
Bar for its cheeky ouzo, lime, apple, cranberry, strawberry 
syrup and grenadine cocktails. After dark, wend your (bleary) 
way around the corner to Astra, identifiable by the beautiful 
people spilling out. semelithebar.gr; astra-mykonos.com 


AVOID 

North coast resorts in 
July and August when 
the strong northerly 
"meltemi" wind 
blows. South coast 
beaches are better 
protected— however, 
the wind does make 
the beaches on the 
north coast perfect 
for kitesurfing. 

WHY NOW? 

Because the Greeks 
could do with your 
cash, and prices are 
down. May, June and 
September guarantee 
sun without scorching 
heat; the first half of 
July sees the greatest 
parties, the best 
crowd and an uplifting 
atmosphere. 


5. DINE 

On the terrace at Roca Cookery looking across the picture 
perfect harbour in Mykonos Town and thus an excellent place 
for spotting the "have yachts". The food is high-quality mod- 
ern Greek meze with a mean line in seafood, too (try the red 
snapper). As it's Mykonos there is also an outpost of Nobu 
Matsuhisa's sushi empire (at the Belvedere Hotel) for anyone 
prepared to take out a second mortgage. 
rocacookerymykonos.gr; belvederehotel.com 


6. SEE 

The uninhabited Delos Island, a Unesco World Heritage site 
and supposedly the birthplace of the Greek god Apollo, and 
now a useful decompression chamber after partying in town. 
Take an early morning boat from Mykonos harbour to beat the 
ferry crowds and wander alone around 2,000-year-old tem- 
ples and amphitheatres on what was once among the most 
important islands in the Med. 
whc.unesco.org/en/list/530 
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7. STAY 

At Bill & Coo, named after the call (and beak tapping) made 
by its loved-up doves. With just 24 minimalist suites and a 
killer infinity pool with views of the bay and the island's iconic 
windmills, this chic boutique hotel is perfect for lovebirds of a 
non-avian persuasion. Chef Athinagoras Kostakos has turned 
its restaurant into one of the best in Mykonos (if not Greece) 
and the new spa has a whole range of hangover erasing treat- 
ments, key on an island as hedonistic as this. 
bill-coo-hotel.com 

8. SHOP 

At the venerable Mykonos Sandals, which has been making 
high-quality leather footwear since 1948. 'Er outdoors will 
love its gladiator sandals, while the men's Sagionara leather 
flip-flops are great value and will last you for decades. Socks 
strictly banned, mykonos-sandals.gr 

9. PARTY 

Cavo Paradise sits on the cliffs above Paradise Beach and 
is the place to watch the sun rise out of the Aegean Sea as 
Armin or Alesso lay down excellent house beats. Don't even 
think of getting there until after 2.30am. cavoparadiso.gr 
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Travel news and tips to help sate 
your wanderlust. 

Words by Siti Nur Atiqah Jumud 


1. THREE RESORTS, ONE LIFETIME EXPERIENCE 
Feed your wanderlust with Alila Hotels and Resorts' 
special "Three Faces of Bali" package. 

You've finally managed to block that one-week leave and 
you'll want to enjoy it to the fullest, away from the bog stand- 
ard. The "Three Faces of Bali" package by Alila Hotels and 
Resorts is designed to deliver three extraordinary resort ex- 
periences at the island's best locations. Yep, you read it right: 
all three villa experiences in one long holiday. Alila Manggis in 



O " 



Candidasa overlooks the ocean, and while you enjoy the com- 
pany of your lady and whisky, don't forget to admire the ma- 
jestic Mount Agung. Villa Idanna takes you higher— to 300m. 
Luxuriate in your very own private pool as farming life carries 
on around you. Before saying goodbye to Bali, spend some 
quiet, romantic time with her amidst the green Ayung River 
Valley where Alila Ubud is located. They say good things are 
worth the wait— but not this one. 

From now till March 31, 2016, each room per night is priced 
at SGD360— minimum five-night stay required. Contact 
ubud@alilahotels.com to book. 

2. GET YOUR ROAR ON WHEELS 

RIMOWA's Merlion Luggage is both fierce and durable. 

With its hardy aluminium-magnesium exterior, RIMOWA's 
special edition Merlion Luggage could get you to your next 
destination without you having to worry about dents or ugly 
scratches. Rushing for your flight will be less of a hassle now, 
as it glides across the floor on its multidirectional wheels. 
Whether you're a frequent traveller for business or leisure, 
you know this sturdy piece of luggage will serve you well. It 
also keeps your valuables safe like any bulletproof vest would. 
Retails at SGD1,965 to honour, you guessed it, our inde- 
pendence year. 

3. SO MANY CHOICES 

Brand new locations for you to choose from, for that 
perfect vacation. 

Alila Hotels and Resorts are expanding, and their three new 
properties offer an enticing reason to spend your hard- 
earned cash. Alila Seminyak, set in the enclave's trendy side, 
is suited to those who live by the "get drunk or go home" mot- 
to. Let that hangover dissipate, as you revel in Asian-inspired 
spa therapies. Alila Solo, meanwhile, caters to those with a 
burning passion for everything artsy and culture-filled. And 
with Borobudur just a stone's throw away, you'd be that much 
closer to something spiritual. Outside the bar. Located in the 
heart of Zhejiang province, Alila Anji ensures you'll get the 
best view of wondrous bamboo groves and white-tea planta- 
tions. Fans of Crouching Tiger, Hidden Dragon can re-enact 
their own kung fu dreams here— because it's exactly where 
the movie was shot. 

Alila Seminyak opens next month with introductory 
room rates starting from SGD354++ per night. Alila Solo 
(SGD120++ per night) and Alila Anji (SGD427++ per night) 
both open in October. Visit alilahotels.com for reservations. 
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How does SGD22,000* for the purchase of a private island 
sound? Well, you're out of luck for now, because it's the 
only one in the Koh Rong Archipelago and it's been bought 
and developed. But here's the consolation: the resort is the 
only one of its kind in the area and you can bet your sweet 
dollars that compared to most other island getaways, this is 
one that's still, for now, under the radar. With a business plan 
that's both socially conscious and environmentally sound, 
expect tons of opportunities to gallivant (in an eco-friendly 
way) in its beautiful marine reserve and unspoiled rainforests. 
The Song Saa Foundation is serious about giving back to the 
community and the environment, so if you fancy yourself a 
progressive, there are also opportunities for you to partici- 
pate in their missions— all while luxuriating in its environs. It 
is, after all, still a luxury resort. Just a 30-minute boat ride 
away from Sihanoukville, you can easily take a gander at the 
bustle of Phnom Penh or carry out your Indiana Jones dreams 
in Siem Reap before leaving all of that behind in a state of 
blissed-out isolation. And if the opportunity arises, remember 
to be friendly with any government navy officials. You might 
just score yourself a private island. 

To book a stay, contact reservations@songsaa.com 


THIS WAY OUT 


10 THINGS YOU DIDN'T 
KNOW ABOUT SINGAPORE 



5 . The Merlion 
spews water 
at the Merlion 
Park because 
it suffers from 
body dysmorphic 
. disorder. ^ 


Caldecott Hill are 
actually haunted. 
On certain nights, 
one can see the 
ghost of James Lye's 
acting career. 


1 . Despite what you 
might have heard, 
people in Singapore 
do speak English. 

Singaporeans 
are able to 
communicate with 
their minds as well. 


two inches above 
the ground. 


6 . It is generally 
thought that 
hanging is the only 
form of execution 
in Singapore, but 
Singapore once had 
death by taunting, 
which was phased out 
in the 2010s. 




7 . Every time a 
foreigner adds a 
"lah" to the end 
of a sentence to 
fit in, our opinion 
of them lowers a 
little. 


8 . In the '80s, a baby was born 
with a tattoo in the shape of 
Singapore. He was seen as the 
answer to a prophecy of "a 
heaven-born king who returned 
to rule/who comes with his 
homeland-etched tattoo". But 
since land reclamation, the 
tattoo doesn't resemble the 
island of then and the "Chosen 
One" was promptly forgotten. 


9 . The Little India 
riot was caused by 
an argument over 
what the ending 
of The Sopranos 
really meant. 


10 . The studios at 


2 . The current logo for the 
People's Action Party went 
through several drafts before 
the now iconic red lightning bolt 
within a blue circle was decided 
on. Several designs included 
the Rolling Stones' tongue logo, 
a monkey washing a cat, Asian 
Che Guevara, a peace sign 
with googly eyes, a pentagram, 
the Batman symbol and two 
lightning bolts. 


3 . Even though 
this has been 
disproven. 
Singaporeans do 
not fly. Only a few 
are known to hover 


^ 4 . Our national 
mascot was 
supposed to be 
a flamboyant 
dugong. 
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www.carhartt-wip.com 

Photography by Joshua Gordon, artwork by Tim Head 


canhantt 

WORK IN PROGRESS 


CARHARTT WIP SINGAPORE 

68 ORCHARD ROAD, PLAZA SINGPURA, W-61, SINGAPORE 238839 
-h65 6338 3101 


il Golfers' Association of Amer 



WHOSE TIME HAS COME? 

The Wonamaker Trophy can define a golfer's career. Just ask world 
number one Rory Mcliroy, who lifted it in two of the last three 
years. Will he claim a third PGA Championship victory in 2015 
or will another player become part of golfing history and join the 
elite fraternity of Major winners? Join OMEGA at Whistling Straits. 

AVAILABLE AT: Ion Orchard 6509 9712 • Marina Bay Sands 6225 2393 
Raffles City 6338 3676 • Resorts World Sentosa 6723 8004 


OMEGA 



